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Red-hot  authors  help  keep  a 
paper  in  the  black. 

When  some  of  the  best  of  the 
country’s  best-selling  authors  turn 
up  at  The  Globe  Book  Festival, 
the  whole  town  catches  fire. 

It’s  three  days  of  demonstra¬ 
tions,  exhibits,  lectures,  and 
thousands  of  the  latest  books. 

But  the  Book  Festival  is  more 
than  just  a  good  time.  It’s  good 
for  all  of  us.  Because  books 
are  communication,  and  that’s 
our  business. 

We’ve  found  that  spon¬ 
soring  the  Book  Festival 
encourages  everything  that  ^ 

makes  Boston  such  a  warm 
home  for  The  Globe.  W 

Sure  we’re  enthusiastic.  In  P' 

fact,  we  urge  you  to  consider 
sponsoring  a  similar  ■ 

event  in  your  own  area.  1%  \ 
A  few  hot  writers  just  '  W  .  ' 
might  put  some  extra  \\ 

sizzle  in  your  sales.  V 
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Send  me  samples  of  Benchwarmer  s  Sports  Trivia 


Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 


Other  features  of  interest 

Just  check  and  we'll  send  you  samples 

□  Bob  Englehart  —  editorial  cartoonist 

□  Of  Course,  A  Horse  —  care  and  training 

□  Phyllis  Schlafly  —  political  writer 

□  Where  Are  You  Now  —  sports  heroes  update 

□  Tween  12  and  20  —  teen-agers'  question  and 
answer 


Title 

Give  those  sports  fans  a  chance  to 
match  wits  three  times  a  week  with 
Benchwarmer’s  Sports  Trivia,  created 
for  Copley  News  Service  by  Bob 
Alexander.  Write,  wire  or  call  John 
Moon  or  Ron  Wells.  Copley  News 
Service,  P.  O.  Box  190,  San  Diego, 
CA  92 1 12.  (7 14)  299-3 13 1. 
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Serving  the  needs<  of  newspapers 


SELL  HEW  EMGLAHD, 
where  the  speeding  is! 


Your  best  targets  for 
^  successful  selling  in  1978  .  .  . 
New  England  daily  newspapers 

In  1978,  New  England  retail  sales  will  total  $44,959,978,000*.  That’s  an 
average  of  $10,488  for  each  of  the  region’s  over  4.2  million 
households — $306  above  the  national  average.  New  England  food  sales 
estimates  are  impressive,  too.  Per-household  food  sales  for  the  region 
of  $2,343  exceed  the  national  average  by  more  than  6%.  Total  New 
England  food  sales  for  1978  are  expected  to  be  in  excess  of  ten  billion 
dollars.  The  figures  speak  for  themselves: 


*1978  E&P  Market  Guide  Est. 


Retail  Sales* 

Food  Sales* 

Per  hh. 
Retail 

Per  hh. 
Food 

CONNECTICUT 

$11,529,248,000 

$2,599,186,000 

$10,647 

$2,400 

MAINE 

3,942,660,000 

951,310,000 

10,467 

2,526 

MASSACHUSEHS 

20,679,010,000 

4,473,781,000 

10,117 

2,189 

NEW  HAMPSHIRE 

3,623,659,000 

871,678,000 

12,200 

2,935 

RHODE  ISLAND 

3,234,354,000 

689,778,000 

10,288 

2,135 

VERMONT 

1,951,047,000 

455,806,000 

11,972 

2,797 

Daily  newspaper  circulation  in  New  England 
reaches  the  saturation  point  in  many  markets 

Household  coverage  by  hometown  papers  and  nearby  metro  dailies  is  high  in  New 
England.  Total  circulation  here  is  3,848,352  copies  daily — enough  to  reach  89%  of 
homes  in  the  region,  eight  percentage  points  higher  than  national  daily  coverage. 


Advertising  gets  results  in  these  ieading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartfnrd  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


The  new  Floridian. 
Sunday  mogozine 
¥nth  o 

hord-news  edge 


A  new  kind  of  Sunday  magazine  opens 
for  readers  April  16  on  Florida’s  Suncoast. 

A  newspaper  magazine  with  a  hard  edge. 
Bite.  News  thrust. 

It’s  the  new  Floridian,  colorful  centerpiece 
of  the  Sunday  St.  Petersburg  Times. 

We’re  hardening  editorial  content,  vitalizing 
format  and  sharpening  reproduction  to  attract 
new  readers  and  reward  advertisers.  We’re 
giving  top  writers  from  Times  newsside  a 
mandate  to  write  interpretive  columns  of 
substance.  They’ll  supplement  a  weekly  cover 
story  of  high  impact  that  will  be  talked  about 
through  the  week.  Supporting  features  will 
speak  to  a  bright  fresh-thinking  audience. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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APRIL 


1- 2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 

McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

2- 4— Suburban  Newspapers  of  America,  circulation  conference,  Marriott 

Hotel,  Cleveland. 

2-4— Central  States  Circulation  Managers  Association  Conference, 
Executive  Inn,  Evansville,  Ind. 

5- 9— Pacific  Area  Newspaper  Production  Association  annual  conference, 

Hyatt  Kingsgate  Hotel,  Sydney,  Australia. 

6—  Newspaper  Comics  Council,  Museum  of  Cartoon  Art,  Comley  Avenue, 

Port  Chester,  N.Y. 

6— New  England  AP  News  Executives  Association,  spring  meeting,  Shera¬ 
ton  Tara,  Framingham,  Mass. 

6-7— Tennessee  Press  Association,  advertising  conference,  Nashville. 
6-8— Southern  Short  Course  in  News  Photography,  Bordeaux  Convention 
Center,  Fayetteville,  N.C. 

6- 8— Seminar  for  Weeklies,  Pennsylvania  Newspaper  Publishers  Associa¬ 

tion  Press  Center,  Harrisburg,  Pa. 

7- 8— Editorial  Writing  Seminar,  Western  Newspaper  Foundation.  Univer¬ 

sity  of  Southern  California,  Los  Angeles. 

7-9— Society  of  Professional  Journalists.  Sigma  Delta  Chi  Region  2  Con¬ 
ference,  Greensboro,  N.C. 

9-13— American  Society  of  Newspaper  Editors,  Washington.  D.C.  Hilton. 
13-15— Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 
tising  Managers  Association,  Display  Advertising  Conference,  Hotel 
Hershey,  Hershey,  Pa. 

13- 16— Louisiana  Press  Association  convention  and  trade  show.  New 

Orleans. 

14- 15— National  Press  Photographers  Association,  Mid-Atlantic  Regional 

Educational  Seminar,  Downtown  Sheraton.  Philadelphia. 

14-15— Women  in  Communications,  Inc.,  Region  6  conference,  Waldorf- 
Astoria.  New  York  City. 


“We’re  supplanting  the  old  notion  of  a 
Sunday  magazine  filled  with  soft  stuff,”  says 
Times  editor  Eugene  Patterson.  “We’re 
chopping  lead  time  and  going  live.” 


THE  SUNDAY  MAGAZINE 
OF  THE  ST.  PETERSBURG  TIMES 


14-16— New  Jersey  Press  Association  Advertising  Conference,  Tamiment 
Resort,  Poconos. 

14-18— Midwest  Graphics  78.  Cincinnati  Convention  &  Exposition  Center, 
Cincinnati,  Ohio. 

16-18— Inter-State  Circulation  Managers  Association,  Hunt  Valley  Inn, 
Towson,  Maryland. 

18— Canadian  Press,  Royal  York  Hotel,  Toronto. 

18— 21— Newspaper  Food  Editors  and  Writers  Association,  Hyatt-Regency, 

San  Jose,  Calif. 

19—  Oklahoma  Press  Association  co-op  advertising  workshop,  Oklahoma 
City. 

20—  Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hotel, 
Toronto. 

20- 22— Illinois  Press  Association,  in  conjunction  with  Southern  Illinois 

Editorial  Association.  Carbondale. 

21- 22— Nevada  State  Press  Association,  Reno. 

21-22— Society  of  Professional  Journalists,  Sigma  Delta  Chi:  Region  1, 
Hershey,  Pa.  Region  8.  Oklahoma  City.  Region  9,  Park  City,  Utah. 
21-22— Georgia  Press  Association,  advertising  seminar,  Atlanta. 

21-23— New  England  Newspaper  Production  Conference,  57  Howard 
Johnson's  Motor  Hotel,  Boston,  Mass. 

21-23— Society  of  Professional  Journalists,  Sigma  Delta  Chi:  Region  10. 
Spokane,  Wash.  Region  11.  Costa  Mesa,  Calif. 

25- 28— Catholic  Press  Association.  Town  &  Country  Hotel,  San  Diego, 

California. 

26- 28— Virginia  Press  Association  Old  Dominion  advertising  conference, 

Williamsburg. 

26-29— American  Association  of  Advertising  Agencies,  Scottsdale,  Ariz. 
28-29— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Regions  5 
and  7,  joint  conference,  in  conjunction  with  SDX  Distinguished  Ser¬ 
vice  Awards.  Bell  Air  Hilton,  St.  Louis. 

MAY 


1-3— American  Newspaper  Publishers  Association,  Atlanta. 

3- 5— Suburban  Newspapers  of  America,  Fairmont  Hotel,  Dallas. 

4- 6— National  Newspaper  Foundation/South  Carolina  Press  Association 

seminar  on  managing  the  small  newspaper,  Greenville,  S.C. 
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COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


‘After  comparing 
web  presses  in 
action, we 
decided  on  the 
Harris  V-15Ar 

Floyd  Henderson 

Exec.  Vice  Pres.  &  Gen’l  Mgr. 

Darby  Printing  Company,  Atlanta 

“We  specialize  in  shortrun  periodical 
printing  and  traditionally  have  used  sheet¬ 
fed  presses.  But  once  we  real  ized  that  web 
could  handle  our  work  more  efficiently,  we 
spent  months  comparison  shopping  before 
deciding  which  press  to  buy. 

“Our  analysis  went  way  beyond  labor  and 
material  costs.  Our  management  team 
spent  a  lot  of  time  in  press  rooms  evaluating 
operating  features  of  candidate  presses 
working  side-by-side. 

“In  the  final  analysis,  we  decided  the 
Harris  V-15A  was  the  best  overall  value. 

“It  paid  for  itself  in  just  six  months 
through  savings  in  labor  and  materials 
costs.  It  takes  our  pressmen  just  six  min¬ 
utes  to  change  4  plates;  they  average  48 
plate  changes  a  day.  All  of  us  at  Darby 
consider  the  V-1 5A  the  single  best  invest¬ 
ment  our  firm  has  ever  made,  with  the 
exception  of  computerized  typesetting.” 

Make  your  own  comparison  next  time 
you  buy  a  press,  and  we  think  you,  too,  will 
decide  on  Harris. 
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Order  this  book  today! 
It  tells  how  to  win 


Newsbriefs 


298  AWARDS  FOR 

JOURNALISM  .  .  . 

. . .  complete  with  deadlines 
and  entry  requirements 


Bdilot&PobUsher 


1978 
{ournallsm 
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Hundreds  of  awards — cash  prizes,  scholarships, 
fellowships  and  grants — ^are  presented  to  writers, 
reporters,  cartoonists,  photographers  and  journal¬ 
ism  students.  E&P’s  1978  Awards  Directory  lists 
nearly  300  of  those  available  now,  with  addresses, 
deadlines  and  requirements.  Subjects  are  as  di¬ 
verse  as  the  news:  Everything  from  arthritis  to  water 
supply — foreign  relations  to  horse  racing,  and  one 
of  them  may  be  right  up  your  alley! 

$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1978  Journalism  Awards  Directory. 


(New  York  State  residents  add  8%  sales  tax.) 


One  of  the  major  points  of  dispute  in  the  contract  ne}>utia- 
tions  between  the  New  York  News,  New  York  rimes  and  A'ch- 
York  I’osI  and  The  Newspaper  Guild  has  been  the  publishers' 
proposal  to  eliminate  several  job  categories  from  coming  under 
Guild  Jurisdiction. 

The  Times  is  seeking  to  exclude  37  job  categories  covering 
375  positions  from  coverage  in  any  future  Guild  contract  on 
the  grounds  that  the  occupants  of  these  positions  are  super¬ 
visory.  managerial  or  confidential  employees.  The  News  is 
looking  to  exempt  approximately  I70  jobs,  while  the  Post 
wants  to  exempt  75  jobs  currently  filled  and  another  12 
positions,  now  vacant  which  it  expects  to  till  in  the  near 
future. 

The  Guild  contracts  at  all  three  newspapers  expire  on 
March  30  as  do  the  contracts  with  9  other  unions. 

One  provision  in  the  contract  proposal  for  the  Post  seeks 
“on  a  one  time  basis"  to  allow  the  publisher  to  dismiss  any 
staff  member  “who  in  its  judgment  are  incompatible  with  the 
new  management's  publishing  concept." 

The  Guild  and  the  publishers  are  far  apart  on  coming  to 
terms  for  a  contract,  since  the  Guild  is  seeking  no  reduction 
in  staff  whatsoever.  The  Guild  is  also  seeking  a  four-day, 
28-hour  work  week,  while  the  publishers  have  proposed 
raising  the  work  week  from  34.5  to  35  hours. 

Publishers  of  the  3  newspapers,  through  the  Publishers 
Association  of  New  York  City,  are  negotiating  with  all  un¬ 
ions  together.  H.  J.  Kracke.  former  assistant  to  the  general 
manager  and  director  of  industrial  relations  at  the  News,  is 
now  executive  director  of  the  Publishers  Association. 

Douglas  La  Chance,  president  of  the  Newspaper  and  Mail 
Deliverers  Union  has  already  warned  that  his  union  mem¬ 
bers  would  strike  at  midnight  March  30  unless  there  is  ag¬ 
reement  on  a  new  contract  or  a  “new  attitude”  on  the  pan  of 
the  management  negotiators. 

The  Mailers  Union  has  also  voted  to  authorize  a  strike 
against  the  three  papers  if  a  new  contract  has  not  been 
agreed  upon  by  March  30  and  at  E&P  presstime,  the  Guild 
was  meeting  to  make  a  similar  decision  on  whether  to  au¬ 
thorize  a  strike  should  no  agreement  be  reached  by  the  time 
the  old  contract  expires. 

Among  some  other  Guild  proposals  are:  a  209^  wage  in¬ 
crease  during  the  next  year;  elimination  of  exemption  from 
overtime;  reprint  fees  (syndicated  rights  &  photo  sales)  to  be 
increased  to  6636%;  double  time  pay  for  overtime;  a  full 
Guild  shop  and  agreement  that  the  publishers  shall  not  use 
non-staff  contributors;  three  additional  paid  holidays;  three 
personal  days  with  pay;  paternity  leave;  paid  sabbaticals 
after  10  years  of  service;  and  employees  right  to  refuse  to 
have  their  bylines  used. 

*  *  * 

President  Jimmy  Carter  was  invited  to  lay  the  cornerstone 
for  the  new  National  Press  Building  complex  w  hen  officers  and 
members  of  the  NPC  Board  of  Governors  went  to  the  White 
House  March  8  to  present  him  with  the  Club  tie  and  a  certifi¬ 
cate  of  appreciation  for  being  luncheon  speaker  just  six  days 
earlier,  on  March  2.  “Between  you  and  (architect-developer 
John  C.)  Portman,”  the  President  replied,  “1  think  you  could 
convince  me  to  do  that."  noting  that  Portman  is  a  personal 
friend.  The  NPCers  recalled  that  President  Calvin  Coolidge 
laid  the  cornerstone  for  the  present  building  in  1929. 

*  *  * 

Erie  Savings  Bank,  Erie,  N.Y.  has  unveiled  a  Neighborhood 
Improvement  Program  designed  to  stimulate  the  acquisition 
and  improvement  of  homes  in  the  older  neighborhoods  of  the 
city  of  Buffalo  and  other  portions  of  Western  New  York.  The 
bank  is  starting  an  extensive  ad  program  to  encourage  people 
to  assess  their  borrowing  qualification  and  to  seek  loans  for 
new'  or  better  housing. 
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”We  put  the  heart  of  every  system 
in  the  hands  of  every  user." 


At  Digital,  we  believe  the 
most  important  part  of  a  system 
is  the  person  that  uses  it.  So  we 
developed  a  family  of  powerful, 
flexible  video  terminals  that  let 
your  people  make  good  use  of 
their  talent,  as  well  as  our  news¬ 
paper  systems. 


“We  offer  a  terminal  for 
every  part  of  your  newspaper.” 


Different  newspaper  func¬ 
tions  require  different  terminal 
features.  That's  why  we  offer  ter¬ 
minals  specifically  designed  for 
the  jobs  you  have  to  do.  Jobs  like 
reporting.  Editing.  Class  ad  tak¬ 
ing.  And  business  applications. 

With  our  terminals,  you  can 
not  only  customize  the  system 
to  each  department,  but  to  each 
user.  And,  as  a  result,  our  text 
management  system  fits  your 
paper  because  it  was  designed 
by  you. 


“Our  VT61/t  reporter's 
terminal  is  both  an  extension 
of  and  an  aid  to  the  creative 
process.” 


It's  a  simple  yet  sophisti¬ 
cated  terminal  that  works  for 
you  by  working  with  you.  With 
the  VT61/t,  you  can  create,  re¬ 
view,  file,  retrieve  and  route 
your  stories,  all  with  typewriter 
ease  and  computer  speed. 


“Sit  at  the  keyboard  of  a 
VT71/t,  and  you're  in  command 
of  the  most  advanced  editorial 
terminal  anywhere.” 


The  VT71/ 1  gives  you  fea¬ 
tures  like  a  totally  interactive 
depth  estimator  right  in  the  ter¬ 
minal  that  displays  the  depth  of 
any  sentence,  paragraph,  story, 
at  the  touch  of  a  button.  Split 
screen  capability  lets  you  com¬ 
pare  two  stories  at  one  time.  Pan 
scrolling  and  large,  crisp  letters 
provide  exceptional  readability. 
The  VT71/t  also  features  a  series 
of  editing  keys  for  simple  func¬ 
tions  like  transpose  and  move, 
as  well  as  more  complex  search/ 
replace  functions.  In  addition,  it 
features  32  user-definable  keys 
which  let  you  personalize  our 
terminal  to  your  needs. 

In  short,  the  VT71/t  has 
been  designed  to  adapt  to  the 
way  you  work — instead  of  the 
other  way  around. 
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For  classified  advertising 
applications  on  our  CMS  or  TMS 
systems,  we  offer  a  specially 
tailored  VT61/t.  Like  our  other 
terminals,  it  features  special  keys 
for  special  jobs  like  classified 
input,  credfit  checking,  pricing 
and  review.  The  VT61/t  works 
for  you  by  facilitating  user- 
defined  protected  forms,  auto¬ 
matic  ad  form  checking  and  ad 
routing.  In  total,  the  VT61/t  is 
tailored  to  deliver  the  simplicity, 
speed  and  accuracy  your  adver¬ 
tising  department  demands. 


“We  also  offer  specific 
terminals  for  specific  class  ad 
and  business  functions.” 


For  your  business  depart¬ 
ment,  we  also  offer  a  choice  of 
terminals  designed  for  business 
applications.  You  can  choose  our 
small  VT05  for  TABS-8  systems. 
Or  our  flexible  VT52  for  more 
powerful  TABS-11.  And  that 
means  you  can  choose  the 
right  terminal  for  the  job  you 
have  to  do. 

If  you'd  like  to  see  our  ter¬ 
minals  in  action,  or  if  you'd  like 
to  find  out  more  about  Graphic 
Arts  systems,  call  your  nearest 
Digital  office.  Or  call  me  direct  at 
(603)  884-5111.  Digital  Equip¬ 
ment  Corporation,  Continental 
Boulevard,  Merrimack,  N.H. 
03054.  European  headquarters: 

12,  av.  des  Morgines,  1213  Petit- 
Lancy /Geneva.  In  Canada: 

Digital  Equipment  of  Canada,Ltd. 
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Timely  warning 

Sen.  Alan  Cranston  of  California  believes  his  bill  to  reor¬ 
ganize  and  reform  the  nation’s  intelligence  laws  “appears  to 
be  a  good  first  start  toward  meeting  the  very  difficult  but 
essential  challenge  of  protecting  national  security  without 
endangering  personal  freedom.” 

But,  he  warned,  resolving  “the  conflict  between  the  need 
to  protect  legitimate  national  defense  secrets  and  the  need 
for  open  government  is  probably  one  of  the  most  difficult 
free  press  issues  that  any  democratic  society  must  face”  and 
advised  editors  to  be  on  their  guard. 

No  matter  how  good  or  advisable  the  bill  may  be  now,  in 
his  opinion,  it  will  be  a  logical  target  for  crippling  amend¬ 
ments  by  those  who  want  to  dam  the  free  flow  of  informa¬ 
tion. 

It  could  be  relatively  simple  for  opponents  to  subvert  the 
intent  of  this  bill  by  invoking  the  cry  of  “national  security.” 

Last  May,  Sen.  Daniel  Inouye  of  Hawaii  told  members  of 
the  American  Society  of  Newspaper  Editors  “the  present 
state  of  the  law  is  inadequate  and  serves  neither  the  na¬ 
tional  security  nor  the  people’s  right  to  know.”  He  is  chair¬ 
man  of  the  Senate  Select  Committee  on  Intelligence  from 
which  the  Cranston  bill  emanated. 

Editors  must  be  alert  to  the  danger  of  using  this  bill  to 
create  an  official  secrets  act  which  was  in  the  original  ver¬ 
sion  of  the  federal  criminal  code  reform  bill  (S.  1437)  but 
eliminated.  Some  senators  still  think  it  was  a  good  idea. 
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Private  trial 

If  the  decision  of  a  circuit  court  judge  in  Michigan  prevails 
(E&P,  March  11,  page  20),  any  criminal  defendant  can  avoid 
public  attention  and  the  glare  of  publicity  by  requesting  the 
trial  be  closed  to  public  and  press.  The  Court  of  Appeals 
affirmed  the  lower  court’s  decision  saying  the  right  to  a 
public  trial  is  a  personal  one.  That  denies  any  public  interest 
in  the  conduct  of  the  courts  and  we  believe  higher  courts  will 
so  rule. 
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New  ABA  guidelines 

The  new  guidelines  on  free  press — fair  trial  aimed  at  more 
openness  of  criminal  proceedings,  sound  pretty  good  to  us  in 
view  of  the  deep  cracks  made  in  the  Nebraska  gag  rule 
decision  by  recent  actions  of  the  Supreme  Court. 

According  to  the  chairman  of  the  American  Bar  Associa¬ 
tion  committee  which  formulated  the  new  rules,  Alfred  T. 
Goodwin  of  the  U.S.  Court  of  Appeals,  they  “reflect  a  pre¬ 
sumption  in  favor  of  unsealed  records  and  unsealed  lips.” 

That’s  a  step  in  the  right  direction. 
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Letters 


1-ORDER,  1-BILL 

Your  urticle  quoting  ad  agencies'  re¬ 
sponse  to  Mr.  Tex  James'  proposals 
(E&P.  March  4)  for  newspapers  to  get 
more  national  advertising  dollars  makes 
the  idea  of  one  order/one  bill  sound  like  a 
new  discovery  and  the  ad  agencies'  re¬ 
sponse  comes  on  like  the  idea  is  a  re¬ 
volutionary  concept  that  up  until  now 
has  not  been  at  their  disposal. 

Although  we  applaud  Mr.  James'  pro¬ 
posal  also,  and  the  agency  execs'  re¬ 
sponse,  we  wonder  if  everyone  con¬ 
cerned  is  sincere  in  their  adulation? 

The  Iowa  Daily  Press  Association  is 
comprised  of  every  daily  newspaper  in 
Iowa  outside  of  Des  Moines.  Through 
their  Des  Moines  office,  these  39  daily 
newspapers  have  offered  advertisers  and 
their  agencies  one  order/one  bill  place¬ 
ment  service  for  many  years.  Many 
agencies,  large  and  small,  have  used  this 
service.  Indeed,  the  number  of  agencies 
placing  advertising  in  Iowa  dailies 
through  IDPA  is  growing  all  the  time. 
However,  this  growth  has  been  slow 
partly  because  our  resources  limit  our 
ability  to  tell  everyone  about  our  service, 
and  we  realize  that  Iowa  may  not  be  in 
the  top  ten  when  it  comes  to  selecting 
markets  for  national  advertising.  But,  we 
have  discovered  that  while  agency  heads 
applaud  the  one  order/one  bill  service, 
many  of  their  media  departments  are  ig¬ 
noring  it. 

We  have  presented  IDPA  and  the  ser¬ 
vices  our  dailies  offer  through  their  Des 
Moines  office  whenever  the  opportunity 
arises.  Many  times  this  opportunity 
comes  when  a  media  buyer  calls  our  of¬ 
fice  with  a  problem  regarding  one  or 
more  of  our  newspapers,  or  to  get  cur¬ 
rent  rate  information  for  an  upcoming 
buy.  When  we  explain  who  we  are  and 
the  services  we  offer,  we  get  a  multitude 
of  excuses  for  not  using  IDPA  (in  addi¬ 
tion  to  some  grateful  new  customers). 
Here  are  just  a  few: 

— "We  really  don't  need  it." 

— "We  prefer  the  personal  contact 
with  the  individual  newspapers.” 

— "It  would  only  be  a  favor  to  you  if 
we  placed  the  ads  through  your  office.” 

— "Our  computer  doesn't  have  IDPA 
programmed  to  receive  the  orders.” 

— "If  my  boss  finds  out  that  this  ser¬ 
vice  is  available.  I'd  be  out  of  a  job.” 

— and  perhaps  the  most  popular  .  .  . 
"we  like  to  work  with  the  reps  here  in 
town.” 

We  don't  believe  any  of  the  above 
reasons  hold  water  when  the  decision  is 
whether  or  not  to  use  a  free  service  that 
is  designed  to  make  the  job  easier. 

Remember,  for  the  most  part,  we  are 
talking  about  a  service,  not  a  sale  or  the 
credit  for  that  sale.  Good  newspaper  rep 
firms  provide  an  invaluable  service  to 
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both  their  clients  and  advertisers.  They 
can  be  the  sales  arm  for  that  newspaper 
in  major  decision-making  centers.  But 
when  the  decision  is  made  to  use  news¬ 
papers,  no  matter  how  it  was  arrived  at, 
the  physical  act  of  placing  the  ads  is  still 
to  be  reckoned  with  and  it  is  to  the  ad¬ 
vantage  of  all  concerned  to  get  that  done 
as  easily  as  possible. 

IDPA  is  not  the  only  state  association 
offering  state-wide  ad  placement  on  a 
one  order/one  bill  basis.  There  are  many 
more,  and  the  number  is  growing  each 
year.  We  believe  this  ready-made  net¬ 
work  of  newspapers  provides  a  possible 
answer  to  a  national  one  order/one  bill 
service.  Granted,  in  the  beginning  agen¬ 
cies  would  be  dealing  with  as  many  con¬ 
tacts  as  states  carrying  the  schedule.  But 
that  is  certainly  much  better  than  1,5(K) 
different  bills  referred  to  by  Mr.  New¬ 
man  in  your  article. 

We  do  not  claim  to  speak  for  other 
state  associations,  but  in  view  of  the  in¬ 
creasing  number  of  associations  offering 
one  order/one  bill,  and  the  increasing  call 
for  such  a  service,  we  believe  the  time  is 
right  to  create  this  type  of  network.  We 
propose  that  a  committee  of  press  as¬ 
sociation  representatives  and  agency 
representatives  meet  to  determine  what 
information  and  what  services  the  agen¬ 
cies  need  to  make  the  one  order/one  bill 
service  work,  and  what  steps  press  as¬ 
sociations  must  take  to  offer  the  service 
to  advertisers.  We  stand  ready  to  work 
with  anyone  to  establish  such  a  network. 

In  the  meantime,  Mr.  Meskil,  Mr. 
Glynn.  Mr.  Goldis,  Mr.  Reed,  Mr.  Gor¬ 
don,  and  Mr.  Newman,  please  talk  to 
your  media  departments  and  find  out  just 
what  it  is  they  are  afraid  of,  and  what  we 
need  to  provide  to  get  them  to  try  one 
order/one  bill  at  the  levels  that  it  now 
exists. 

Dennis  Schneider 
David  Scott 

(Schneider  is  executive  director  and 
Scott  is  ad  director  of  the  Iowa  Daily  Press 
Association.) 

*  *  * 

SALES  UNITY 

About  your  article  "Newspaper  Reps 
Rap  Ad  Bureau,”  March  4.  1978, 1  would 
like  to  shed  some  additional  light. 

The  first  FDAF  preprint  in  the  1978 
model  year  ran  in  the  Washington 
region — through  the  concerted  efforts  of 
former  newspaperman  Blight  (Buz)  Car¬ 
ter  of  the  J.  Walter  Thompson  Washing¬ 
ton  office.  He  felt  that  the  introductory 
promotion  was  too  heavily  weighted  in  tv 
and  recognized  the  inherent  selling 
strengths  of  newspapers.  Although  new 
at  J.W.T.,  he  convinced  the  dealer  group 
to  reallocate  a  portion  of  their  tv  budget 
into  a  newspaper  preprint,  and  carried  it 
through  with  Detroit  under  extremely 
tight  deadlines.  The  insert  ran  2,700,000 
circulation  in  68  papers  the  second  week 
of  October.  The  Washington  region 


(which  includes  Baltimore)  was  the  only 
region  to  carry  the  preprint. 

The  program  was  an  outstanding  suc¬ 
cess  with  dealers  calling  for  additional 
copies  for  use  as  sales  aids  (something 
that  cannot  be  done  with  a  30  second  tv 
spot).  It  was  after  this  region  proved  the 
success  of  preprints  that  FDAF  went  na¬ 
tional  in  March. 

The  point  I  am  trying  to  make  is  the 
reps  should  not  be  pointing  fingers  at  the 
N.A.B.  or  vice  versa.  We  (newspapers, 
reps  and  the  bureau)  are  all  working  for  a 
common  purpose,  and,  in  many  cases, 
the  work  of  a  single  paper  can  influence 
scheduling  decisions  for  many  other 
markets.  1  have  seen  this  happen  with  an 
airline  regional  vice  president  who  was 
sold  on  TV  prior  to  coming  to  Washing¬ 
ton.  Through  newspaper  sales  efforts  the 
situation  has  dramatically  improved  at 
the  expense  of  spot  TV  in  Washington  as 
well  as  other  markets  in  his  region. 

If  we  as  newspapers  work  together 
with  our  reps  and  the  bureau,  we  can  all 
be  part  of  a  synergistic  effort  to  promote 
newspaper  advertising. 

Crosby  N.  Boyd,  Jr. 
(Boyd  is  manager,  national  advertising 
for  the  Washing  on  (D.C.)  Star.) 

*  *  ♦ 

FOREIGN  LANGUAGE  PAGES 

I  was  quite  interested  in  your  article 
about  the  introduction  of  an  Italian- 
language  news  page  by  the  Hinhland 
Park  (III.)  News  (F&F,  Feb.  25,  1978) 
because  of  a  similar  effort  on  the  part  of 
the  Columbia  Basin  Daily  Herald  at 
Moses  Lake,  Wash. 

We  also  are  attempting  to  bring  addi¬ 
tional  reader  service  to  our  market. 
Starting  in  January,  the  CBH  launched 
La  Voz,  a  Spanish-language  news  page. 
To  our  knowledge,  it  is  the  only  effort  of 
this  nature  in  the  State  of  Washington 
other  than  all-language  publications 
found  only  in  the  metropolitan  areas. 

We  have  a  high  Spanish  surname 
ethnic  concentration  in  several  of  our 
communities  and  started  it  for  the  same 
basic  reason  as  the  Illinois  paper,  based 
upon  what  I  read  in  F&P. 

All  news  is  that  which  has  appeared  in 
previous  editions.  To  insure  that  we  are 
giving  these  people  something  they  want 
to  read,  we  use  members  of  the  Spanish 
community  for  copy  sources  and  transla¬ 
tion.  While  I  edit  it,  Mrs.  Mage  Anaya  is 
our  columnist  and  we  use  Ftel  (cq)  Av- 
ena,  a  college-trained  interpretor- 
translator,  for  translation  and  proof¬ 
reading. 

The  response  has  been  quite  good  with 
increased  subscriptions  and  rack  sales  on 
publication  days,  as  well  as  advertisers 
seeking  position  on  the  page,  which  ap¬ 
pears  every  other  week. 

Bill  Cockshott 
(Cockshott  is  managing  editor  of  the  Co- 
lumbia  Basin  (Wash.)  Herald.) 


Info-Ky  brings 
the  morgue 
back  to  life. 


Info-Ky  News  Retrieval 
System  resurrects 
news  clippings  in  just 
seconds. 


With  tight  deadlines  to  meet, 
reporters  can’t  afford  dead 
time  in  the  morgue.  They 
need  access  to  news  clip¬ 
pings  and  other  reference 
materials  fast  and  easy. 

The  solution? 

Info-Ky  News  Retrieval 
System  by  drc.  It’s  an  auto¬ 
mated  newspaper  library 
system  that  retrieves  infor¬ 
mation  as  fast  as  a  reporter 
can  type  a  by-line.  There’s 
no  waiting  while  the  librarian 
searches  through  a  canyon 
of  file  cabinets.  With  Info-Ky, 
the  reporter  can  retrieve  the 
desired  information  without 
even  leaving  the  newsroom. 


Info-Ky  uses  a  minicomputer 
for  retrieval  and  stores  full- 
text  clippings  and  graphics 
on  computer  actuated 
microfiche.  Using  key  words 
from  the  original  story  or 
news  categories,  clippings 
can  be  retrieved  in  just  a  few 
seconds.  And  the  news 
story  appears  on  a  viewing 
screen  the  same  size  and 
format  as  it  appeared  in  your 
newspaper.  A  printed  copy 
of  the  story  is  available  at  the 
touch  of  a  button. 

Info-Ky  not  only  saves  your 
librarians  time  and  man¬ 
power,  it  saves  storage 
space.  The  news  content  of 
a  major  metropolitan  morning 
and  evening  publication  can 
be  stored  on  one  fiche, 
for  instance. 


Info-Ky  saves  you  money. 
Because  it  uses  an  inexpen¬ 
sive  minicomputer,  you  can 
own  your  own  system  instead 
of  leasing  computer  time 
over  expensive  communica¬ 
tion  lines.  And,  it  can  be 
used  on-line  or  off-line  by 
your  bureaus. 

Info-Ky  can  even  make  you 
money.  By  selling  on-line 
shared  access  to  public 
libraries,  colleges  and  insti¬ 
tutions.  Or  selling  microfiche 
copies  off-line  to  the  public. 

Info-Ky  is  already  working 
for  other  newspapers. 

It  can  work  for  your 
newspaper.  Call  or  write 
John  C.  Long,  Director  of 
Info-Ky  Sales,  today  for 
more  information. 


drc 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 

A  subsidiary  of  the 
Courier-Journal  and 
Louisville  Times  Company 


explore  the  how  and  wny  of 
cooking  as  well  as  shortcuts 

or  recipes  for  the  weekend 
gourmet’’ 


Phyllis  Hanes 
Food  Editor 

The  Christian  Science  Monitor 


Phyllis  Hanes  has  been  farming  her 
community  garden  plot  in  the  heart  of  Boston 
for  12  years.  This  inner-city  garden  provides 
a  continuing  supply  of  usual  and  unusual 
ingredients  for  her  to  test  in  recipes  and 
write  about! 

Besides  food,  she’s  covered  fashion  and 
women’s  issues  for  both  radio  and  TV  stations 
in  New  England.  In  1950  she  became  women’s 
editor  of  the  Boston  Herald  Traveler  and  in  1970 
she  joined  The  Christian  Science  Monitor. 

Her  Monitor  assignments  have  taken  her 
throughout  the  world  to  write  about  such  foods 
as  the  couscous  of  Morocco,  the  curries  of  India, 
and  the  snails  of  Belgium.  Wherever  she  goes, 
she  looks  for  stories  that  appeal  to  readers  who 
often  live  a  dual  life  in  the  Idtchen;  weekdays 
looking  for  quick,  easy,  and  economical  ways  to 
feed  a  family  and  weekends  experimenting  with 
more  exotic,  ethnic  and  gourmet  dishes. 

Lacing  her  coverage  with  features  about 
food  personalities  like  Euwell  Gibbons  and  the 
White  House  chefs,  she  also  writes  stories  that 
give  readers  insights  into  where  the  food  dollar 
goes  and  how  to  stretch  it. 

The  Hanes  concern  for  the  bread-and-butter 
interests  of  her  readers,  and  her  own  penchant 
for  the  unusual,  produce  a  highly  varied  menu. 
Her  approach  helps  make  the  Monitor 

a  newspaper  relied  on  by  its  _ 

own  subscribers  in  some 

130  countries . . .  and  by  the 

13.2  million  readers  of  the 

177  newspapers  worldwide 

that  subscribe  to  The 

Christian  Science  Monitor 

News  and  Photo  Service.  A  way  of  seeing. 


March  25,  1978 


EsP 


News  source  protection 
debated  at  House  hearing 


By  I.  William  Hill 

If  the  expressed  hostility  of  3  House 
Judiciary  Committee  members  is  any  in¬ 
dication,  the  newspaper  profession  will 
be  lucky  to  get  a  Criminal  Code  reform 
bill  out  of  the  House  as  favorable  as  that 
passed  by  the  Senate. 

So  it  appeared  (March  13)  when  rep¬ 
resentatives  of  3  news  organizations  tes¬ 
tified  on  legislation  to  revise  criminal 
laws  before  the  Criminal  Justice  sub¬ 
committee  of  the  House  Judiciary  Com¬ 
mittee. 

The  witnesses  appearing  were:  An¬ 
thony  Day,  chairman.  Freedom  of  In¬ 
formation  Committee,  American  Society 
of  Newspaper  Editors,  who  is  editor  of 
the  editorial  pages  of  the  Los  Angeles 
Times;  Robert  Lewis,  representing  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  who  is  a  member  of  the 
Washington  Bureau  of  the  Booth  News¬ 
papers  of  Michigan;  and  Frank  E. 
Johnson,  of  the  Freedom  of  Information 
Committee  of  the  AP  Managing  Editors 
Association,  who  is  managing  editor  of 
the  Arizona  Daily  Star  in  Tucson. 

The  statements  of  all  3  were  based 
largely  on  close  study  of  the  Senate- 
passed  S.  1437,  rather  than  on  the 
House’s  own  reform  bills,  H.R.  231 1  and 
H.R.  6869. 

Each  of  the  3  came  out  strongly  to  ask 
that  newspapermen  be  able  to  keep 
promises  of  confidentiality  necessary  to 
obtain  news  and  that  neither  the  gov¬ 
ernment  nor  any  court  should  be  allowed 
to  draw  them  into  disclosure. 

As  soon  as  the  statements  had  been 
completed.  Representative  Charles  E. 
Wiggins,  of  California,  ranking  Republic 
committeeman,  asked  the  witnesses  to 
consider  a  television  show  he  had  seen 
the  night  before  which  depicted  an  au¬ 
tomobile  thief  demonstrating  the  secrets 
of  his  success. 

“1  suppose,”  he  said,  “that  the  press 
would  want  him  protected  if  the  police 
had  moved  in  to  get  his  identity  and  ar¬ 
rest  him." 

Although  admitting  ASNE  is  divided 
on  the  question.  Day  said  he  thought 
news  sources  should  always  be  pro¬ 
tected.  Lewis  said  Sigma  Delta  Chi  is  on 
record  for  an  absolute  shield  law,  and 
went  on  to  say  that  the  car  thief  s  disclo¬ 
sure  of  thieving  methods  for  the  benefit 


of  the  public  justified  protecting  him. 
Johnson  agreed  with  Lewis. 

Wiggins  then  pointed  out  that,  when 
he  had  tried  to  explain  to  his  wife  that  the 
press  insisted  news  sources  should  be 
protected  in  order  to  keep  news  channels 
open  for  the  protection  of  the  public,  his 
wife  had  said  she  thought  she  should  be 
protected  by  having  the  car  thief  ar¬ 
rested. 

An  early  passage  in  Day’s  formal 
statement  drew  sarcasm  from  Represen¬ 
tative  Sam  B.  Hall,  Jr.  (D-Texas). 

Here  were  Day’s  words:  “We  news¬ 
papermen  all  too  easily  get  all  too 
sanctimonious  about  the  sacred  nature  of 
the  First  Amendment.  Before  you  know 
it,  we  have  in  our  zeal  sanctified  our¬ 
selves.  All  of  you  will  recognize  the 
symptoms  of  this  disease,  self- 
righteousness,  which  is  a  common  afflic¬ 
tion  in  our  business.  But  the  plain  fact  is 
that  the  press  does  have  a  special  Con¬ 
stitutional  protection  accorded  no  other 
enterprise  except  religion.  The  reason 
for  this  we  all  know:  the  informed  people 
is  the  free  people.  In  my  opinion,  the 
ideas  embodied  in  the  First  Amendment 
are  the  foundation  of  liberty.  So,  if  1  am 
arguing  for  a  special  interest  here,  as  I 
am,  1  am  also  arguing  for  the  general 
interest.” 

Congressman  Hall  then  expressed  his 
“appreciation,”  saying  “I  never  thought 
I’d  hear  any  member  of  the  press  confess 
to  being  sanctimonious  regarding  the 
First  Amendment.” 

He  then  asked  the  witnesses  pointedly 
if  he  understood  them  correctly  were  he 
to  say  the  press  is  asking  to  be  allowed  to 
operate  without  “restraints  of  any 
kind.” 

Hall  was  told  that — save  for  being  vul¬ 
nerable  on  the  score  of  libel,  his  under¬ 
standing  was  indeed  correct.  As  Day  said 
on  the  subject  of  confidentiality:  “The 
modem  newspaper  must  breathe  in  an 
atmosphere  of  confidentiality  to  maintain 
its  very  existence.” 

The  Congressman  appeared  unim¬ 
pressed.  “It’s  difficult  to  get  a  libel  ver¬ 
dict  against  a  newspaper,”  he  said,  “es¬ 
pecially  for  a  public  figure.” 

The  same  attitude  of  hostility  to  the 
press  appeared  in  the  questions  put  by 
Representative  Henry  J.  Hyde  (R.-lll.). 

“You  say  you  never  want  to  reveal 
your  sources,  even  if  a  conviction  de¬ 
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pended  upon  it.”  he  said.  “Would  you 
be  willing  to  reveal  sources  if  it  would 
mean  freeing  an  innocent  man?” 

Both  Day  and  Lewis  demurred  at 
Hyde’s  “theoretical”  approach,  and 
Hyde  then  went  on  to  charge  that  the 
press  seeks  to  avoid  being  subject  to  the 
Sixth  Amendment,  which  guarantees  a 
defendant  right  to  a  fair  trial. 

Repeatedly,  Hyde  harped  on  what  he 
regarded  as  the  impropriety  of  total  non¬ 
restriction  for  the  press.  Once  he  pointed 
out  that,  although  the  teaching  of  religion 
can  be  banned  in  schools,  the  press 
wants  no  restriction  of  any  kind,  not 
even  being  subject  to  punishment  for 
publishing  material  that  might  endanger 
national  security. 

Both  Day  and  Lewis  sought  to  call  at¬ 
tention  to  the  fact  that,  historically  the 
press  has  a  fine  record  in  protecting  na¬ 
tional  security,  that  during  the  period  of 
two  world  wars,  the  only  breach  of  se¬ 
curity  by  the  press  had  been  the  revelation 
that,  during  World  War  1 1,  the  Japanese 
code  had  been  broken. 

Hyde  concluded  his  questioning  by 
declaring  that,  although  he  considers  a 
free  press  indispensable,  he  still  believes 
it  should  be  subject,  like  other  Ameri¬ 
cans,  to  court  restraint. 

Before  all  the  questioning  ended,  how¬ 
ever.  Wiggins  asked  the  three  witnesses 
why  persons  actually  guilty  of  crime  tell 
their  inside  stories  to  reporters  when 
they  know  the  newspaper  could  call  in 
police  and  have  them  arrested. 

Johnson’s  answer  to  that  was  that  un¬ 
doubtedly  they  have  “confidence  in  the 
integrity  of  the  press.” 

Further  impetus  to  the  cause  of  the 
press  was  given  this  week  (March  20) 
when  Jerry  W.  Friedheim.  general  man¬ 
ager  of  the  American  Newspaper  Pub¬ 
lishers  Association,  told  the  subcommit¬ 
tee  it  should  further  improve  the 
Senate-passed  legislation  so  as  to  protect 
the  life  of  a  free  press.  He  also  said  the 
National  Newspaper  Association  sup¬ 
ported  AN  PA  positions  on  the  matter. 

Though  testifying  that  ANPA  supports 
recodifying  existing  law  would  be  an 
achievement.  He  went  on  to  say  that  the 
House,  however,  “has  an  opportunity  to 
secure  for  free  citizens  and  the  free  press 
improvements  in  key  areas  of  law  gov¬ 
erning  the  daily  exercise  of  fundamental 
First  Amendment  freedoms.” 

Friedheim  urged  the  House  to  accept 
the  Senate-passed  improvements  in  the 
criminal  code  and  to  make  these  addi¬ 
tional  changes: 

I.  Insert  language  stipulating  that  a 
reporter’s  refusal  to  identify  a  confiden¬ 
tial  source  for  law  enforcement  au- 
(Continaecl  on  pafie  35) 
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High  Court  to  review 
Herbert-CBS  iibei  case 


In  one  of  several  cases  affecting  the 
media,  the  Supreme  Court  this  week 
agreed  to  decide  whether  a  public  official 
suing  for  libel  may  force  reporters  to  re¬ 
veal  the  thoughts,  opinions  and  conclu¬ 
sions  they  had  while  preparing  a  news 
story . 

The  court  will  hear  arguments  next 
winter  on  a  2nd  U.S.  Circuit  Court  of 
Appeals  decision  dealing  with  the  extent 
to  which  the  state  of  mind  and  deci¬ 
sion-making  processes  of  journalists  can 
be  investigated  during  a  libel  suit. 

The  case  involved  a  still-pending  197.^ 
lawsuit  by  former  Lt.  Col.  Anthony  Her¬ 
bert  against  the  Columbia  Broadcasting 
System,  the  Atlantic  Monthly,  corre¬ 
spondent  Mike  Wallace  and  producer 
Barry  Liindo  of  the  television  show  “60 
Minutes." 

Herbert,  a  career  soldier  with  a  good 
record,  publicly  charged  in  1971  that  the 
Army  had  covered  up  Vietnam  War  atro¬ 
cities.  He  was  relieved  of  his  com¬ 
mand.  At  first,  the  media  portrayed  Her¬ 
bert  as  a  hero  for  his  willingness  to  speak 
out.  Then,  in  February  of  1973.  a  "60 
Minutes"  program  cast  doubt  on  Her¬ 
bert's  allegations.  Later,  producer 
Lando  recounted  his  research  for  the 
show  in  an  Atlantic  Monthly  article, 
which  indicated  the  U.S.  press  had  been 
deluded  by  Herbert's  story. 

Herbert  then  filed  a  S44. 7-million  libel 
suit,  charging  that  he  had  falsely  and 
maliciously  been  depicted  as  a  liar  and 
"as  a  person  who  used  the  war  crime 
charges  as  an  excuse  for  his  relief  from 
command."  He  said  his  reputation  had 
been  destroyed  by  the  program  and  that 
he  had  suffered  severe  financial  loss. 

lamdo  answered  most  questions  put  to 
him  but  he  balked  when  asked  about  his 
beliefs,  opinion  and  intent  and  conclu¬ 
sions  in  preparing  the  program.  He  re¬ 
fused  to  answer  such  questions  as  what 
the  basis  was  for  his  decision  to  inter¬ 
view  one  soldier  three  times  and  not  to 
interview  another  soldier. 

In  January  of  1977.  U.S.  District  Judge 
Charles  Haight  in  New  York  City  or¬ 
dered  Lando  to  answer  all  the  disputed 
questions.  Haight  said  Herbert's  lawyers 
were  entitled  to  probe  Lando's  state  of 
mind  in  their  attempt  to  prove  that  the 
report  was  made  with  actual  malice. 

Under  a  1964  Supreme  Court  ruling, 
libel  suits  brought  by  public  officials  or 
public  figures  must  prove  malice  before 
they  can  be  successful.  This  requirement 
has  made  it  harder  for  public  figures  to 
win  libel  suits  and  offers  greater  protec¬ 
tion  to  newspapers  reporting  about  such 
figures. 

The  2nd  U.S.  Circuit  Court  of  Appeals 


reversed  Haight's  ruling  2-1.  a  decision 
that  was  hailed  by  media  lawyers  as 
widening  the  protection  of  the  First 
Amendment  to  the  mental  processes  by 
which  reporters  and  editors  select  and 
prepare  information  for  stories. 

Herbert,  however,  appealed  to  the 
Supreme  Court  saying  that,  if  the  ruling 
were  left  intact,  it  would  tilt  toward  the 
media  the  balance  of  interests  set  up  in 
past  free  press  cases  and  make  it  much 
harder  for  a  public  figure  to  win  a  libel 
suit. 

^  ^ 

In  another  case,  the  Supreme  Court  let 
stand  a  ruling  by  Florida's  highest  court 
that  reporters  are  not  allowed  to  secretly 
record  interviews. 

The  justices  refused  to  consider  an  ap¬ 
peal  by  Miami  television  station  WCKT 
and  the  Miami  Herald  to  strike  down  a 
Florida  law  preventing  such  recording. 
The  vote  was  close.  However,  four  jus¬ 
tices  must  vote  to  revie^v  a  case  but  in 
this  instance  there  were  only  three  so 
voting — justices  William  J.  Brennan.  Jr.. 
Byron  R.  White  and  Harry  A.  Blackmun. 

l.ast  October  the  Florida  Supreme 
Court  mled  that  the  1974  law.  holding 
that  all  parties  to  a  conversation  must 


The  Supreme  Court  turned  aside  this 
week  a  protest  by  the  Church  of  Scien¬ 
tology  that  a  raid  on  its  headquarters  by 
the  Federal  Bureau  of  Investigation  last 
July  had  violated  the  constitutional  ban 
on  unreasonable  search  and  seizure. 

Without  recorded  dissent,  the  justices 
left  standing  a  ruling  by  the  United  States 
Court  of  Appeals  for  the  District  of  Col¬ 
umbia  that  the  search  warrant,  backed  by 
a  33-page  Government  affidavit,  had 
been  legally  adequate  to  justify  breaking 
into  the  church  building  and  seizing 
documents. 

The  church,  which  was  founded  by  L. 
Ron  Hubbard,  a  former  science  fiction 
writer,  responded  immediately  with 
criticism  of  the  high  court's  refusal  to 
consider  the  case. 

"Newspapers,  churches  and  other  or¬ 
ganizations  protected  by  the  First 
Amendment  will  be  opened  to  search  and 
seizures  at  the  whim  of  any  fanatic  who 
can  get  a  general  warrant  from  some 
local  magistrate.”  the  Rev.  Hugh  Wilhere. 
a  church  spokesman,  predicted. 

After  last  July's  raid,  which  the  Gov¬ 
ernment  said  was  necessary  to  recapture 


consent  for  its  recording,  was  constitu¬ 
tional.  Until  1974.  the  law  had  followed 
the  national  wiretap  law  and  held  only 
that  a  recording  could  not  be  made  un¬ 
less  some  party  to  the  conversation  gave 
consent. 

In  the  lower  court.  Dade  County  Judge 
Donald  Stone  had  ruled  that  the  new  law' 
was  an  unconstitutional  infringement  of 
freedom  of  the  press  and  that  many 
stories  of  importance  could  not  have 
been  obtained  without  secret  recording. 
The  Florida  high  court  held,  however, 
that  privacy  needs  outweigh  the  needs  of 
ihe  press. 


In  a  third  case,  the  Supreme  Court  let 
stand  a  high  school  ban  on  a  student  sex 
survey  by  a  school  newspaper.  The  jus¬ 
tices  refused  to  review  a  decision  by 
lower  court  upholding  the  school  prohi¬ 
bition. 

Jeff  Trachtman.  for  editor  of  the 
newspaper  at  New  York  City's  Stuyves- 
ant  High  School,  in  1976  sued  school  of¬ 
ficials  after  they  had  refused  to  let  him 
distribute  or  publish  a  2.‘'-question  sur¬ 
vey  probing  student  sex  experience  and 
views  on  contraception  and  homosexual¬ 
ity. 

Although  the  survey  was  to  be 
answered  voluntarily  and  confidentially, 
both  school  officials  and  the  city's  Board 
of  Education  banned  such  questioning 
for  the  well-being  of  such  students  as 
might  have  been  upset  by  the  questions. 


stolen  Government  documents.  Federal 
District  Court  ruled  that  the  warrant  had 
been  unconstitutional  because  it  vested 
unlimited  discretion  in  the  searchers,  but 
the  Court  of  Appeals  reversed  that  deci¬ 
sion. 

In  December,  an  unprecedented  com¬ 
bination  of  12  major  news  media  organi¬ 
zations  joined  together  to  urge  the  Sup¬ 
reme  Court  to  rule  that  police  cannot 
obtain  a  warrant  and  make  a  suiprise 
search  of  a  newspaper  office  looking  for 
evidence  of  a  crime. 

Previously,  however,  briefs  asking  the 
Court  to  rule  such  searches  legal  were 
filed  by  attorneys  general  of  17  states  and 
by  associations  representing  policemen 
and  prosecuting  attorneys. 

The  groups  in  the  media  coalition, 
which  were  brought  together  by  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press,  are: 

Media  Owners — the  American  News¬ 
paper  Publishers  Association,  the  Na¬ 
tional  Newspaper  Association,  and  the 
National  Association  of  Broadcasters. 


Top  Court  refuses  to  act  on 
search  and  seizure  case 
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Cooperation 
defended  by 

By  John  Consoli 

Investigative  Reporters  and  Editors 
president  Bob  Greene  of  Newsilay  this 
week  defended  his  cooperation  with  law 
enforcement  officials  during  the  IRE 
sponsored  investigation  into  corruption 
in  Arizona. 

Greene  was  responding  to  statements 
made  by  Detroit  News  reporter  Michael 
Wendland,  who  had  criticized  Greene 
both  in  a  book  he  did  on  the  IRE  project 
and  in  response  to  an  attack  by  Greene  in 
E&F  (March  1 1.)  Greene  had  called  the 
book  “sometimes  fictional"  and  "often 
inaccurate.” 

Wendland  charged  that  Greene  was 
"capriciously  giving  EBI  agents  access 
to  our  files." 

Greene  said  this  week.  “It  is  standard 
procedure  for  most  investigative  report¬ 
ers  to  cooperate  to  a  certain  extent  with 
law  enforcement  agencies  when  those 
agencies  have  been  providing  confiden¬ 
tial  information  to  them.  This  procedure 
was  reviewed  by  the  IRE  board  of  direc¬ 
tors,  which  is  composed  of  many  veteran 
investigative  reporters.  The  board  unan¬ 
imously  supported  what  1  had  done. 

“The  trading  of  certain  information 
with  law  enforcement  officials,"  said 
Greene,  “as  long  as  your  sources  are 
protected  and  kept  confidential,  is  a 
fairly  standard  procedure.  Mike  Wend¬ 
land  is  a  hard  news  reporter,  not  an  in¬ 
vestigative  reporter,  so  he  does  not  un¬ 
derstand  this." 

Greene  said  the  team  of  investigative 
reporters  which  he  headed  dining  the 
"Arizona  Project"  received  a  “tre¬ 
mendous  amount  of  information"  from 
representatives  of  the  EBI,  Arizona 
State  Department  of  Public  Safety. 
Arizona  Narcotics  Strike  Eorce  and  from 
the  intelligence  division  of  the  Arizona 
Police  Department.  He  said  this  informa¬ 
tion  was  either  confirmed  or  amplified  on 
by  the  reporters  on  the  Arizona  Project 
team.  It  gave  the  team  several  contacts 
and  background  information,  he  said. 

“All  dealings  with  those  agencies  were 
coded,"  Greene  said.  "Any  memos 
shown  to  them  did  not  contain  the  names 
of  any  sources." 

Greene  said  officials  from  the  EBI  told 
him  that  the  federal  statute  of  limitations 
for  prosecution  would  soon  be  up  in  a 
case  involving  a  restaurant  chain  called 
"Hobo  Joe's."  Greene  said  he  made 
available  to  the  EBI  agents  certain 
information  that  the  reporters  had  turned 
up  about  the  chain. 

Wendland  also  criticized  Greene  for 
showing  certain  memos  to  state  legis¬ 
lators.  Greene  countered,  “with  respect 
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vith  police 
IRE  reporter 

to  the  two  legislators,  they  were  shown 
selected  memos  to  review  under  my 
careful  watching." 

One  of  the  legislators,  according  to 
Greene,  was  state  representative  John 
Hayes,  who  had  headed  an  earlier  legis¬ 
lative  investigation  into  Arizona  land 
fraud.  “He  had  turned  in  a  ixi-ort  so 
damning  to  the  state  that  it  was  torn  up 
by  a  senior  member  of  the  legislature  and 
was  never  made  public." 

The  other  legislator  was  state  rep¬ 
resentative  Tony  West,  who  had  been 
pushing  for  stricter  state  narcotics  laws. 

“Both  were  shown  summary  memos 
on  land  fraud  and  narcotics  in  Arizona 
and  in  return  they  had  provided  us  with 
state  documents  that  had  never  before 
been  made  public.  The  information 
shown  to  them  was  to  assist  them  in  pre¬ 
paring  state  legislation  and  in  no  instance 
were  these  things  done  for  publicity  of 
the  series. 

Greene  also  said  Wendland  never  con¬ 
fronted  him  about  showing  portions  of 
the  files  to  law  enforcement  officials. 
“Others  approached  me  and  when  I  ex¬ 
plained  the  situation,  they  said  they  had 
no  objections.  Wendland  never  raised 
the  question  so  1  never  gave  him  an  an¬ 
swer.  Wendland  may  have  popped  off  to 
other  team  members,  but  he  never  did  to 
me." 

Greene  denied  Wendland's  charge  that 
he  orchestrated  reaction  to  the  book  and 
said  it  was  Wendland  who  fabricated  in¬ 
cidents  in  the  book  to  make  it  more  mar¬ 
ketable. 

Greene  also  denied  profiting  from  the 
IRE  investigation.  “.'Xny  money  I've  re¬ 
ceived  from  personal  appearances  has 
gone  to  the  1RE2  legal  defense  fund."  he 
said. 

John  Rawlinson  of  the  Arizona  Daily 
Star  in  Tucson,  who  like  Wendland  and 
Greene  was  a  "full-time"  member  of  the 
investigative  team,  confirmed  that  there 
were  some  inaccuracies  and  fabrications 
in  the  book. 

Rawlinson  said  he  was  in  favor  of  hav¬ 
ing  a  member  of  the  team  write  the  book 
instead  of  an  outsider,  but  added.  “Being 
a  team  member,  I  had  hoped  the  book 
would  come  out  perfect,  yet  I  was  very 
disappointed  with  it.” 

Rawlinson  said  there  were  minor  fac¬ 
tual  errors  that  related  to  him  personally. 
Eor  example,  in  the  book  Wendland  said 
Rawlinson  was  married  for  I  '/>  years 
when  he  was  married  for  seven  years. 
The  book  also  stated  Rawlinson's  wife 
had  filed  for  a  divorce  against  him,  when 
it  was  the  other  way  around,  he  said. 

Rawlinson  said  in  many  instances, 
Wendland  got  his  sequences  and  stories 


mixed  up. 

Wendland  also  wrote  that  Rawlinson 
would  be  going  to  Palm  Springs  to  help 
Riverside  (Cal.)  Press-Enterprise  report¬ 
er  Dick  Lyneis  investigate  organized 
crime  there. 

“Neither  Dick  nor  myself  recall  mak¬ 
ing  such  an  agreement."  Rawlinson  said. 
Eyneis  said,  “I've  been  investigating  or¬ 
ganized  crime  in  Palm  Springs  for  years 
and  certainly  don't  need  to  bring  Rawlin¬ 
son  in  from  Arizona  to  help  me." 

Rawlinson  also  said  he  was  disap¬ 
pointed  in  the  book  because  “I  don't 
think  he  gave  enough  credit  to  certain 
team  members.  Without  Bob  Greene,  for 
example,  there  would  have  been  no  proj¬ 
ect.  He  (Wendland)  did  a  good  writing 
job,  especially  the  first  four  chapters,  but 
after  that,  the  book  goes  downhill. 

Rawlinson  said  he  was  concerned 
about  Greene  showing  the  files  to  outsid¬ 
ers  but  added.  “I  thought  Bob  was  very 
careful  about  who  he  showed  the  mate¬ 
rial  to." 

Rawlinson  said  Alex  Drehsler,  another 
full-time  team  member  who  worked  with 
Rawlinson  at  the  Arizona  Daily  .Star  (but 
later  left  to  join  Greene  at  Newsday,) 
also  supported  the  idea  of  a  team 
member  doing  the  book.  He  added  that 
in  speaking  to  Drehsler  recently.  “Alex 
was  tremendously  unhappy  and  upset 
about  how  the  book  turned  out." 

Rawlinson  said  he  shared  Greene's 
concern  that  Wendland  revealed  the 
names  of  confidential  sources. 

One  source  Wendland  revealed  was  E. 
M.  McCown,  a  source  of  Cliieiifto  Trih- 
ane  reporter  Ron  Koziol's.  Wendland 
said  he  checked  with  Koziol,  who  told 
him  it  was  all  right  to  use  McCown's 
name. 

Greene  said,  “Koziol  said  it  was  all 
right,  but  did  McCown?  “The  only  per¬ 
son  who  should  be  able  to  authorize  the 
publishing  of  the  name  of  a  confidential 
source  is  the  source  himself.”  Greene 
said.  He  added  that  Wendland  also  re¬ 
vealed  then  Arizona  Attorney  General 
Bruce  Babbitt  (now  the  Governor)  as  a 
source  and  he  was  one  of  Greene's 
sources.  Greene  said  Wendland  also  re¬ 
vealed  the  names  of  sources  in  the 
Phoenix  Police  department — sources  of 
Drehsler,  Greene  and  Jerry  Urhammer 
of  the  Enizene  (Ore.)  Refiister-Cnard. 

“McCown  was  afraid  to  come  back  to 
Arizona  to  talk  to  the  reporters,"  said 
Rawlinson.  “He  was  afraid  he'd  be  mur¬ 
dered.  His  name  should  not  have  been 
revealed." 

Lyneis  said,  “1  wish  Mike  had  told  me 
he  was  working  on  the  book.  “1  don't 
ever  remember  him  taking  notes  in  con¬ 
versations  I  had  with  him.  He  never 
taped  anything  we  said,  yet  he  quotes  me 
throughout  the  book. 

Lyneis  said,  “The  book  is  past  history. 
It's  time  for  the  IRE  to  get  started  work¬ 
ing  toward  meeting  its  original  goals.” 
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America  East  stresses 
production  exceiience 


By  Earl  VVilken 

"The  Search  for  Excellence,”  was  the 
theme  of  the  3rd  annual  America  East 
Newspaper  Production  Conference  held 
March  15-18  at  the  Philadelphia  Marriott 
Hotel. 

Malcolm  Mallette,  executive  director 
American  Press  Institute,  told  the  atten¬ 
dees  during  his  keynote  speech  that  a 
major  problem  at  many  newspapers  is 
the  quality  of  front-line  supervision. 
“This  is  the  point  where  the  rank-and- 
tlle  employe  crosses  the  line  to  become  a 
part  of  management.  For  many,  it  is  a 
difficult  crossing,  and  upper  manage¬ 
ment  has  often  been  derelict  in  not  offer¬ 
ing  assistance  at  this  critical  time.  This  is 
a  major  failing,  for  a  workers'  attitude  is 
greatly  influenced  by  his  relationship 
with  the  immediate  supervisor.”  Mal¬ 
lette  stated. 

He  went  on  to  say,  “I  am  trying  to 
illustrate  how  excellence  begets  excel¬ 
lence.  Excellence  can  flow  up  or  down 
the  managerial  structure,  although  the 
flow  of  gravity  is  faster  than  capillary 
action.  In  any  event,  we  must  make  our 
commitment  to  excellence  from  where 
we  are.” 

The  executive  director  then  directed 
his  comments  to  the  supervisors  in  the 
audience  and  said,  “1  think  you  will 
agree  that  the  burden  on  a  supervisor  is 
greater  than  it  has  ever  been.  The  days 
of  autocratic  supervision  are  gone.  The 
new  breed  of  worker  is  more  indepen¬ 
dent  and  expects  more  of  the  boss.  But 
the  new  day  also  brings  new  opportunity. 

"The  supervisor  who  seeks  excellence 
in  himself  is  an  example  for  others.  Only 
if  the  supervisor  expects  much  of  him¬ 
self,  is  he  in  a  position  to  expect  it  of 
others.”  Mallette  said. 

Workshop  sessions  on  Thursday  and 
Friday  mornings  carried  out  the  "Search 
for  Excellence”  theme  in  discussions  on 
measuring  production  efficiency,  ad- 
mark-up  techniques,  optimum  classified 
ad  procedures,  efficiency  in  weekly  pub¬ 
lishing.  survival  with  government  reg¬ 
ulators,  pressroom  quality  and  the 
search  for  practical  electronic  news  pro¬ 
cedures. 

Four  production  executives  represent¬ 
ing  newspapers  with  circulations  from 
17,000  to  over  500,000  discussed  various 
methods  of  achieving  excellence  through 
measuring  production  efficiency. 

James  A.  Murphy,  production 
dWeclor-Slrondshnrfi  (Pa.)  Pocono  Rec¬ 
ord,  said  efficiency  is  a  constant  day-in- 
and-day-out  striving  to  produce  a  quality 
printed  newspaper,  using  the  best  known 
techniques  of  production  which  you  have 
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at  your  disposal,  enhanced  by  an  exper¬ 
tise  in  the  use  of  type  to  make  the  news 
features  and  advertising  a  pleasing  visual 
presentation  to  the  satisfaction  of  our 
readers  and  advertisers  .  .  .  and  an  ex¬ 
pertise  in  the  efficient  use  of  the  time  of 
your  production  people  and  their  equip¬ 
ment  so  that  you  produce  each  issue  with 
the  least  amount  of  time  as  possible  .  .  . 
always  striving  for  better  time  and  qual¬ 
ity. 

Murphy  then  explained  in  detail  the 
weekly  Pocono  Record  production  re¬ 
port  that  covers  not  only  composing 
room  hours  but  also  press  and  stereo 
hours  worked  per  page. 

Items  in  the  weekly  report  include  the 
following:  straight  time  hours  worked; 
overtime  hours  worked;  applied  vacation 
hours;  paid  sick-absent  hours  and  total 
composing  room  hours.  Total  hours  for 
the  week  are  then  divided  by  total  pages 
giving  total  worked  hours  per  page.  The 
same  formula  is  used  for  determining  the 
total  press-stereo  worked  hours  per 
page. 

At  the  Pocono  Record,  Murphy  said, 
total  worked  hours  is  actual  time  re¬ 
quired  to  complete  an  average  page  and 
no  distinction  is  made  in  type  of  pages 
produced,  be  they  classified,  full  page 
grocery  ads,  etc.,  all  are  treated  equally. 
Murphy  also  said  all  time  is  totaled  as  to 
actual  hours  worked  per  week  divided  by 
the  total  number  of  pages  produced  per 
week. 

At  the  Providence  (R.l.)  Journal, 
Peter  Carnevale,  composing  room 
superintendent,  said  he  provides  a 
weekly  report  that  converts  man  hours 
expended  into  actual  dollars  and  cents. 
In  addition  the  report  shows  a  daily  ac¬ 
count  of  published  pages  and  manhours 
expended.  The  weekly  report  also  con¬ 
veys  a  weekly  and  annual  comparison  of 
actual  cost. 

To  determine  this  composing  room 
cost  report  the  following  formula  is  used. 
Productive  payroll  (actual  payroll  includ¬ 
ing  supervisors  and  all  overtime)  plus 
nonproductive  payroll  (vacation,  holi¬ 
day,  sick  pay.  miscellaneous  pay)  plus 
nonproductive  pay  cost  to  date  (average 
of  nonproductive  cost  to  date)  plus  pro¬ 
ductive  page  cost  (total  productive  payroll 
divided  by  total  pages  for  the  week)  plus 
productive  page  cost  to  date  (productive 
pay  to  date  divided  by  total  pages  to 
date)  are  part  of  the  breakdown  for  the 
weekly  cost  report.  To  this  weekly  re¬ 
port  (Tarnevale  adds  productive  hours 
per  page,  productive  hours  per  page  to 
date,  overtime  hours,  number  of  pages 
including  Roto  and  number  of  pages  to 
date  including  Roto. 


According  to  Carnevale,  the  man 
hours  per  page  are  based  strictly  on  pub¬ 
lished  pages  so  that  any  additional  pages, 
makeovers,  or  promotion  work  are  ab¬ 
sorbed  in  the  final  figure.  This  concept, 
he  said,  established  by  tradition,  has 
been  carried  on  to  make  weekly  and  an¬ 
nual  comparisons  valid. 

Raymond  Pilewski,  production  man¬ 
ager  of  the  Philadelphia  Evening  and 
Sunday  Bidlelin,  described  the  Bulletin’s 
weekly  composing  room  efficiency  re¬ 
port.  This  report  takes  the  total  weekly 
pages  and  multiplies  the  figure  by  a 
"times  difficulty  factor”  to  arrive  at  total 
work  units. 

News  pages,  Pilewski  explained,  are 
used  as  the  basis  (effort  necessary  to 
produce  a  news  page  is  the  unit  of  mea¬ 
surement)  to  arrive  at  total  work  units. 
Thus  if  the  weekly  news  pages  are  247 
then  the  factor  of  I  is  multiplied  to  247 
and  total  news  page  work  units  equal 
247.  If  ad  pages  total  457  for  the  week 
and  it  is  4  times  as  difficult  to  produce 
that  ad  page  as  it  is  to  produce  the  news 
page  then  the  total  ad  page  work  units 
equal  1828  or  457  x  4.  Remake  pages 
have  a  times  difficulty  factor  of  2  and  lift 
pages  have  a  factor  of  .25  in  this  ap¬ 
proach,  he  said. 

Straight-time  productive  payroll  plus 
overtime  productive  equals  total  pro¬ 
ductive  hours.  This  figure,  Pilewski 
stated,  is  then  divided  by  total  work  units 
to  yield  hours  per  news  page.  Hours  per 
ad  page  is  determined  by  multiplying  the 
hours  per  news  page  by  a  factor  of  4 
since  ad  pages  are  4  times  as  difficult  as 
the  average  news  page. 

The  workshop  session  on  optimum 
classified  ad  procedure  had  speakers  dis¬ 
cussing  OCR  jnput  systems  installed  in 
small  newspapers  as  well  as  all  VDT  sys¬ 
tems  in  larger  circulation  papers. 

Victor  A.  Tardue,  production  manager 
Reading  (P'd.)  Eagle-Times,  told  the  ses¬ 
sion  members  how  the  VDT  system  at 
his  paper  performed  and  described  the  4 
month  conversion  period  to  a  DEC  sys¬ 
tem.  As  .a  result  of  the  new  system  over¬ 
time  was  eliminated  and  24  positions 
were  reduced  through  retirement,  buy¬ 
outs  and  job  relocation.  The  paper  has 
now  upgraded  to  a  32K  DEC  system. 

More  than  70  companies  exhibited 
products,  services  and  systems  during 
the  3  day  meeting.  Attendance  hit  an  all 
time  high  this  year  with  1,538  registra¬ 
tions  including  exhibitor  personnel. 

The  1979  conference  will  be  held  at  the 
Hershey  Convention  Center,  Hershey, 
Pa. 

Price  check 

Most  daily  newspapers  in  Canada  sold 
for  15c  in  1977,  a  survey  of  1 19  dailies  by 
the  Canadian  Daily  Newspaper  Pub¬ 
lishers  Association  shows.  In  the  25C 
category  there  was  an  increase  from  8  to 
13  dailies. 
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Paper  sues  court 
and  wins  its  case 


By  Gerald  FitzGerald 

Last  August,  reports  of  several  filthy 
and  badly  maintained  tenements  in  New 
Bedford,  Mass,  prompted  the  New  Bed¬ 
ford  Standard-Times  to  focus  on  city 
landlords  who  for  years  repeatedly  ap¬ 
peared  before  the  county’s  3rd  District 
Court  on  housing  code  violations. 

Routine  coverage  of  the  court  kept 
turning  up  the  names  of  the  same  few 
landlords.  Two  of  them  owned  more  than 
60  residential  properties  in  the  city.  The 
nature  of  the  charges  was  always  similar: 
overflowing  garbage  cans,  unsafe  stair¬ 
ways,  bad  plumbing,  lead  paint  viola¬ 
tions.  The  cases  seemed  to  be  subjected 
to  a  high  number  of  continuances  by  the 
court. 

What  penalties  were  being  levied 
against  these  landlords?  Were  the  cases 
repeatedly  continued  and  then  dismissed? 
Was  the  court  system  working  if  a 
single  landlord  preferred  being  hauled 
before  the  bench  dozens  of  times  rather 
than  correct  his  buildings'  deficiencies? 
Were  slum  housing  conditions  sub¬ 
sidized  by  state  welfare  department  rent 
payments? 

Editor  James  M.  Ragsdale  decided  to 
find  out. 

The  first  step  was  to  isolate  repeated 
offenders  from  the  landlords  who  ap¬ 
peared  only  occasionally  before  the 
court.  It  was  decided  to  check  a  list  of 
property  owners  against  the  court's  al¬ 
phabetical  index  of  criminal  defendants. 
The  index  details  each  defendant's  pas¬ 
sage  through  the  court. 

In  August,  a  reporter  approached 
Clerk  of  Court  John  M.  Stellato  for  ac¬ 
cess  to  the  index.  Stellato  turned  him 
down. 

Stellato  claimed  the  index  was  crimi¬ 
nal  offender  record  information  (CORl) 
whose  access  was  restricted  by  statute  to 
criminal  justice  agencies  and  those  au¬ 
thorized  by  the  state's  Criminal  History 
Systems  Board  and  the  Security  and  Pri¬ 
vacy  Council. 

Ragsdale  then  formally  requested  the 
court’s  Presiding  Justice  Ernest  C.  Hor- 
rocks,  Jr.  to  grant  access.  Judge  Hor- 
rocks  backed  his  clerk. 

At  this  point,  the  Standard-Times  de¬ 
cided  that  before  it  battled  the  landlords, 
it  must  first  win  a  fight  for  the  freedom  of 
the  press. 

Ragsdale  met  with  publisher  Gerald  T. 
Tache  and  Atty.  William  H.  Carey,  the 
newspaper's  counsel.  Carey  said  he  be¬ 
lieved  the  law  was  on  the  side  of  the 
Standard-Times  but  that  a  suit  would 
pose  questions  likely  to  rise  to  the  Su¬ 
preme  Judicial  Court  before  being  re- 
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solved.  One  consideration  was  that  a  loss 
in  New  Bedford  could  bar  other  news¬ 
papers  from  access  to  court  records 
elsewhere  in  the  commonwealth.  At  the 
close  of  the  meeting,  Tache  instructed 
counsel  to  initiate  legal  action  against  the 
court. 

On  September  20,  1977,  the 

Standard-Times  sued  both  Stellato  and 
Judge  Horrocks.  The  newspaper  sought 
a  declaratory  judgment  that  the  index  is  a 
public  record  not  covered  by  CORl,  and 
injunctions  barring  court  refusal  to  re¬ 
lease  the  records. 

Before  assuming  the  bench,  Superior 
Court  Judge  Robert  J.  Hallisey  had  been 
counsel  to  the  Boston  Globe.  He  men¬ 
tioned  this  at  the  outset  of  the  proceed¬ 
ings  and  asked  if  either  party  objected  to 
his  hearing  the  case.  Both  said  no. 

Judge  Horrocks  and  3rd  District  Court 
as  an  entity  were  represented  by  Assis¬ 
tant  Attorney  General  Jonathan  Brant. 
Stellato  chose  New  Bedford  Atty.  David 
A.  McLaughlin  as  his  counsel. 

The  public's  right  to  know  and  the  in¬ 
dividual's  right  to  privacy  squared  off  in 
arguments  before  the  bench  which  both 
Judge  Hallisey  and,  later,  an  Appeals 
Court  judge,  commended  for  their  clarity 
and  completeness. 

Brant  and  McLaughlin  claimed  the  dis¬ 
trict  court  is  a  criminal  justice  agency 
and  its  records  are  covered  by  CORL 
Individuals  have  a  right  to  prevent  the 
press  from  digging  up  and  publicizing 
past  offenses,  they  said. 

The  newspaper  argued  that  denial  of 
access  violated  the  freedom  of  the  press 
and  public's  common  law  right  to  open 
court  records.  Also,  the  newspaper 
claimed  that  the  CORl  law,  passed  by 
the  legislature  and  signed  by  the  gover¬ 
nor  to  close  the  records  of  the  judiciary, 
is  unconstitutional  as  a  violation  of  the 
separation  of  powers  doctrine. 

Ironically,  individual  cases  listed  by 
docket  number  were  open  to  public  in¬ 
spection.  But  to  check  a  defendant's 
name  against  all  the  dockets  would  re¬ 
quire  sifting  through  217.000  separate 
files.  The  index  was  the  only  practical 
key  to  dockets. 

During  the  weeks  Judge  Hallisey  de¬ 
liberated.  the  state's  criminal  informa¬ 
tion  laws  changed  with  curious  and 
dramatic  speed. 

On  October  29  the  governor  signed  a 
law  barring  access  to  all  records  of  an 
individual's  arrest  and  subsequent  court 
proceedings.  Docket  books  and  police 
logs  were  closed.  Three  days  later  the 
Criminal  History  Systems  Board  passed 
an  emergency  regulation  opening  the 
court  dockets  again. 


CLERK  OF  COURT  John  M.  Stellato, 
right,  releases  court  records  to  Gerald 
FitzGerald,  political  affairs  editor  of  the 
Standard-Times.  The  newspaper  had 
sought  the  records  since  last  August. 

On  December  23  the  governor  signed 
another  amendment  to  CORL  It 
reopened  the  police  logs  and  dockets  but 
closed  court  alphabetical  indexes. 

This  was  a  smacking  blow  to  the 
Standard-Times'  case.  The  law  now 
specifically  said  the  newspaper  could  not 
have  what  it  wanted. 

On  January  27,  Judge  Hallisey  made 
his  decision:  the  index  is  a  public  record 
under  common  law  and  the  CORl  statute 
IS  an  unconstitutional  violation  of  separa¬ 
tion  of  powers. 

Hallisey  refused  to  stay  his  decision 
pending  appeal,  saying  he  saw  no  reason 
why  a  higher  court  would  reverse  him. 
Stellato  still  refused  to  release  the  index. 

On  February  21  Hallisey  ordered  .Stel¬ 
lato  to  cooperate.  On  February  22, 
McLaughlin  and  Brant  asked  the  state 
Appeals  Court  to  stay  the  Hallisey  order. 
On  February  27,  Judge  Reuben  Good¬ 
man  refused. 

The  next  morning,  a  reporter  and  a 
photographer  went  to  Stellato's  court  of¬ 
fice  and  asked  for  the  index.  After  a  brief 
conversation  with  McLaughlin  by  tele¬ 
phone.  Stellato  released  the  records. 

In  upholding  the  newspaper's  right  of 
access.  Judge  Hallisey  had  written:  “In  a 
democratic  society,  open  robust  exami¬ 
nation  is  essential." 

“If  this  attempt  to  control  and  keep 
secret  the  activities  of  the  court  suc¬ 
ceeds.  it  is  not  diflllcult  to  imagine  that 
the  next  step  will  be  to  eliminate  all 
notice  of  open  court  proceedings." 

Publisher  Tache  said  Hallisey  “dis¬ 
played  great  judicial  wisdom  and  great 
courage  in  this  matter.  We  consider  his 
decision  to  be  a  splendid  victory  for  the 
people,  press  and  courts  of  Mas¬ 
sachusetts." 

The  case  will  be  appealed  to  the  Su¬ 
preme  Judicial  Court,  the  highest  in  the 
commonwealth. 

Meanwhile,  the  newspaper  is  turning 
its  attention  to  a  study  of  city  landlords. 


Direct  response  ads 
boosts  apt.  rentals 


By  Michael  M.  Murphy 

Rental  apartments  at  Starrett  City,  a 
huge,  6.000-apartment,  government-fi¬ 
nanced  housing  development  built  3 
years  ago  in  Brooklyn,  were  standing 
largely  unoccupied  until  a  newspaper 
pre-print  advertising  campaign  turned 
the  situation  around,  according  to  Ed 
Nash,  executive  vicepresident  at  Rapp  & 
Collins,  the  New  York  direct  marketing 
agency  handling  the  development. 

A  year  ago  when  Rapp  &  Collins  first 
started  to  work  on  the  account,  only  45% 
of  Starrett  City's  rental  units  were  oc¬ 
cupied,  and  it  was  in  “real  trouble,”  ac¬ 
cording  to  Nash.  New  York  State  gov¬ 
ernment  officials  were  putting  a  lot  of 
pressure  on  the  Starrett  City  manage¬ 
ment  to  do  something  about  the  low  oc¬ 
cupation  rate,  but  the  advertising — con¬ 
ventional  real  estate  ads,  run  primarily  in 
the  New  York  Times — just  wasn't  pro¬ 
ducing  any  tangible  results. 

Rapp  &  Collins  quickly  cancelled  the 
advertising  program,  and  substituted  a 
campaign  utilizing  brochure  inserts 
targeted  for  distribution  in  selected 
Brooklyn  and  Queens  neighborhoods, 
via  zoned  editions  of  the  New  York  Daily 
News,  plus  additional  advertising  in 
ethnic  newspapers  in  the  same  neighbor¬ 
hoods.  The  attractive,  4-color  brochures 
inserted  in  the  News  included  return  ad¬ 
dress  appointment  cards,  which  re¬ 
quested  personal  information  so  Starrett 
City  rental  agents  could  screen  unqual¬ 
ified  prospects  and  others  who  might  not 
be  eligible  to  live  in  the  government-fi¬ 
nanced  development  because  of  too  high 
incomes  and  other  factors. 

“It  was  a  typical  direct  marketing 
strategy  of  targeting  your  audience,” 
Nash  claimed,  stating  that  Rapp  &  Col¬ 
lins  chose  the  News  for  the  Starrett  City 
promotional  campaign  because  “we 
were  looking  for  a  middle  income  audi¬ 
ence  to  meet  the  federal  government  in¬ 
come  guidelines  required  for  the  de¬ 
velopment.  Nash  pointed  out  that  the 
Times,  while  an  “outstanding”  advertis¬ 
ing  vehicle,  doesn't  deliver  the  same 
large  middle  income  audience  as  the 
News,  in  his  opinion,  and,  as  a  conse¬ 
quence,  the  News  was  chosen  as  the  proper 
medium  to  attract  real  middle  income 
Starrett  City  prospects.  The  agency  con¬ 
tinues  to  use  the  Times  for  some  Starrett 
City  advertising,  but  in  a  more  limited 
fashion  than  before. 

The  pre-print  campaign,  created  by 
Rapp  &  Collins  and  still  running,  delivers 
about  1,000  bona  fide — and  qualified — 
prospects  each  month,  one  of  the  main 
reasons  Starrett  City  now  stands  at  an 
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80%  occupancy  rate,  according  to  Nash. 
This  shows,  Nash  continued,  that  the 
newspaper  is  a  highly  effective  direct 
marketing  tool  when  properly  used,  but 
that  it  is  seldom  promoted  as  such  to 
advertisers  or  ad  agencies.  “Newspaper 
people  spend  a  lot  of  time  looking  over 
their  shoulders,  watching  tv,”  said 
Nash,  “but  they  shouldn't  forget  that 
newspapers  also  compete  with  direct 
mail  .  .  .  something  newspapers  do  very 
well  because  of  the  medium's  much 
lower  distribution  costs.” 

Tacoma  paper  struck 
by  mailers’  union 

Tacoma  (Wash.)  News-Trihime  was 
struck  Friday,  March  10  by  Mailers' 
Union  #54  (ITU)  in  a  dispute  over  new 
contract  terms. 

Publication  and  distribution  of  the 
newspaper  is  still  suspended  in  that  the 
Mailers'  picket  line  was  honored  by 
printers,  pressmen,  teamsters  and  guild 
members. 

A  new  contract  was  signed  recently  by 
the  newspaper  with  the  Guild  covering 
the  editorial  and  commercial  depart¬ 
ments  replacing  the  agreement  that  ex¬ 
pired  September  30,  1977.  It  is  under¬ 
stood  the  pressmen  have  also  signed  and 
ratified  a  new  contract;  however,  they 
are  still  honoring  the  picket  line. 

On  July  31,  1977  the  Mailers'  contract 
expired  coincident  with  other  contracts 
covering  the  composing  room,  press  and 
platemaking  departments  and  the  Teams¬ 
ter  contract  covering  the  circulation  and 
district  manager. 


Time  Out  Called 
in  UPl  pact  talks 

United  Press  International  and  the 
Wire  Service  Guild  have,  at  the  guild’s 
request,  recessed  their  negotiations  for  a 
new  contract  until  March  28. 

The  guild  represents  about  900  editors, 
reporters,  photographers  and  other  em¬ 
ployes  in  UPl's  domestic  bureaus. 

The  guild  requested  the  recess  March 
21,  following  a  lengthy  discussion  of 
UPl's  proposal  for  a  wage  and  benefits 
freeze  until  January  1,  1979,  to  be 
followed  by  salary  increases  of  up  to  $40 
per  week  over  a  2 1 -month  period  for  the 
most  experienced  employes. 

UPl  and  the  guild  agreed  earlier  to 
continue  their  talks  following  the  expira¬ 
tion  March  15  of  the  existing  contract 
which  remains  in  effect  (E&P,  March  18). 

UPl  presented  a  proposed  salary 
schedule  for  top  scale  editorial  employes. 
The  present  $392.07  weekly  salary  would 
be  increased  to  $402.07  on  January  I, 
1979;  to  $422.07  on  March  16,  1980,  and 
to  $432.07  on  September  16,  1980. 


Past  Week’s  Range 


of  Stock  Prices 

NEWSPAPERS  3/15  3/21 

Affiliated  Publications  (AMEX)  .  17V4  l/'/s 

Blue  Chip  Stamps  (OTC)  .  16V2  I6V4 

Combined  Communications  Corp.  (NYSE)  . .  37V4  34V4 

Capital  Cities  Comm.  (NYSE)  .  57V4  60'/4 

Cowles  Comm.  (NYSE)  .  18%  19 

Dow  Jones  (NYSE)  .  3^V^  31% 

Gannett  (NYSE)  .  37V2  38 

Gray  Comm.  (OTC)  .  15'/?  17 

Harte-Hanks  (NYSE)  .  3IV4  33V2 

Jefferson  Pilot  (NYSE)  .  28V4  28% 

Knight-Ridder(NYSE)  .  36V2  37V2 

Lee  Enterprise  (AMEX)  .  25y2  27V8 

Media  General  (AMEX)  .  13%  14% 

Media  Investment  (OTC)  .  50 

Multimedia  (OTC)  .  18  ^9V^ 

New  York  Times  (AMEX)  .  20y2  20% 

Post  Corp.  (Wise.)  (OTC)  .  24'%  25% 

Ouebecor(AMEX)  .  7  7 

Southern  Press  (CE)  .  21%  21% 

Thomson  Newspapers  (CE)  .  12'/4  12'/4 

Time  Inc.  (NYSE)  .  36'/4  39 

Times  Mirror  (NYSE)  .  23%  24'% 

Torstar(CE)  .  13'%  13'% 

Washington  Post  (AMEX)  .  31'%  32% 

SUPPLIERS 

Abitibi(CE)  .  11%  12% 

Addressograph  Multi.  (NYSE)  .  17%  17% 

Altair(OTC)  .  3  3 

Berkey  Photo  (NYSE)  .  6%  8 

Boise  Cascade  (NYSE)  .  25  25'% 

Carrier  Corp.  (NYSE)  .  16'/4  16% 

Compugraphic  (NYSE)  .  42%  44*% 

CompuScan  (OTC)  .  6'/4  5% 

Crown  Zellerbach  (NYSE)  .  30'%  32 

Cutler-Hammer  (NYSE)  .  35  34% 

Digital  Equipment  (NYSE)  .  40' 2  42'% 

Domtar(AMEX)  .  13  13% 

Dow  Chemical  (NYSE)  .  23'%  24'% 

Dymo(NYSE)  .  14%  I3V2 

ECRM(OTC)  .  2'%  2 

Eastman  Kodak  (NYSE)  .  43%  43'% 

Eltra(NYSE)  .  29'/4  29'% 

Georgia  Pacific  (NYSE)  .  25'%  25% 

Grace.  W.R.  (NYSE)  .  25'%  25'% 

Great  Lakes  Paper  (CE)  .  24'%  25'% 

Great  No.  Nekoosa  (NYSE)  .  24'%  26% 

Harris  Corp.  (NYSE)  .  45'%  45'% 

Hunt  Chem.  (NYSE)  .  11'%  11% 

International  Paper  (NYSE)  .  37%  38'% 

Itek  Corp.  (NYSE)  .  25'/2  23% 

Kimberly  Clark  (NYSE)  .  41'%  42'% 

LogEtronics  (OTC)  .  8  8 

Logicon  (AMEX)  .  12'%  13'% 

MacMillan,  Bloedel  (CE)  .  17%  17% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  45'%  45'% 

Rockwell  Inti.  (NYSE)  .  30%  31% 

St.  Regis  (NYSE)  .  26  26Ve 

Southwest  Forests  Ind.  (NYSE)  .  9  9'/2 

Sun  Chemical  (NYSE)  .  22'%  22'% 

Wood  Industries  (AMEX)  .  4'%  4'% 

White  Consolidated  (NYSE)  .  21'%  21'% 


EDITOR  &  PUBLISHER  for  March  25,  1978 


study  isolates  factors 
affecting  readership 


Marital  status,  length  of  residence  in  a 
community  and  political  interest  are 
often  better  predictors  of  newspaper 
reading  than  age,  education  or  time  spent 
watching  television,  according  to  a 
study. 

The  study,  “An  Analysis  of  Five  Fac¬ 
tors  Affecting  Newspaper  Circulation," 
was  funded  by  the  American  Newspaper 
Publishers  Association  through  the 
ANPA  News  Research  Center.  It  is  pub¬ 
lished  as  ANPA  News  Research  Report 
No.  10. 

It  was  conducted  by  Jack  M.  McLeod, 
professor  of  journalism  and  communica¬ 
tion  and  chairman  of  the  Mass  Com¬ 
munication  Research  Center  at  the  Uni¬ 
versity  of  Wisconsin-Madison,  and  Sun 
Yuel  Choe,  a  doctoral  candidate  there. 

McLeod  and  Choe  analyzed  the  re¬ 
sults  of  1352  interviews  with  Madison, 
Wise,  area  adults  in  1972,  1974  and  1976. 
They  correlated  these  results  according 
to  these  5  factors: 

•  Reads  vs.  never  reads 

•  Reads  every  day  vs.  reads  less  than 
daily 

•  Reads  more  than  one  newspaper  vs. 
reads  only  one 

•  Reads  local  newspaper  vs.  reads 
out-of-town  newspaper 

•  Reads  evening  newspaper  vs.  morn¬ 
ing  newspaper 

The  authors  found  that  personal 
characteristics  which  predict  readership 
sometimes  vary  from  one  factor  to 
another.  They  recommend  that  news¬ 
papers  develop  multiple  strategies  to 
build  circulation. 

Findings  in  brief 

•  No  one  set  of  audience  characteris¬ 
tics  can  predict  all  the  factors  affecting 
newspaper  circulation.  While  lack  of 
interest  in  politics  best  identified  the 
“never-reader"  in  the  locality,  demo¬ 
graphic  factors  and  motivational  patterns 
play  stronger  roles  in  separating  those 
reading  every  day  from  those  using  a 
newspaper  less  frequently.  Newspaper 
content  preferences  and  use  of 
magazines  are  distinctive  characteristics 
of  multiple  newspaper  readers  while 
demographic  patterns  dominate  the  pre¬ 
dictions  of  reading  a  local  rather  than 
an  out-of-town  newspaper.  Where  two 
newspapers  in  the  same  city  have  dis¬ 
tinctively  different  editorial  viewpoints, 
partisan  political  sentiments  are  likely  to 
determine  the  choice  of  newspaper. 

•  Audience  characteristics  may  oper¬ 
ate  both  as  a  stimulant  and  as  a  deterrent 
to  circulation.  For  example,  higher  in¬ 
come  is  associated  with  reading  a  news¬ 
paper  every  day,  but  it  is  also  correlated 
EDITOR  &  PUBLISHER  for  March  25,  1978 


with  rejecting  a  local  newspaper  in  favor 
of  a  larger  metropolitan  newspaper. 
Similarly,  married  people  are  more  likely 
than  others  to  read  a  newspaper  every 
day  but  they  are  less  inclined  to  read 
both  an  afternoon  and  a  morning  news¬ 
paper. 

•  Age,  education  and  time  spent  with 
television  are  not  the  strongest  predic¬ 
tors  of  newspaper  reading.  Older  age  is 
strongly  related  only  to  reading  a  news¬ 
paper  every  day.  More  education  is  as¬ 
sociated  with  multiple  readership,  but 
also  with  choosing  a  non-local  news¬ 
paper  over  a  local  one.  Higher  television 
viewing  time  is  tied  to  lower  circulation 
only  through  reading  one  newspaper 
rather  than  two.  but,  conversely  is  tied 
more  strongly  with  reading  that  news¬ 
paper  every  day. 

•  Other  characteristics  more  strongly 
related  to  newspaper  reading  have  re¬ 
ceived  less  recognition  in  previous  re¬ 
search.  Such  audience  variables  include: 
marital  status,  time  of  residence  in  the 
city,  party  affdiation,  political  participa¬ 
tion.  and  the  gratifications  sought  from 
newspaper  use. 

•  Important  ongoing  news  stories  can 
help  to  boost  newspaper  reading.  Inter¬ 
est  in  Watergate  and  trust  in  press  per¬ 
formance  in  that  crisis  was  strongly  tied 
to  everyday  reading  and  to  either  using 
more  than  one  newspaper  or  to  selecting 
the  evening  newspaper  that  gave 
stronger  play  to  Watergate  matters. 

Uruguay  police 
detain  reporter 

Jorge  Brinsek,  United  Press  Interna¬ 
tional  correspondent  in  Uruguay,  was 
freed  (March  17)  after  being  detained  by 
police  and  held  incommunicado  for 
seven  hours. 

Brinsek  said  after  his  release  he  was 
interrogUted  as  part  of  a  police  investiga¬ 
tion  into  businessmen  allegedly  bribing 
telephone  repairmen  to  make  sure  their 
phones  worked  properly. 

Brinsek,  29,  an  Argentine  citizen,  was 
picked  up  Thursday  in  the  UPl  office  by 
a  plainclothes  policeman  and  taken  to 
police  headquarters. 

Police  at  first  denied  he  was  being  held 
but  when  Brinsek's  wife  went  to  police 
headquarters  to  file  a  report  on  his  dis¬ 
appearance,  police  told  her  he  was  de¬ 
tained  but  gave  no  reason. 

Brinsek  said  he  was  asked  if  he  agreed 
to  pay  money  to  employes  of  Antel,  the 
government-operated  telephone  com¬ 
pany,  to  make  sure  the  UPl  Montevideo 
office  lines  worked  properly.  Brinsek  re¬ 
jected  the  implication. 


J-school  approved 
for  Univ.  of  Conn. 

The  University  of  Connecticut  Board 
of  Trustees  has  approved  a  program  that 
will  allow  undergraduates  to  major  in 
journalism  at  the  State  University. 

The  action  was  taken  at  the  board's 
regular  monthly  meeting  at  the  Greater 
Hartford  Campus.  The  effective  date 
of  the  program  will  be  set  upon 
completion  of  discussions  with  the  State 
Board  of  Higher  Education. 

A  resolution  recommending  the  jour¬ 
nalism  major  was  approved  after  it  was 
pointed  out  that  only  one  other  institu¬ 
tion  in  the  State  offers  journalism  as  a 
major — a  private  university  in  Bridge¬ 
port. 

It  also  was  noted  that  many  Connec¬ 
ticut  students  attend  out-of-state  schools 
where  journalism  is  offered  as  a  major 
course  of  study. 

Prof.  Evan  Hill,  head  of  the  U  of  C 
journalism  department,  noted  that  high 
school  counselors  frequently  mention 
the  desire  of  their  students  for  a  jour¬ 
nalism  major  at  the  State  University. 

A  further  indication  of  the  demand  for 
a  journalism  major  here  is  the  fact  that 
enrollments  in  journalism  classes  are  up 
15%  this  year  as  compared  with  last 
year. 

In  addition,  the  daily  newspapers  of 
the  state  want  a  journalism  major  at  the 
UofC  badly  enough  to  have  pledged 
more  than  $50,000  to  help  make  it  possi¬ 
ble,  Hill  noted. 

He  also  pointed  out  that  at  present,  17 
of  the  24  major  daily  newspapers  in  Con¬ 
necticut  employ  former  UofC  journalism 
students  in  their  newsrooms  and  this  in¬ 
cludes  more  than  30  at  the  Hartford 
Courant,  Connecticut’s  largest  daily. 

In  a  letter  supporting  the  journalism 
major.  Dean  Julius  Elias  of  the  College  of 
Liberal  Arts  and  Sciences  here  pointed 
out  that  there  is  strong  faculty  support 
for  the  major  and  there  is  clear  evidence 
of  demand  for  the  program  and  of  a  mar¬ 
ket  for  its  product. 

Settlement  near 

A  settlement  is  at  hand  in  the  5-month 
strike  that  has  shut  down  two  French- 
language  dailies  in  Montreal — LaPresse 
and  Montreal  Matin. 

Fernand  Roy,  chief  management 
negotiator,  said  last  week  that  both  sides 
are  close  to  agreement  on  non-monetary 
clauses  and  salary  issues  are  also  ex¬ 
pected  to  be  resolved  shortly,  while  a 
union  spokesman  said  an  agreement  in 
principle  had  been  reached  on  the  intro¬ 
duction  of  new  technology. 

The  strike  started  October  6  when  the 
workers,  without  a  contract,  walked  out 
to  protest  management’s  appointment  of 
a  new  sports  editor  for  LaPresse  without 
discussing  the  choice  with  the  union. 
Once  out,  the  strikers  decided  not  to  re¬ 
turn  until  they  got  a  new  contract. 
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Nine  selected 
for  journalism 
achievements 

Nine  Missouri  Honor  Awards  for  Dis¬ 
tinguished  Service  in  Journalism  will  be 
presented  April  7  at  ceremonies  celebrat¬ 
ing  the  20th  anniversary  of  the  founding 
of  the  University  of  Missouri  School  of 
Journalism's  Freedom  of  Information 
Center.  Dean  Roy  M.  Fisher  announced 
(March  10).  The  presentation  will  be  a 
highlight  of  the  69th  annual  Journalism 
Week. 

The  1978  medalists  are  Mustafa  Amin, 
founder  and  former  publisher-editor  of 
A!  Aklihar,  the  largest  daily  newspaper  in 
Cairo.  Egypt;  W.  E.  “Bill"  Garrett,  as- 
stKiate  editor  of  National  Geoftrapliic; 
Ray  A.  Karpowicz.  general  manager  of 
KSD-tv;  Carol  J.  Loomis,  senior  editor 
of  Fortune:  Louisville  Courier-Journal: 
U.  S.  Rep.  John  Emerson  Moss  (Dem.- 
Calif.).  from  1955- 1%0  chairman  of  the 
House  Subcommittee  on  Government 
Information:  St.  Louis  Aiftns,  the  oldest 
black  newspaper  in  Missouri:  Richard  S. 
Salant.  president  of  CBS  News;  and  Jac 
Zimmerman,  publisher  of  the  Bolivar 
(Mo.)  Herald-Free  Press. 

Awarded  annually  since  1930.  the  Mis¬ 
souri  medals  recognize  continued  excel¬ 
lence  rather  than  any  singular  achieve¬ 
ment.  .An  honors  committee  of  School  of 
Journalism  faculty  select  the  winners 
from  nominees  recommended  by  faculty 
and  professional  journalists. 

The  special  award  to  Congressman 
Moss  recognizes  “his  contribution,  and 
the  contribution  of  the  House  Subcom¬ 
mittee  on  Government  Information,  in 
creating  public  awareness  of  the  prob¬ 
lems  of  secrecy  in  government."  Eisher 
said.  “The  subcommittee's  findings 
made  possible  a  series  of  laws  supporting 
the  public's  right  to  know,  the  best 
known  of  which  is  the  Freedom  of  In¬ 
formation  Act." 

The  Journalism  Honors  Committee 
recognized  Amin  as  "an  outspoken 
champion  of  press  freedom."  A  graduate 
of  Georgetown  University  in  Washing¬ 
ton.  D.C..  and  Sheffield  University.  Eng¬ 
land.  Amin  and  his  twin  brother  Ali 
founded  A1  Akhbar  (The  News)  in  1944. 
They  introduced  the  newspaper  “lead" 
to  F'gypt  and  added  news  and  features  of 
special  interest  to  women  readers,  long 
ignored  by  the  Egyptian  press,  and 
fought  for  the  right  of  women  to  vote.  In 
I960  their  newspaper  was  nationalized. 

In  1965  Mustafa  Amin  was  jailed  as  a 
U.S.  spy  and  sentenced  to  life  imprison¬ 
ment  because  he  criticized  the  late  Egyp¬ 
tian  President  Gamal  Abdel  Nasser's 
pro-Soviet  policies.  He  was  released  in 
1974  on  order  of  President  Anwar  Sadat. 

A  few'  months  later.  Mustafa  Amin 
was  named  editor  of  the  weekly  news¬ 
paper  Akhbar  Al-Yom  and  continued  his 
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earlier  efforts  to  secure  press  freedom. 

In  1976  Amin  was  ousted  by  order  of 
Sadat.  He  continues  as  a  staff  writer  for 
Akhbar  Al-Yom  and  is  considered  the 
most  influential  newspaper  columnist  in 
Egypt. 

A  graduate  of  the  University  of  Mis¬ 
souri  School  of  Journalism.  Garrett  “has 
been  instrumental  in  making  National 
Geographic  the  number  one  photojour¬ 
nalism  publication  in  the  United  States," 
the  committee  said. 

Garrett  has  written  and/or  photo¬ 
graphed  23  articles  for  National  Geo¬ 
graphic  in  addition  to  his  primary  editing 
responsibilities.  Starting  as  a  photog¬ 
rapher  for  Hallmark  Cards  in  Kansas 
City,  he  served  as  a  Navy  journalist  dur¬ 
ing  the  Korean  conflict. 

The  medalist,  associate  editor  for  il¬ 
lustrations,  is  responsible  for  all  graphic 
material  appearing  in  National  Geo¬ 
graphic  Magazine,  which  has  a  circula¬ 
tion  of  10  million. 

Vicepresident  of  KSD/KSD-TV  Inc., 
Karpowicz  has  long  been  active  in  the 
field  of  broadcast  education  and  has  been 
active  in  building  the  Missouri  Broadcast¬ 
ers  Association  into  its  present  vigorous 
state. 

A  graduate  of  the  University  School  of 
Business  and  Public  Administration, 
Karpowicz  entered  broadcasting  in  1949 
as  a  salesman  for  the  old  WTMV  Radio 
in  East  St.  Louis.  III.  In  1951  he  joined 
WEW  Radio  in  St.  Louis  and  became 
sales  manager.  In  1955  he  moved  to 
KTVI-tv  and  in  '56  to  KSD-tv  as  an  ac¬ 
count  executive,  became  sales  manager 
in  l%()  and  general  manager  in  1969. 

He  pioneered  the  two-hour  news  con¬ 
cept  at  KSD-tv  and  launched  St.  Louis's 
first  feature  noontime  newscast. 

In  1958,  concurrent  with  the  House 
hearings  and  the  50th  anniversjiry  of  the 
founding  of  the  University  of  Missouri 
School  of  Journalism — the  world’s  first 
and  oldest  journalism  school — the  Free¬ 
dom  of  Information  Center  was  founded 
at  the  school  by  a  group  of  American 
publishers.  The  center  serves  as  a  re¬ 
search  and  reference  center  for  scholars 
and  others  interested  in  informational 
freedom  and  the  public's  right  to  know. 
The  center  is  under  the  direction  of  Dr. 
Paul  Fisher,  professor  of  journalism. 
Annually  it  publishes  several  news¬ 
letters,  monographs  and  digests  for 
newspapers,  broadcasting  companies, 
libraries,  educational  institutions  and  the 
general  public. 

The  Missouri  medals  will  be  awarded 
by  University  of  Missouri  President 
James  C.  Olson  and  Columbia  campus 
Chancellor  Herbert  W.  Schooling  at  the 
69th  annual  Journalism  Banquet  April  7 
at  the  Columbia  Ramada  Inn. 

Loomis  attended  Drury  College  in 
Springfield,  Mo.,  and  the  University  of 
Missouri,  graduating  in  1951  with  a 
bachelor  of  journalism  degree.  For  3 
years  she  was  editor  of  the  Maytag  Com¬ 


pany's  internal  publications,  joining  For¬ 
tune  in  1954  as  a  research  associate.  In 
'58  she  was  named  and  in  January  '62 
was  promoted  to  staff  writer.  In  1968  she 
became  only  the  second  woman  named 
to  Fortune's  board  of  directors.  Ms. 
Loomis  was  elected  to  the  board  of  the 
New  York  Financial  Writer's  Associa¬ 
tion  in  1973  and  currently  serves  on  the 
federal  consolidated  financial  statements 
advisory  committee  to  the  secretary  of 
the  Treasury. 

This  is  the  second  Missouri  Journalism 
Medal  awarded  to  the  Louisville 
Courier- Journal.  It -previously  won  in 
1939.  The  Journalism  Honors  Committee 
cited  “the  creative  influence  it  has  had 
on  newspapers  adapting  to  new  technol¬ 
ogy  and  confronted  by  changing 
economics  and  demographics.” 

Barry  Bingham  Jr.,  president  and  pub¬ 
lisher  of  the  Courier-Journal  will  accept 
the  award  for  the  newspaper. 

Moss  has  represented  California's 
third  Congressional  district  for  more 
than  20  years.  From  1955  to  1960  he 
chaired  the  House  Subcommittee  on 
Government  Information,  which  investi¬ 
gated  government  information  policies 
and  led  to  a  series  of  laws  to  broaden  the 
public's  right  to  know.  The  best  known 
of  the  laws  is  the  Freedom  of  Informa¬ 
tion  Act. 

From  the  second  session  of  the  83rd 
Congress  to  the  92nd  Congress.  Moss 
was  deputy  majority  whip.  For  four 
years  prior  to  his  election  to  the  U.S. 
House.  Moss  was  a  member  of  the 
California  General  Assembly. 

Founded  in  1912,  the  Argus  is  the  old¬ 
est  black-owned  business  in  Missouri, 
operated  since  its  inception  by  the 
Mitchell  family.  The  Journalism  Honors 
Committee  cited  the  newspaper's  “ac¬ 
tive  Civil  Rights  crusade  to  improve  the 
quality  of  life  for  blacks  in  housing, 
errtployment  and  education  .  .  .  and  its 
belief  in  the  Black  Press  Code  that  seeks 
for  ‘every  man,  regardless  of  race,  color 
or  creed,  his  human  and  legal  rights.’  ’’ 
Physician-publisher  Dr.  Eugene  N. 
Mitchell,  son  of  the  paper’s  founder,  will 
accept  the  award  for  the  Argus.  Mitchell 
is  an  honors  graduate  of  the  University 
of  Missouri-Columbia  School  of 
Medicine  and  holder  of  a  University 
Faculty-Alumni  Award. 

Salant  has  been  president  of  CBS 
News  for  14  years,  from  1961-64  and 
from  1966  to  the  present.  In  between 
CBS  New  helms,  he  was  special  assist¬ 
ant  to  the  president  of  CBS  and  vice- 
president  for  corporate  affairs. 

As  head  of  CBS  News,  Salant  was  re¬ 
sponsible  for  expanding  the  nightly  news 
program  to  30  minutes  Monday  through 
Friday.  Other  innovations  under  his  di¬ 
rection  were  the  introduction  of  “60 
Minutes";  “The  CBS  Morning  News”; 
“In  The  News,"  a  special  informational 
news  program  for  children:  and  “What’s 
(Continued  on  page  20} 
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ARSON  IS  NOW  A 
LESS  THAN  PERFECT 

CRIME. 


Two  things  have  made  arson  a  nice  crime  to  get  away  with. 

One,  it’s  very  hard  to  tell  when  a  fire  is  an  act  of  God,  an  accident, 
or  a  crime.  Two,  evidence  is  destroyed  in  the  very  act  of  committing 

the  crime. 

But  in  recent  months, 
two  cities,  Houston  and  Seat¬ 
tle,  have  pointed  out  the  way 
to  bring  down  the  alarming 
rate  of  arson. 

Both  have  placed 
emphasis  on  a  long-neglected 
facet  of  fire  fighting:  fire  inves¬ 
tigating.  Firemen  have  become 
adept  at  policemens  work; 
policemen  have  become  adept 
at  firemens  work. 

In  Seattle,  particularly, 
the  insurance  industry  has 
become  involved  in  helping  to 
spot  instances  of  arson. 

The  result:  while  all 
across  the  country  arson  is 
looked  at  as  a  growth  stock  in 
the  criminal’s  stock-in-trade, 
Seattle  and  Houston  have  actually  experienced  significant  reductions  in  the 
number  of  cases  of  arson  and  substantial  increases  in  the  number  of  arrests. 
Proof,  maybe,  that  those  two  statistics  go  hand  in  hand. 

For  the  story  of  the  Seattle  and  Houston  experience,  just  write 
The  Travelers  Office  of  Consumer  Information,  One  Tower  Square, 
Hartford,  Conn.  06115.  Or  dial,  toll-free,  weekdays 
from  9  to  5  Eastern  Time,  800-243-0191. 

In  Connecticut,  call  collect,  277-6565. 


THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  AITiliated  Companies,  Hartford,  Conn.  06115 


J-students  publish 
weekly  newspaper 

Seven  journalism  students.  II  political 
science  interns  and  an  economics  major 
from  State  University  of  New  York  Col¬ 
leges  are  engaged  in  an  experiment  in 
journalism  education. 

They  are  reporters  for  the  Lef’islutive 
Gazette,  published  weekly  on  Mondays 
for  the  legislative  community  in  New 
York's  state  capitol,  Albany,  N.Y. 

The  2,000  copy,  8-page  tabloid,  com¬ 
plete  with  staff  produced  photographs,  is 
distributed  free  to  all  state  senators  and 
assemblymen  and  various  state  offices. 
The  first  edition  appeared  Feb.  21,  and 
the  paper  will  continue  through  the 
spring  1978  semester  and  spring  semes¬ 
ters  annually  thereafter.  It  is  printed  in 
an  offset  plant  in  Schenectady. 

The  project  is  sponsored  by  the  En¬ 
glish  and  Political  Science  departments 
in  the  State  University  of  New  York  Col¬ 
lege  at  New  Paltz,  N.Y.  It  is  open  to 
journalism  students  in  all  other  State 
University  colleges. 

Project  director  is  Dr.  Alan  S.  Char- 
tock,  political  science  professor  at  New 
Paltz. 

Under  direction  of  editor-in-chief 
Mason  Rossiter  Smith,  Rhinebeck,  N.Y. 
and  news  editor  Glenn  Doty. 
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Middletown,  N.Y..  each  student  covers 
a  regular  beat  and  is  also  required  to 
cover  hearings  and  follow  introduction  of 
bills  and  legislative  action  in  committee 
and  on  the  floors  of  both  houses.  Semi¬ 
nars  are  held  weekly  and  outside  reading 
is  required. 

Journalism  students  also  receive  train¬ 
ing  in  photo-journalism,  copy  editing, 
headlines  and  newspaper  layout. 

Purpose  of  the  project.  Smith  says,  is 
to  indoctrinate  students  in  state  govern¬ 
ment  and  political  reporting  and  provide 
research  information  on  pending  legisla¬ 
tion  for  the  Legislature  through  the 
newspaper. 

Six  journalism  students  are  currently 
enrolled  at  New  Paltz,  one  at  Empire 
State  College.  Since  New  Paltz  awards 
no  journalism  degree,  some  students  tak¬ 
ing  journalism  courses  are  political  sci¬ 
ence  majors. 

As  part  of  his  educational  program, 
Chartock,  36,  instituted  political  science 
internships  from  New  Paltz  in  local, 
county  and  Albany  offices  several  years 
ago  and  the  project  has  expanded  with 
the  newspaper.  Under  his  direction,  Al¬ 
bany  interns  serve  in  various  legislative 
and  lobbyist  offices  and  attend  seminars 
during  the  spring  semester.  They  are  also 
required  to  report  for  the  Gazette. 

Ten  are  enrolled  at  New  Paltz,  one  in 
the  State  University  of  New  York  Col¬ 
lege  at  Buffalo.  The  economics  major,  a 
junior  at  New  Paltz,  serves  as  business 
manager. 

Two  students  even  commute  50  miles 
each  way  daily  Monday  through  Friday 
from  New  Paltz. 

Smith.  68,  former  legislative  corre¬ 
spondent,  newspaper  editor/publisher 
and  foreign  correspondent,  has  taught 
journalism  in  the  United  States.  Hong 
Kong,  Malayasia  and  Egypt. 

Achievers 

(Continaed  from  pa^e  18) 

It  All  About?,”  a  continuing  series  of 
special  broadcasts  on  topical  subjects. 

Salant  is  a  magna  cum  laude  graduate 
of  Harvard  and  an  alumnus  of  its  law 
school.  His  medal  is  in  recognition  of  his 
leadership  and  efforts  to  maintain  the 
highest  journalism  qualities  in  the  CBS 
News  Report. 

Publisher  of  the  Bolivar  (Mo.) 
Herald-Free  Press  and  the  Stockton 
Cedar  Comity  RepahUean,  Zimmerman 
is  a  former  president  of  the  Missouri 
Press  Association. 

His  newspapers  have  won  more  than 
75  state  and  national  press  awards  for 
excellence.  In  1962,  with  three  other 
publishers,  he  set  up  the  state's  first 
central  printing  plant  using  offset. 

In  1970,  Zimmerman  was  elected  to 
the  National  Newspapers  Association 
board  of  directors,  the  first  Missourian  to 
serve  on  the  board  in  60  years. 


Doty,  42.  currently  earning  a  degree  in 
Empire  State  College,  has  had  more  than 
21  years  experience  in  newswriting,  copy 
editing  and  newspaper  layout.  He  has 
worked  for  newspapers  in  Binghamton 
and  Middletown.  Most  recently,  he  was 
managing  editor  of  the  award-winning 
Times  Herald-Record  in  Middletown. 

Reception,  according  to  Smith,  has 
been  generally  favorable  as  indicated  not 
only  in  personal  comments  and  letters  to 
the  editor,  from  legislators,  but  also  in 
Albany  media  recognition.  WTEN-TV 
(Channel  10)  recently  covered  the 
Gazette  operation  in  a  15-minute  show. 

“As  far  as  we  know."  Project  Director 
Chartock  says,  “this  is  the  first  educa¬ 
tional  experiment  of  its  kind  in  America 
and  perhaps  the  world.  The  surprising 
thing  is  that  when  you  take  the  student 
out  of  the  classroom  and  put  him  or  her 
out  where  the  action  is,  the  student  usu¬ 
ally  tends  to  blossom  as  never  before.  So 
we  have  high  hopes  for  the  future.” 

Tv  station  swap 
deal  terminated 

The  agreement  between  Multimedia 
Inc.  and  McClatchy  Newspapers  to  ex¬ 
change  ownership  of  their  respective  tv 
stations  in  Greenville,  S.C.  and  Sac¬ 
ramento,  Calif,  is  being  terminated. 

Applications  were  filed  with  the  FCC 
to  permit  Multimedia  to  become  licensee 
of  KOVR  in  Sacramento  and  McClatchy 
to  own  WFBC  in  Greenville. 

The  applications  have  been  subjected 
to  delays  caused  by  opposing  petitions 
filed  with  the  FCC.  Parties  are  unable  to 
agree  on  the  terms  of  an  extension. 

Bradley  named  ME 
of  St.  Joe  News-Press 

David  R.  Bradley  Jr.  has  been  ap¬ 
pointed  managing  editor  of  the  St. 
Joseph  (Mo.)  News-Press. 

Bradley,  28.  succeeds  Robert  L.  Sla¬ 
ter,  who  has  taken  a  leave  of  absence  to 
become  a  candidate  for  the  6th  District 
Congressional  seat.  Slater  is  a  Democrat. 

Bradley,  who  moves  up  from  assistant 
managing  editor,  is  the  son  of  the  presi¬ 
dent  and  publisher  of  the  News-Press. 
He  has  worked  as  a  reporter  for  the 
Raleif’h  (N.C.)  Times,  Omaha  World- 
Herald,  Associated  Press  and  for 
WFAB-tv  in  Savannah,  Ga. 

Awards  to  be  given 

Scripps-Howard  Foundation  will  pre¬ 
sent  its  annual  journalism  awards  on 
April  18  at  noon  at  the  Union  League 
Club  in  New  York  City.  Keith  Fuller, 
president  and  general  manager  of  the  As¬ 
sociated  Press,  will  make  the  presenta¬ 
tions  of  the  Edward  Willis  Scripps  First 
Amendment  Award,  and  deliver  an  ad¬ 
dress  on  freedom  of  the  press. 
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The  News  ^  American 

Baltimore,  Maryland 


••As  a  result  of  your  VEC  News  Program, 
many  of  our  students  are  reading 
newspapers  for  the  first  time.  They  seem  to 
have  more  purposes  for  reading,  such  as 
reading  because  they  live  in  a  democracy  and 
need  to  stay  informed;  reading  because  it 
makes  them  more  interesting  people; 
reading  for  fun. 


Major  newspapers  constantly  have  information  about 
changes  and  developments  of  importance  to  newspaper 
advertisers  and  their  ad  agencies. 

Announcements  of  changes  in  rates . . .  circulation  gains . . . 
advertising  success  stories . . .  new  developments  in  their  markets 
. . .  readership  studies ...  ad  linage  gains . . .  new  special  sections 
and  features — are  all  stories  promotion  minded  newspapers 
recognize  must  be  told  where  it  matters. 


That's  why  they've  been  using  advertising  in  EDITOR  & 
PUBLISHER  to  tell  their  story  to  the  more  than  4,000  advertising 
and  ad  agency  executives  who  read  it  every  week — the 
decision  makers  with  the  big  newspaper  advertising  budgets. 


Isn't  this  a  message  for  you?  If  you  have  a  message  for  adver¬ 
tisers  and  their  advertising  agencies  that  you  want  read  in  a  100% 
newspaper  environment,  the  place  for  that  message  is  in  the 
pages  of  EDITOR  &  PUBLISHER. 


o2-  05^ 


Newspeople  in  the  news 


Rodkric'k  Mann — to  the  Los  Angeles 
Times  as  a  featured  entertainment  col¬ 
umnist.  For  20  years.  Mann  has  been  the 
principal  entertainment  columnist  for  the 
London  Sunday  Express.  The  columnist 
is  the  author  of  three  novels,  the  most 
recent.  “Foreign  Body”,  a  satiric  com¬ 
edy  set  in  London. 

>ic  *  * 

Ai  SiRACUAN — appointed  sports  editor 
of  the  Montreal  Gazette  to  replace 
Brodih  Snyokr,  who  resigned  to  write  a 
book  about  Montreal  Expos.  Strachan 
began  with  the  Windsor  Star  in  1970  and 
joined  the  Gazette  in  1973,  being  named 
assistant  sports  editor  the  following  year. 
*  *  * 

Marc  Rcsconi,  assistant  circulation 
manager  of  the  Santa  Maria  (Calif.) 
Times  since  1977 — promoted  to  circula¬ 
tion  manager  of  the  Petaluma  (Calif.) 
Ar^as-Courier,  a  sister  publication 
among  Scripps  League  Newspapers. 

*  ♦  * 

Three  members  of  the  St.  Louis 
Globe-Democrat' s  advertising  staff  have 
been  promoted  to  newly  created  posi¬ 
tions:  Ian  N.  Cohen,  market  data 
manager — named  manager  of  creative 
marketing  services.  Darwin  D.  Wiess. 
assistant  to  the  advertising*  director — 
promoted  to  divisional  manager  of  dis¬ 
play  advertising.  Thomas  J.  Lager,  ac¬ 
count  supervisor — promoted  to  divi¬ 
sional  manager  of  display  advertising. 

*  ♦  * 

Neh.  Randoi.i'h — promoted  to  advertis¬ 
ing  sales  supervisor  in  charge  of  sales¬ 
men  and  special  sections  for  the  San 
Bernardino  (Calif.)  Sun-Telegram. 
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Ann  Fair  Dodson,  Springfield  (Mo.) 
Newspapers  reporter — named  Missouri 
Press  Woman  of  the  Year.  She  is  the 
organization’s  new  president. 

Paula  Casey,  Clarksville  (Tenn.)  Leaf 
Chronicle's  people  news  editor — is  the 
new  president  of  the  Tennessee  Wo¬ 
man’s  Press  and  Authors  Club. 

*  *  ♦ 

Jean  Fuller  Anderson.  Oregon  De¬ 
partment  of  Revenue  communications 
and  public  affairs  director — named  pres¬ 
ident  of  Oregon  Press  Women.  Wanda 
McAlister,  Corvallis  Gazette-Times 
editorial  page  editor — winner  of  the  Ore¬ 
gon  Press  Women’s  Emmy  Award. 

)}(  9te  9t: 

Gene  Letourneau,  wildlife  writer  and 
columnist  for  the  Guy  Gannett 
newspapers — named  “Outdoorsman  of 
the  Year’’  by  the  New  England  Outdoor 
Writers  Association.  He  writes  the 
“Sportsmen  Say”  column  which  appears 
in  all  the  Gannett  papers. 

*  * 

Robert  Drouin,  Sr. — appointed  adver¬ 
tising  director  of  the  Waterville  (Me.) 
Morninf’  Sentinel  and  Terry 
Hallee — named  classified  advertising 
manager.  Drouin  has  been  display  ad 
manager,  and  Hallee  has  been  a  display 
advertising  salesman  in  the  Sentinel’s 
Skowhegan  office. 

♦  ♦  ♦ 

Ted  Ninman — to  the  newly  created 
post  of  chief  photographer  of  the  Janes¬ 
ville  (Wis.)  Gazette.  He  has  been  with 
the  newspaper  since  1%7. 

Mary  Sondergard  and  Marc  Eisen — to 
the  reporting  staff.  Sondergard  had  been 
with  the  Fond  du  Lac  {Wis.)  Reporter  and 
Eisen  worked  for  the  We.st  Bend  (Wis.) 
News  before  freelancing  in  Madison  the 
past  year. 

*  *  * 

Bill  Starks — named  plant  manager  of 
Tazewell  Publishing  Company,  Morton. 
111.  Larry  Perkins — moves  up  from  press 
and  camera  foreman  to  Stark’s  former 
position  of  production  manager. 


gESTER  •  WORCESTER  •  W( 


Dorothy  Smiljanich  has  been  pro¬ 
moted  to  newsfeatures  editor  of  the  St. 
Petersburg  Times.  She  succeeds 
Buddy  Martin,  who  resigned  to  be¬ 
come  Sunday  sports  editor  of  the  New 
York  Daily  News.  Smiljanich  will  direct 
writing,  editing  and  production  of  the 
Day  sections,  the  Sunday  Family, 
homes'  and  arts/travel  sections;  Cross¬ 
roads  magazine;  TV  Dial  and  various 
special  accent  issues. 

Leonard  D.  Ash — named  news  editor 
of  the  Desert  Sun,  Palm  Springs,  Calif. 
He  held  the  same  position  with  the 
Hawaii  Tribune-Herald,  Hilo,  before  re¬ 
turning  to  the  mainland  last  year.  Since 
beginning  his  career  at  California  news¬ 
papers,  he  has  worked  at  the  Honolulu 
Star-Bulletin  and  the  China  Mail,  Hong 
Kong. 

tie  :)c  9|c 

Christina  Kirk,  The  Star,  New 
York — re-elected  president  of  the 
Newswomen’s  Club  of  New  York.  This 
is  her  third  term  as  president,  the  first 
being  in  1959. 

*  *  * 

Father  John  T.  Catoir — appointed  di¬ 
rector  of  The  Christophers,  a  mass  media 
organization  founded  in  1945  by  the  late 
Maryknoll  Father  James  Keller.  Father 
Catoir,  who  takes  office  May  1,  is  a 
priest  of  the  Diocese  of  Paterson.  N.J. 
He  recently  completed  a  two-year  term 
as  president  of  the  National  Association 
of  Church  Personnel  Administrators. 


^ In  the  Boston  A.D.I.  j 

\hhe  nation's  5th  largest)J^ 
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Dally  144,755  Sunday  107,311 
Represenled  by  CWO  &  0 


The  Los  Angeles  Times  Syndicate  is  part  of  one  of  America’s  foremost 
communications  companies.  Its  features  include  some  of  the 
very  best  available. 

Midwest/Southeast  Syndicate  Sales 

Here's  an  opportunity  in  sales  which  combines  excellent  compensation 
with  the  positive  stimulus  which  comes  from  dealing  with  editors  and 
publishers  of  newspapers  throughout  a  broad  area  of  the  country. 
Prefer  an  experienced  syndicate  sales  rep  but  will  consider  articulate, 
aware  individuals  with  editorial  backgrounds.  Travel  about  26  weeks 
per  year  from  a  preferred  base  in  Chicago. 

The  Los  Angeles  Times  Syndicate 

send  resume  or  letter  to  Ms.  Mendoza,  Personnel,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles,  CA.  90053 
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A.  Kenneth  Pierce,  Jr.  and  Thomas  B. 
Sherrh.i. — named  vicepresidents  of  the 
Dispatch  Printing  Company.  Columbus, 
Ohio.  Pierce,  company  treasurer,  joined 
the  newspaper  in  1973  as  business  mana¬ 
ger  and  has  been  treasurer  since  1975. 
Sherrill,  a  former  International  Circula¬ 
tion  Managers  Association  president,  is 
circulation  director  and  has  been  with 
the  newspaper  since  mid- 1975. 

Michaei,  Woi  iE — appointed  to  the 
board  of  directors. 

^  ^  ^ 

Jenice  Jordan — named  women's  de¬ 
partment  editor  of  the  Columbus  (Ohio) 
Dispatch.  She  replaces  Barbara  Bl/by, 
who  resigned  to  become  a  fulltime 
homemaker  and  grandmother. 

*  * 

B.  Ray  Ci  ark,  former  circulation 
manager  of  the  Waterhiuy  (Conn.)  Re- 
puhlican  and  American  and  the  Metro- 
East  Journal,  East  St.  Louis — joined 
Hickey-Mitchell  Company,  St.  Louis,  as 
representative  in  Illinios,  the  upper 
peninsula,  Michigan,  and  northern  states 
area. 

Other  representative  changes:  Wii,- 
i.iAM  H.  Rltheriord — transferred  to 
Florida,  Georgia  and  Mid-Atlantic  area: 
Donai.d  E.  Pennington — to  Indiana  and 
lower  Michigan  as  well  as  his  Ohio  ter¬ 
ritory;  Roy  Wei.ch.  eastern 
vicepresident — territory  extended  to  in¬ 
clude  most  of  New  York  and  Pennsyl¬ 
vania  formerly  served  by  Pennington. 

Otis  W.  Hackney,  southern  repre¬ 
sentative — to  concentrate  on  Texas  and 
the  southern  states  except  Florida  and 
Georgia.  Ric  Hivei.y — territory  extended 
to  include  Nebraska,  Colorado.  Wy¬ 
oming  and  New  Mexico. 

*  *  ♦ 

JosEi’H  CoNASoN — named  staff  writer 
for  the  Village  Voice.  New  York  City  and 
will  cover  city  hall  and  local  political 
areas.  He  has  been  with  Boston's  Real 
Paper. 

♦  ♦  * 

Promotions  in  the  circulation  depart¬ 
ment  of  the  Montgomery  (Ala.) 
AdvertiserlAlahama  Journal  include: 
Fred  A.  Rls.sei  i, — to  state  circulation 
manager.  Robert  G.  Ron. ins — to  state 
circulation  supervisor,  and  Wii.i.iam  H. 
Dennis — to  city  circulation  supervisor. 

*  ♦  * 

William  S.  Tiernan  of  the  Charleston 
(W.  Va.)  Daily  Mail — named  Photog¬ 
rapher  of  the  Year  by  the  West  Virginia 
News  Photographers  Association. 

Dw  mViCK. Charleston  Gazette — named 
runner-up.  The  title  is  awarded  on  a 
point  basis  in  monthly  judging  through¬ 
out  the  year. 

*  *  * 

Carole  Morc.an — named  community 
relations  manager  of  the  Los  Aufteles 
Herald  Examiner  from  manager  of  the 
promotion  department.  Both  are  divi¬ 
sions  of  the  creative  services  depart¬ 
ment. 
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Newspaper  advertising  displays  at 
the  Southern  Classified  Advertising 
Managers  Association  meeting  in 
Baton  Rouge  attracted  attention  of 
new  officers  of  the  association.  They 
are  from  left:  Herb  Barger,  Houston 
Chronicle,  secretary-treasurer;  Neal 
Mathews,  Alexandria  (La.)  Daily  Town 
Talk,  second  vicepresident;  Dwight  L. 
Thomas,  Waco  (Tex.)  Tribune-Herald, 
outgoing  president,  and  James  Con¬ 
ner,  Baton  Rouge  (La.)  Morning  Advo¬ 
cate  and  State-Times,  incoming  presi¬ 
dent.  Robert  Best  of  the  Florence  (S.C.) 

News  is  first  vicepresident. 


Kenneih  G.  Wyati — named  personnel 
manager  of  the  Virpinian-Pilot  and  the 
Ledper-Star,  Norfolk.  Both  newspapers 
are  owned  by  Landmark  Communica¬ 
tions.  Inc.  Wyatt  has  been  business 
manager  of  WTAR,  another  Landmark 
division,  since  1973  and  earlier  was  man¬ 
ager  of  the  credit  and  data  processing 
departments  of  the  newspapers. 

*  *  * 

Ken  Wai.cvy — appointed  business 
manager  of  the  San  Bernardino  (Calif.) 
Sun-Telepram,  responsible  for  operation 
and  management  of  accounting,  data 
processing  and  credit  functions.  Walczy 
has  had  an  18-year  career  in  finance  and 
accounting. 

Wayne  Powell,  publisher-editor  of  the 
Carlisle  (Pa.)  Eveninp  Sentinel — 
honored  with  the  Molly  Pitcher  Award  of 
the  Exchange  Club  of  Carlisle  for  service 
to  the  community.  In  addition  to  being 
personalty  involved  in  community  civic 
organizations,  he  has  encouraged  com¬ 
munity  involvement  in  his  columns  and 
in  editorial  positions  and  developed  an 
annual  guide  to  communities  served  by 
the  newspaper. 
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James  M.  Milliken — promoted  to 
managing  editor  of  the  Kennebec  (Me.) 
Journal  from  city  editor.  With  the  news¬ 
paper  since  1973,  he  previously  was  with 
the  Dayton  (Ohio)  Journal  Herald,  Flint 
(Mich.)  Journal,  and  Elmira  (N.Y.) 
Gazette. 

5K  5*5  * 

R.  John  Mitchell — named  assistant 
publisher  of  the  Barre-Montpelier  (Vt.) 
Times  Arpus  and  the  Sunday  Rutland 
Herald-Times  Arpus.  He  will  continue  to 
be  circulation  director  of  the  Times  Ar¬ 
gus. 

*  ife 

Vernon  W.  Firchow— named  to  the 
new  staff  position  of  marketing  services 
manager  in  the  advertising  division  of  the 
Times  Publishing  Company,  St. 
Petersburg,  Fla.  Firchow  joined  the 
company  as  personnel  training  manager 
in  1%7  and  since  1975  has  been  produc¬ 
tion  manager. 

*  ♦  * 

Gaylord  Shaw,  a  Los  Anpeles  Times 
staff  writer  in  Washington,  D.C. — 
appointed  chief  of  the  new  Times  bureau 
in  Denver.  Shaw  joined  the  Times  in 
1975  after  13  years  with  the  Associated 
Press.  He  has  been  a  White  House  corre¬ 
spondent.  The  new  bureau  opens  in  Ap¬ 
ril. 

*  *  ♦ 


Sylvia  Costen,  Richmond  (Va  )  News 
Leader  women’s  page  editor — named 
Virginia  Press  Woman  of  the  Year. 


In  Newspaper  Research 

MOR=  Experience 

To  get  the  most  for  your  research 
dollar,  you  need  Market  Opinion 
Research,  the  newspaper  research 
firm  with  over  3P  years  of  experi¬ 
ence. 

When  you  contact  MOR  for  a  circu¬ 
lation,  market  or  editorial  study,  all 
the  best  of  fhis  experience  works  for 
you. 

l  or  instance,  we'll  evaluate  market 
trends  hetore  designing  your  re¬ 
search  project  —  it's  a  necessary  first 
step  in  understanding  yoursituation 
and  vour  true  researcli  needs. 

find  out  more  aLx)ut  how  MOR 
experience  has  helped  newspapers 
and  magazines  in  over  40  markets. 
Call  Lisa  Nielsen,  Senior  Media 
.\nalyst,  or  Frederick  Currier,  Presi¬ 
dent,  toll-free  at  SOO  521-0482.  In 
Canada  call  John  Cieffken,  Canadian 
Opinion  Research  Ltd.,  in  Torontoat 
418  888-0135. 
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Dallas  reporters 
rebuild  city’s  image 

Felix  McKnight  told  students  and  pro¬ 
fessionals  attending  the  25th  annual 
Southwest  Journalism  Forum  that  Dallas 
reporters  have  helped  to  rebuild  the 
image  of  the  city  that  was  tarnished  by 
the  Kennedy  assassination. 

McKnight,  now  a  consultant  for  the 
Dallas  Times  Herald,  was  executive 
editor  for  the  newspaper  in  1963.  He  de¬ 
fended  the  performance  of  Texas  jour¬ 
nalists  during  the  time  of  the  assassina¬ 
tion. 

“But  we  were  quickly  identified  by 
some  of  the  invading  press  as  ‘a  city  of 
hate  ...  a  city  that  would  kill  a  Presi¬ 
dent,’  ’’  McKnight  said. 

“It  was  a  shoddy,  monstrous  lie  built 
upon  distortions,  falsifications  and  the 
very  prejudices  of  which  we  were  ac¬ 
cused.  It  was  a  disillusioning  perform¬ 
ance  by  some  of  the  American  press.” 

McKnight  said  that  years  were  re¬ 
quired  to  rebuild  an  image  that  never 
should  have  been  damaged.  He  said 
journalists  of  the  area  have  helped  in  the 
restoration  by  continuing  to  do  their  jobs 
as  reporters. 

Twelve  journalists.  including 
KcKnight,  were  honored  for  their  con¬ 
tributions  to  journalism  in  Dallas  over 
the  last  quarter  of  a  century.  McKnight 
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made  the  luncheon  speech,  reflecting  on 
Dallas  journalism. 

He  said  that  until  recently  Texas  was 
often  viewed  as  an  uncharted  wasteland 
where  reporters'  typewriters  swung  as 
loosely  as  the  guns  of  a  fast  draw  cow¬ 
boy. 

Too  often,  he  said.  Eastern  reporters 
came  to  the  Southwest  and  packed  home 
Pulitzers  on  second-,  third-  and  fourth- 
day  stories. 

That  has  ended  now,  he  said,  and 
Southwestern  journalism  has  become 
recognized  for  what  it  has  always 
been — “honest,  skilled,  thorough  and 
purposeful.” 

The  Southwest  Journalism  Forum  is 
held  on  the  campus  of  Southern 
Methodist  University  and  is  co¬ 
sponsored  by  the  SMU  Division  of  Jour¬ 
nalism  and  the  Press  Club  of  Dallas. 
About  300  high  school  and  college  stu¬ 
dents  and  professionals  attended  the 
forum  this  year  on  March  10. 

‘Love  N.Y.’  photos 
eligible  for  prizes 

New  York  State’s  professional  photog¬ 
raphers  will  have  a  chance  to  prove  that 
a  photo  is  worth  at  least  4  words  in  an  “1 
Love  New  York”  print  competition  and 
exhibition  co-sponsored  by  the  Profes¬ 
sional  Photographers  Society  of  New 
York  and  the  State  Commerce  Depart¬ 
ment. 

Only  professional  photographers  who 
live  or  work  in  New  York  State  are  eligi¬ 
ble  to  enter  the  “1  Love  New  York” 
Exhibition  of  Professional  Photography, 
according  to  Jon  A.  Kelley,  chairman  of 
the  competition.  Kelley  is  assistant  pub¬ 
lic  relations  director.  Eastern  Division, 
Niagara  Mohawk  Power  Corp. 

“The  professional  photographers’  en¬ 
tries  in  this  ‘1  Love  New  York’  contest 
have  exciting  possibilities  to  highlight 
New  York’s  ‘quality  of  life’  and  its 
scenic  attractions  in  unique  and  creative 
ways,”  Commerce  Commissioner  John 
S.  Dyson  said. 

Entries  must  be  received  by  March  31 
forjudging  on  April  3  in  the  Legislative 
Office  Building,  Empire  State  Plaza,  Al¬ 
bany.  Selection  of  award  prints  for  the 
three  top  prizes  and  12  honorable  men¬ 
tion  awards  will  be  based  on  the  judges’ 
determination  of  which  photographs  best 
illustrate  the  theme.  “I  Love  New 
York.” 

Black  and  white  as  well  as  color  prints 
are  eligible  for  the  competition.  Entries 
should  be  sent  to:  “1  Love  New  York” 
Professional  Photography  Exhibition,  60 
Commerce  Ave.,  Albany,  N.Y.  12206. 
Further  information  is  available  from  Jon 
A.  Kelley,  Niagara  Mohawk  Power 
Corp..  126  State  St.,  Albany,  N.Y. 
12207,  or  Assistant  Deputy  Commis¬ 
sioner  Bern  Rotman,  State  Commerce 
Department,  99  Washington  Ave.,  Al¬ 
bany.  N.Y.  12245. 


Seminars  sponsored 
for  press  at  Tufts 

Tufts  University  has  received  a 
$40,000  grant  from  the  National  Endow¬ 
ment  for  the  Humanities  (NEH)  to  run  a 
4-week  seminar  for  news  people. 

“The  Free  Flow  of  Ideas:  the  Interna¬ 
tional,  Historical  and  Cultural  Dimen¬ 
sions,”  will  be  held  June  26-July  21  at 
Tufts  University’s  Fletcher  School  of 
Law  and  Diplomacy. 

The  seminar,  part  of  a  series  of  NEH 
summer  programs  open  to  non-teachers, 
will  be  directed  by  Hewson  Ryan,  Ed¬ 
ward  R.  Murrow  Professor  of  Public  Di¬ 
plomacy  at  the  Fletcher  School,  who  is  a 
former  U.S.  ambassador  to  Honduras, 
and  a  former  deputy  director  of  the  U.S. 
Information  Agency. 

“Present  trends  manifested  in  UN  and 
UNESCO  debates,  and  in  public  state¬ 
ments  by  political  leaders,  indicate  that 
the  traditional  Western  values  of  free¬ 
dom  of  expression  and  freedom  of  the 
press  are  under  strong  threat  in  all  parts 
of  the  world,”  says  Ryan.  “The  seminar 
will  attempt  to  explore  the  deep  histori¬ 
cal,  philosophical  and  humanistic  com¬ 
plexities  of  this  issue.” 

The  seminar,  one  of  27  offered  by 
NEH  across  the  country,  is  designed  to 
give  members  of  the  press  an  opportun¬ 
ity  to  stand  back  and  examine  in  depth  a 
topic  of  concern  to  their  profession. 

Other  seminars  are  offered  on  various 
topics  for  business  executives,  judges, 
labor  leaders,  health  care  professionals, 
public  administrators  and  school  ad¬ 
ministrators.  Additionally,  five  inter¬ 
professional  seminars  are  offered.  Par¬ 
ticipants  attend  tuition-free  and  receive  a 
stipend  to  cover  travel,  room,  board  and 
book  expenses. 

A&W  Root  Beer 
comes  to  N.Y. 

A&W  Root  Beer  will  be  introduced 
into  the  New  York  Metropolitan  market 
area  covering  New  York,  New  Jersey 
and  Connecticut  starting  March  27,  it 
was  announced  by  Stephen  H. 
Stenstrom,  vicepresident-marketing,  A 
&  W  Distributing  Company. 

The  campaign  will  include  television 
and  radio  spot  announcements  produced 
especially  for  the  New  York  introduc¬ 
tion.  It  will  also  feature  large-size, 
couponed  newspaper  insertions  in  28 
area  daily  newspapers. 

The  advertising  program  will  get  under 
way  April  17.  A  &  W’s  advertising 
agency  is  Humphrey  Browning  Mac- 
Dougall,  Inc.,  Boston. 

A&W  Root  Beer’s  introduction  into 
the  New  York  Metropolitan  area  means 
that  packaged  A  &  W  is  now  available  in 
about  559f  of  the  countrv. 
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You  may  ask:  What  is 
the  Greenberg  Poll? 


By  Edward  Jaworski 

Usually  sports  reporters  and  broadcas¬ 
ters  just  refer  to  it  as  “this  week's  na¬ 
tional  women's  college  basketball  poll," 
or  “a  national  women's  coaches  poll,” 
or  “the  latest  women's  basketball  poll." 
They  never  say  “the  Greenberg  poll." 

Maybe  the  Greenberg  poll  isn't  as 
familiar  as  the  weekly,  nationwide  sports 
writers'  poll  run  by  the  AP  or  the 
nationwide  coaches'  poll  conducted  by 
UPI  during  the  men's  college  basketball 
season.  But,  now  in  its  second  year,  it  is 
the  first  and  only  weekly  poll  of  women's 
college  basketball  coaches  from  across 
the  nation.  It  ranks  in  the  top-20  varsity 
teams  in  the  U.S. 

Mel  Greenberg,  a  member  of  the 
Philadelphia  Inquirer's  sports  staff  for 
the  past  several  years,  began  planning 
the  poll  in  March,  1976. 

“in  the  Philadelphia  area,  there's  high 
interest  in  women's  basketball  at  the 
high  school  and  college  levels,"  said 
Greenberg.  “That  interest  especially  has 
grown  since  nearby  Immaculata  College 
won  the  national  championship  of  the 


their  teams'  rankings  in  brochures  and 
press  releases.  The  poll  has  created  an 
image  that  is  some  organization  to  wo¬ 
men's  basketball — an  image  that  the 
A.I.A.W.  has  failed  to  aggressively  pro¬ 
mote  thus  far. 

Greenberg's  reputation  has  been  grow¬ 
ing  in  women's  basketball  circles,  just  as 
quickly  as  the  sport's  rate  of  growth.  In 
the  1970s  alone,  the  number  of  partici¬ 
pants  has  increased  approximately  300 
percent  at  the  high  school  and  college 
levels.  Wick  Temple,  executive  sports 
editor  for  the  AP,  once  said  that  he's 
seen  the  overall  coverage  of  women 
climb  about  1009?  a  year. 

That  is  a  far  cry  from  the  amount  of 
media  coverage  given  women's  college 
teams  in  the  years  prior  to  1973.  It  was 
during  the  spring  of  1973  that  Sports 
Illustrated  carried  a  three-part  series  on 
women's  sports  and  noted:  “The  amount 
of  coverage  given  to  women's  athletics  is 
meager  and  the  quality  is  atrocious.” 

It  may  still  be  a  long  time  before  wo¬ 
men's  sports  reach  any  kind  of  parity 
with  men.  including  in  media  coverage, 
but  things  are  at  least  changing. 


Although  the  AP,  UPI  or  other  mass 
coverage  has  not  yet  resulted  for  the 
poll,  it  is  well  known  and  is  referred  to  by 
more  and  more  media  outlets  even  as  the 
1977-78  season  closes. 

Off-hand  mentions  are  made  to  “the 
poll"  in  daily  papers,  on  radio  sports 
programs  and  in  Sports  Illustrated.  Last 
year  C.B.S.  radio  used  the  rankings  on 
the  now-defunct  “Women  in  Sports" 
daily  segment.  The  three  major  tv  net¬ 
works  have  been  in  contact  with  Green¬ 
berg,  with  NBC  using  the  poll  several 
times. 

“I've  never  really  pushed  the  poll  on  a 
wholesale  basis,  because  my  initial  at¬ 
titude  has  been  just  to  get  it  running 
smoothly  from  week  to  week.  Why,  1 
don't  even  think  the  local  tv  stations 
would  give  me  recognition  unless  1 
showed  up  at  a  women's  locker  room 
and  began  demanding  access."  he  said. 

This  year  Greenberg  wrote  a  pre¬ 
season  story  for  WomenSports  magazine 
(recently  deceased).  In  addition  to  a  col¬ 
umn  and  poll-listing  in  the  Philadelphia 
Inquirer  from  late  November  through 
very  early  April,  Greenberg  now  also 
writes  a  women's  basketball  column  for 
the  weekly  Sporting  News. 

“Making  Sporting  News  was  a  break¬ 
through,"  he  said.  “It  has  a  high  circula¬ 
tion.  a  knowledgeable  sports-readership, 

(Continued  on  pufje  29) 


Association  for  Intercollegiate  Athletics 
for  Women  (A.I.A.W.)  in  1972,  '73  and 
'74  and  finished  second  in  '75  and  '76. 

“The  Inquirer  had  been  giving  good 
coverage  to  Immaculata.  1  was  assigned 
to  cover  the  1976  national  tournament  at 
Penn  State  and  got  hooked  on  the 
game,"  he  said. 

A  journalism  graduate  of  Temple  Uni¬ 
versity,  Greenberg  decided  to  do  a  fea¬ 
ture,  using  coaches'  opinions,  to  rank  the 
16  teams  playing  in  the  event  at  Penn 
State. 

“Well,  1  received  congratulations  for 
that  pre-tourney  article  because  1  man¬ 
aged  to  correctly  predict  the  four 
finalists.  Shortly  afterwards,  1  put  to¬ 
gether  a  plan  to  conduct  a  poll  on  a  regu¬ 
lar  basis  during  the  1976-77  season,”  he 
said. 

“I  had  lots  of  help  identifying  coaches 
to  serve  as  voters,  and  went  through 
several  trial  runs.  There  were  problems 
which  were  more  or  less  ironed  out,  and 
the  whole  project  moved  along.” 

At  the  start,  the  Inquirer  was  the  only 
outlet  for  the  poll,  and  was  supportive  of 
it.  Jay  Searcy,  the  executive  sports 
editor  who  once  wrote  a  weekly  wo¬ 
men's  sports  column  for  the  New  York 
Times,  was  interested  in  beefing  up 
coverage  of  women's  sports.  And,  Tom 
Wark,  a  managing  editor,  offered  en¬ 
couragement,  said  Greenberg. 

Word  about  the  poll  has  gotten 
around,  with  coaches  mentioning  it  and 
sptirts  information  directors  pt)inting  out 
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Walt  became  publisher  of  the  Bozeman  afternoon  daily  in  1966  af¬ 
ter  serving  the  newspaper  as  managing  editor  and  as  editor.  His  career 
spans  40  years  in  newspapering. 

His  is  typical  of  the  dedicated  achievers  who  earn  management  op¬ 
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"Knowing  Pioneers'  dedication  to  excellence,  concern  for  the  com¬ 
munities  we  serve,  leadership  in  production  technology  and  recognition 
of  our  own  people  has  been  a  great  source  of  pride  and  satisfaction  to 
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Editors — The  American  Society  of 
Newspaper  Editors  and  the  AP  Manag¬ 
ing  Editors  Association. 

Editors  and  Reporters — Sigma  Delta 
Chi.  the  Radio-Television  News  Direc¬ 
tors  Association  and  the  Reporters 
Committee  for  Ereedom  of  the  Press. 

News-Related  Labor  Unions — The 
Newspaper  Guild  and  the  American 
Eederation  of  Television  and  Radio  Art¬ 
ists. 

College  and  High  School  Press — The 
Student  Press  Law  Center  and  college 
chapters  of  Sigma  Delta  Chi. 

Joining  with  these  was  the  California 
Newspaper  Publishers  Association,  di¬ 
rectly  concerned  because  the  case  before 
the  Supreme  Court  involves  a  California 
newspaper. 

In  a  friend-of-the-court-  brief,  written 
on  a  pro  hono  publico  basis  by  Wilmer. 
Cutler  and  Pickering,  the  media  groups 
told  the  High  Court  that  surprise  search 
warrants  served  by  police  on  press  of¬ 
fices  cannot  be  tolerated  because  this  al¬ 
lows  police  to  “rifle  through  desks,  files, 
unpublished  photos,  confidential  notes, 
internal  correspondence  and  other  mate¬ 
rial  protected  by  the  first  Amendment.” 

The  news  groups  also  asked  the  Court 
to  rule  it  was  constitutional  for  the  Con¬ 
gress  in  1976  to  authorize  news  or¬ 
ganizations  to  recover  the  frequently  high 
attorney  fees  incurred  when  they  suc¬ 
cessfully  attack  unconstitutional  censor¬ 
ship  actions  by  state  and  local  officials. 
They  pointed  to  a  statement  by  Harold 
W.  Andersen,  of  the  Omaha  World- 
Herald,  a  former  AN  PA  president,  who 
said  that  the  high  cost  of  litigation  is  mak¬ 
ing  publishers  cautious  about  asserting 


their  legal  rights  under  the  First  Amend¬ 
ment.  Andersen  also  said  that  the  Ne¬ 
braska  Press  Association,  which  won  a 
major  Supreme  Court  ruling  two  years 
ago,  incurred  $107,000  in  legal  fees  and 
had  to  make  a  nationwide  solicitation  in 
order  to  pay  off  the  costs. 

In  opposition  to  the  media,  the  17  state 
attorneys  general  argued  that  the  First 
Amendment  grants  the  press  no  protec¬ 
tion  for  confidential  or  other  unpublished 
information  and  therefore  the  press  has 
no  right  to  seek  any  constitutional  limita¬ 
tions  on  the  use  of  search  warrants 
against  news  offices.  The  attorneys 
general  also  are  arguing  that  Congress 
acted  unconstitutionally  when  it  passed 
the  Civil  Rights  Attorneys  Fees  Act  of 
1976,  which  authorized  attorney  fees  for 
successful  First  Amendment  cases  filed 
under  the  federal  Civil  Rights  Act. 

The  case  before  the  Supreme  Court 
involves  the  Stanford  Daily,  an  indepen¬ 
dent  college  newspaper,  which  was  sub¬ 
jected  to  a  surprise  police  search  warrant 
raid  in  April,  1971 ,  when  Palo  Alto  police 
searched  the  newspaper’s  files,  desks, 
notes,  correspondence,  unpublished 
photos,  etc.,  trying  to  find  unpublished 
photos  of  a  sit-in  demonstration  disorder 
at  the  Stanford  University  hospital. 

The  U.S.  District  Court  and  U.S. 
Court  of  Appeals  for  the  Ninth  Circuit 
said  the  raid  violated  the  First  Amend¬ 
ment  and  awarded  the  newspaper 
$47,000  in  attorney  fees.  The  Supreme 
Court  granted  review  and  oral  arguments 
are  now  scheduled  for  January  17. 

Copy  editor 

John  Stephenson,  news  editor  for 
Courier  Enterprise  Newspapers  of  East 
Lansing,  Mich,  has  been  named  copy 
editor  on  the  Ann  Arbor  (Mich.)  News. 


TRAINING  MANAGER— Victoria  W. 
Tashjian,  coordinator  of  technical  and 
managerial  training  and  development 
for  General  Motors  Inc. — named  train¬ 
ing  manager  for  the  Chicago  Sun- 
Times.  Tashjian  will  be  responsible  for 
administering  clerical,  supervisory 
and  middle-management  training 
plus  implementing  and  monitoring 
communication  programs.  She  holds  a 
master's  degree  in  counselling  from 
Ohio  State  University  and  is  currently 
working  a  Ph.D.  in  personnel. 

High  school 
reporters  win 
ANPA  citations 

Four  high  school  journalists  were 
named  winners  in  the  1978  American 
Newspaper  Publishers  Assoc iation-Co- 
lumbia  Scholastic  Press  Association 
Journalism  Writing  Contest. 

“These  high  school  journalists  are  to 
be  congratulated  on  their  winning  en¬ 
tries,"  commented  Joe  D.  Smith  Jr., 
ANPA  chairman  and  publisher  of  the 
Alexandria  (La.)  Daily  Town  Talk. 
“ANPA  salutes  the  students  and  also  the 
high  school  faculty  advisers  who  guide 
their  outstanding  efforts." 

National  winners  are: 

Best  Editorial:  Tod  Lindberg,  Echo, 
Glenbard  East  High  School,  Lombard, 
III. 

Best  News  Story:  Nina  Yancy,  The 
Tifter,  Little  Rock  Central  High  School, 
Little  Rock,  Ark. 

Best  Sports  Story:  Mark  Hornung, 
U-Hi}>h  Midway,  University  High 
School,  Chicago,  111. 

Be.st  Eeatnre  Story:  David  Goodman, 
Maroon  Echo,  Bay  Shore  High  School, 
Bay  Shore,  N.Y. 

Michael  J.  Leahy,  editor,  Connecticut 
Weekly  of  the  New  York  Times,  pre¬ 
sented  the  awards  (March  17)  at  the 
CSPA  Awards  Assembly,  McMillin 
Theatre,  Columbia  University. 

Charles  D.  Treleven,  assistant  manag¬ 
ing  editor  of  the  Tucson  (Ariz.)  Daily 
Citizen,  judged  the  entries. 


SELLING  FOOD  PRODUCTS? 


Say  “cheese”  to 
us  chowhounds  in 
Central  Pennsylvania 

If  it's  food  you  want  to  sell,  you  can't  beat 
Altoona.  In  a  state  famous  for  good  eating, 
we're  the  No.  1  SMSA  market  in 
perhousehold  food  sales— $2,499  for  each 
of  our  48,717  households— an  estimated 
total  of  $121,757,000*  in  1978! 

Put  food  ads  in  our  Mirror,  and  soon  you'll 
be  smiling  all  over  your  sales  map! 

The  Mirror  reaches  '98%  of  Altoona  households-and  4  out  of  5  in  our  Metro. 

Eltoona  SIRirtor 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER  •  ALTOONA,  PA.  16603 
Call  Edwin  Singel,  Ad  Manager,  at  814-944-7171  for  more  about  Altoona. 
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Vested  interests  a  major  peril 
of  Medical/Science  reporting 


By  Claudia  M.  Caruana 

Medical  and  science  reporters  must 
guard  against  vested  interests,  overzeal- 
ous  researchers  and  experts  as  well  as 
the  establishment  if  they  are  to  report 
and  write  objectively.  That  was  the  col¬ 
lective  conclusions  drawn  by  Barbara 
Yuncker.  N.Y.  Post  medical  editor.  Ed- 

Greenberg  poll 

(Continued  from  pufic  27) 


and  respected  writers.  The  editor  was 
receptive  to  the  idea  of  the  column,  and 
I'm  sure  that  followers  of  the  sport  are 
happy  to  see  it." 

This  season  Greenberg  also  reached  an 
agreement  with  Bob  Kennedy,  who  has 
an  enterprise  related  to  the  promotion  of 
women's  basketball.  Kennedy's  firm  is 
working  on  syndication  of  the  poll. 

The  poll  does  remain  independent, 
however,  and  is  as  professionally  run  as 
the  men's  polls.  What  Greenberg  and 
two  or  three  helpers  lack  in  revenue  and 
full-staff  support,  they  make  up  in  dedi¬ 
cation. 

Each  Sunday,  via  phone,  they  call  40 
coaches  across  the  U.S.  to  gather  results 
and  key-game  details.  Then,  during  a 
second  call,  they  present  the  results  and 
won-loss  records  and  ask  the  coaches  for 
their  choices  for  the  top-2()  teams.  First 
place  receives  20  points  and  last  place 
receives  one  point. 

"Of  course  there's  occasional  dis¬ 
agreement  with  the  rankings,  but  you've 
got  to  understand  the  way  women's  bas¬ 
ketball  is  structured  across  the  nation, 
with  some  regions  weaker  than  others,  to 
see  that  logic  does  exist."  he  said. 
“People  really  have  to  remember  that 
this  is  an  index  which  says:  here  are  20 
good  teams  playing  basketball,  but  the 
real  champ  will  be  determined  at  the  na¬ 
tional  tournament." 

Greenberg  writes  and  releases  his  poll 
in  the  Inquirer  on  Wednesdays.  Sporting 
News  carries  the  results  and  a  different 
column  on  Fridays. 

“I'm  pleased  the  way  the  poll  is  con¬ 
ducted."  said  l.ucille  Kyvalios.  chair¬ 
person  of  the  A.I.A.W.'s  basketball 
committee  and  coach  of  the  highly- 
ranked  Queens  College  (N.Y.)  team. 
“I'm  certain  that  fans  look  forward  to  it 
to  see  what's  happening  across  the  coun¬ 
try.  It  also  gives  recognition  to  players 
and  coaches  for  outstanding  perform¬ 
ances. 

“Right  now  this  is  the  only  source  of 
national  news  about  women's  college 
basketball."  said  Kyvallos.  “it  has  had  a 
part  in  the  growing  interest  in  the  game." 

The  poll's  acceptability  comes  down 
to  what  Greenberg  says  is  a  “case  of 
involved  people  believing  in  it." 
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ward  Edelson.  N.Y.  Daily  News 
science/medical  editor  and  free  lance 
medical  writer.  Barbara  Seaman,  at  a 
Deadline  Club.  New  York  City  Profes¬ 
sional  Chapter.  The  Society  of  Profes¬ 
sional  Journalists  Sigma  Delta  Chi.  lunch¬ 
eon  March  1st. 

“It's  easy  to  be  co-opted  by  the  field 
because  we  can  become  friends  with  our 
many  sources."  said  Yuncker  who  has 
been  on  the  Post  medical  desk  for  18 
years.  The  recipient  of  two  Albert 
Lasker  Awards  for  medical  Journalism. 
Yuncker  is  cautious  of  “people  who 
come  to  you  because  they  can't  get  a 
listener  somewhere  else."  She  admits 
that  once  in  a  great  while,  the  informa¬ 
tion  may  be  a  breakthrough,  but  that 
“tends  to  be  the  exception  rather  than 
the  rule." 

Seaman  is  equally  as  cautious  as 
Yuncker  claiming  that  it  is  a  “great  mis¬ 
take  to  trust  the  establishment  and  ex¬ 
perts"  for  medical  information.  Seaman, 
who  recently  co-authored  with  husband. 
Gideon,  the  book.  Women  and  the  Crisis 
in  Sex  Hormones,  and  wrote  the  Doe- 
tor’s  Case  Aftainst  the  Fill  and  Free  and 
Female,  believes  that  all  sides  of  a  medi¬ 
cal  issue  must  be  carefully  researched. 

When  doing  initial  research  on  the  ad¬ 


vantages  of  the  Pill  in  the  early  I960's. 
for  example.  Seaman  found  many  “ex¬ 
perts"  singing  its  praise.  To  put  the  total 
picture  in  perspective,  she  interviewed 
many  women  and  found  the  opposite  to 
be  true:  many  of  them  were  having  prob¬ 
lems  while  on  the  Pill  as  well  as  after 
they  stopped  taking  it.  Seaman  has  re¬ 
cently  been  asked  to  serve  on  the  HEW 
DES  (diethylstilbestrol)  task  force  and 
will  testify  before  Congress  on  DES- 
related  problems  of  young  women  whose 
mothers  took  the  drug  (now  linked  with  a 
rare  form  of  vaginal  cancer)  during  their 
pregnancies. 

Edelson.  who  admits  that  he  has  “no 
interest  in  health  care  delivery  and 
doesn't  want  to  be  a  crusader."  is  skep¬ 
tical  of  anyone  offering  “simple  answers 
to  complex  medical  issues."  He  is  the 
author  of  several  science  books,  books 
for  children  and  recently  co-authored  a 
college  chemistry  textbwk.  Edelson  is 
also  the  recipient  of  several  national 
awards  for  medical  series  he  has  written. 

Edelson  concedes  that  despite  all  the 
health  perils  facing  us.  “Americans,  this 
year,  are  healthier  than  ever  before."  He 
cited  statistics  that  show  Americans  suf¬ 
fering  less  heart  attacks,  have  a  greater 
life  expectancy  and  a  reduced  death  rate. 
*  *  * 

Four  45-minute  sessions  will  be  run 
simultaneously  from  1  to  4:45  p.m.  in  the 
afternoon — Loek  Haven  (Pii.)  Expre.ss. 
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Word  game 
contest  draws 
heavy  mail 

Hottest  reader  puzzle  contest  is  now 
originating  in  a  suburb  of  Akron,  Ohio. 

The  game  is  called  “Scrambl”  and  the 
designer  and  syndicator  of  it  is  C.  J. 
“Chick”  Elum.  In  the  past  few  months  it 
has  been  used  successfully  in  about  20 
cities  ranging  in  size  from  Philadelphia 
and  Dallas  to  Kent.  Wash.,  and 
Middletown,  Ohio. 

Mail  returns  from  readers  have  as¬ 
tounded  promotion  and  circulation  man¬ 
agers  in  the  cities  where  it  has  been 
utilized  for  from  six  to  10  weeks. 

“We  received  just  over  250,000  entries 
the  first  week  and  expect  300,000  more 
entries  per  week.  I’ve  been  in  the  promo¬ 
tion  business  most  of  my  life  and  I've 
never  seen  as  great  a  response  as  we 
have  for  Word  Scrambl,”  says  A1 
McLellan,  promotion  manager  of  the 
Vancouver  (B.C.)  Sun,  in  a  recent  letter 
to  Elum. 

Frank  Leeming,  Jr.,  circulation  sales 
and  marketing  manager  of  the  Philadel¬ 
phia  Inquirer,  said  in  a  letter  last  year 
.  .  .  “we  are  sufficiently  impressed  with 
the  contest  to  want  to  continue  it  for  two 
additional  weeks.” 

Last  fall  Dick  Jeffrey,  promotion  di- 
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Producing  returns 

rector  of  the  Dallas  Morniufi  News 
wrote,  ”We  haven't  tried  to  count  the 
mail,  it  is  too  heavy.  But,  we  have 
weighed  it.  We're  averaging  seven  full 
mailbags  a  day  and  an  average  full  mail- 
bag  will  hold  up  to  4.000  pieces  ...  we 
are  extremely  happy  with  the  results  and 
will  want  to  repeat  the  contest.”  The 
News  had  a  10-week  contest. 

"Part  of  the  secret  of  the  contest  is  the 
simplicity  of  it  and  the  fact  that  many  of 
the  puzzles  are  localized.  Chick  does  a 
custom  job  for  each  city  and  readers  like 
to  deal  with  names  they  know,”  says 
Robert  M.  ‘Rube'  Faloon,  market  re¬ 
search  and  sales  development  manager 
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C.  J.  Elum 

of  the  Akron  Beacon  Journal.  He  added 
that  the  reasonable  cost  of  the  puzzles 
plus  the  elimination  of  the  need  for  pro¬ 
cessing  each  entry  were  factors  in  winning 
approval  of  it  from  Knight-Ridder  man¬ 
agement. 

Demand  for  the  contest  has  grown  at 
such  a  great  rate  that  Elum  has  been 
forced  to  move  to  larger  quarters.  He  is 
also  the  originator  of  the  Giant 
Crossword  puzzle  that  has  made  such  a 
hit  with  the  editors  and  readers,  by  the 
millions,  of  the  National  Star,  checkout 
counter  tabloid  that  vies  with  the  Na¬ 
tional  Enquirer  for  shopper's  quarters. 

His  present  headquarters  is  at  .345 
Howe  Ave.,  Cuyahoga  Falls,  Ohio 
44221,  or  inquiries  may  be  made  by 
phone  to  (216)  929-5075. 

New  England  dailies 
make  ad  linage  gains 
despite  bad  weather 

New  England  Ad  Bureau  figures  show 
that  ad  linage  was  up  for  New  England 
daily  newspapers  in  January,  despite 
heavy  snows  that  rocked  the  Northeast, 
slowing  business  during  the  month. 

With  66  papers  reporting,  January 
classified  linage  showed  the  largest 
gain — 9.117c — when  compared  with 
January  of  last  year;  national  advertising 
was  up  3.189f;  but  retail  advertising 
barely  broken  even,  up  only  .239f .  Eve¬ 
ning  papers  with  circulations  under  20,000 
showed  the  largest  single  category  gain 
with  a  24.73*^  increase  in  national  adver¬ 
tising.  Pre-prints,  for  all  papers,  showed 
a  small  gain  of  only  L259f,  a  substantial 
slowdown,  according  to  the  bureau,  from 
last  year's  figures,  when  there  was  a 
scorching  629f  increase  in  pre-prints. 
The  bureau  suggests  that  one  of  the  rea¬ 
sons  pre-print  advertising  may  have  been 
off  was  because  January  I  fell  on  a  Sun¬ 
day  with  a  Monday  holiday  following, 
when  few  retail  pre-prints  would  be 
scheduled. 
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Weekly  editor _ 

Adapting  to  the  new  technology 


George  Riinge,  editor  of  the  New 
Bniunfels  Herald,  one  of  a  handful  of 
Texas  weeklies  with  video  display  termi¬ 
nals,  highly  endorses  the  new  technol¬ 
ogy.  He  thinks  it  won't  be  long  before 
many  weekly  staffs  are  using  VDTs. 

As  the  new  equipment  gets  smaller  and 
more  reasonable  in  price,  the  weeklies 
will  begin  investing  in  it,  he  says. 

The  Herald,  one  of  Texas'  largest 
weeklies  with  9,6(K)  circulation,  bought 
eight  terminals  and  two  small  computers 
about  four  months  ago.  “We  were  look¬ 
ing  for  machinery  that  is  efficient  and 
helps  keep  costs  down,"  Rungc  ex¬ 
plains. 

Six  of  the  Herald's  VDTs  are  in  the 
editorial  department,  and  two  are  used  in 
advertising,  bookkeeping,  and  circula¬ 
tion.  Runge  says  he's  pleased  with  the 
terminals  although  they  have  shown  a 
tendency  to  be  temperamental  at  times. 

He  especially  likes  the  speed  that  they 
make  possible.  “On  Wednesday  after¬ 
noon,  when  late  stories  are  coming  in 
before  press  time,  speed  is  sometimes  as 
important  to  us  as  to  a  daily,"  he  says.  In 
November  and  December,  when  the 
paper  puts  out  some  llO-page  issues — 
more  than  twice  its  52-page  average — the 
need  for  speed  is  even  more  acute,  he 
adds. 

Runge  admits  that  copyediting  takes 
him  longer  on  a  terminal  than  it  did  with 
a  pencil.  He  also  says  the  Herald  still 
uses  a  proofreader,  though  that  position 
is  supposed  to  be  expendable  with  termi¬ 
nals.  “During  busy  periods — when  the 
phone  is  ringing,  stories  are  coming  in, 
and  reporters  need  directing — I  can't 
keep  from  making  mistakes." 

Runge's  assistant  editor.  Chancey 
Lewis,  agrees  that  going  from  pencil  to 
VDTs  is  not  easy  for  an  editor.  “You 
have  to  learn  to  think  like  the  machine 
with  its  alien  logic,"  Lewis  says.  “It's 
easy  to  hit  the  wrong  button  and  send  the 
wrong  message  to  the  computer." 

Runge  thinks  a  copyeditor  needs  less 
than  a  week  to  learn  to  use  the  terminals, 
but  both  he  and  Lewis  say  it  takes  longer 
"to  really  feel  comfortable." 

They  like  the  control  they  have  on  the 
stories  through  the  typesetting  stage,  and 
they  feel  VDT  editing  is  better  than  pen¬ 
cil  editing. 

They  estimate  the  time  needed  for  a 
reporter  to  make  the  change  from  type¬ 
writer  to  terminals  is  also  less  than  a  week, 
perhaps  two  or  three  days.  They  say  they 
are  finding  fewer  errors  in  copy  now  than 
in  typewriter  days. 

A  visitor  to  the  Herald,  which  can 
trace  its  history  back  to  1852  when  it  was 
the  German-language  Zeitun^;,  may  hear 
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COVER  STORY — Rupert  Murdoch, 
publisher  of  New  York  Post  and  other 
newspapers,  was  back  on  the  front 
page  again.  This  time  he  was  the  sub¬ 
ject  of  an  interview  and  photo  spread 
in  his  local  monthly  newspaper.  River 
Valley  (N.Y.)  Chronicle,  in  Hudson, 
N.Y.,  which  serves  a  5  county  area, 
Columbia,  Dutchess,  Greene,  Ulster 
and  Berkshire  in  Massachusetts.  Ac¬ 
cording  to  the  story  by  Stuart  Murray, 
Murdoch  recently  acquired  a  home  in 
the  area  where  he  now  spends  much  of 
his  relaxing  time.  The  only  precondi¬ 
tion  Murdoch  set  in  granting  the  inter¬ 
view  was  that  the  location  of  his  Hud¬ 
son  Valley  estate  not  be  publicized. 
He  told  Murray  that  one  of  his  favorite 
pasttimes  is  to  go  down  to  the  general 
store  and  buy  the  Sunday  New  York 
Times. 


the  sound  of  Linotypes  in  operation. 
Runge  explains  they  are  used  to  set  some 
of  the  advertising.  The  paper  plans  to 
take  them  off  advertising  and  use  them 
for  job  printing  and  backup  only,  he 
says. 

There  have  been  no  layoffs  on  the  32- 
person  Herald  staff  because  of  the  termi¬ 
nals  and  computers,  according  to  Runge, 
"but  there  has  been  some  shifting 
around." 

If  he  were  hiring  a  staffer  now,  he 
would  tend  to  give  preference  to  an 
applicant  with  terminal  training.  Runge 
says.  He  thinks  journalism  departments 
are  right  in  beginning  to  train  students  on 
terminals,  which,  he  believes,  are  on  the 
way  to  replacing  typewriters. 

Several  weeks  ago.  the  Herald's  new 
equipment  became  so  termperamental 


that  it  was  “down"  for  an  issue,  and  the 
staff  had  to  go  back  to  typewriters,  copy 
paper,  and  editing  pencils.  “We  learned 
from  that  experience  how  much  we  like 
the  new  system."  Runge  says. 

He  thinks  the  Herald,  which  is  in  the 
enviable  position  of  being  the  only  paper 
in  a  thriving  city  of  20.(X)().  will  srx)n  be 
only  one  of  many  Texas  weeklies  using 
and  liking  the  new  technology. 

In  addition.  Dyer  noted  he  had  100 
more  tons  of  salt  and  plenty  of  snow  on 
hand  which  was  expecting  to  begin 
spreading  about  3  ii.m.— Danville  (Va.) 
Bee. 
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CARTOON  FEATURE 
The  funny  sitle  of  what 
might  have  happened 
in  The  Garden  of  Eden 


IN  TNE  iEElNNINfi 


according  to  Llnya 


IN  THE  BEGINNING 
according  to  Linuo 


WHICH  Of  06SH0UI.O 
HAVE  THE  CHlLOtJEN'’. 
■VOO  -me  MAH  OP 
ME  THE  WOMAN  ^ 

) 


orSTA 


>(bO  Go  AHEAD.. 
VOO  LL  BE  HOME 
AAORE  THAN 
I  WILL.' 


FOR  RATES, SAMPLES&AVAILABILITY 
Contact  John  Kearns.Sales  Manager 
or  Lynne  Magnuson,  Executive  Editor 
Inter-Continental  Press  Syndicate, 
111  N. Isabel  St.,Glendale,Ca.91 209 
(213)  241-4141 


31 


ABA  committee  to  hold 
hearings  on  courtroom  cameras 


How  to  successfully  introduce 
cameras  into  the  courtroom  will  be 
explored  by  an  American  Bar  Associa¬ 
tion  committee  April  8  in  Washington. 
D.C. 

When  is  television  and  radio  coverage 
of  court  proceedings  inappropriate? 
What  protection  should  be  given  a  vic¬ 
tim.  minor  or  a  vulnerable  witness  in  a 
criminal  case?  Should  there  be  unre¬ 
stricted  coverage  of  such  things  as  child 
custody  proceedings,  divorce  cases? 
What  pretrial  publicity  is  prejudicial? 


Members  of  the  bench,  bar  and  media 
have  been  invited  to  the  open  meeting  of 
the  ABA  Section  of  Criminal  Justice's 
Committee  on  Criminal  justice  and  the 
Media. 

“In  the  past  two  years  the  number  of 
states  permitting  television  and  radio 
coverage  of  court  proceedings  has 
jumped  from  one  to  eight — and  more  are 
certain  to  follow.”  explained  committee 
chairman  Donald  R.  Fretz. 

He  pointed  out  that  in  August  the  ABA 
will  consider  a  proposal  to  recommend 


The  delightful  comic  strip  family 
with  Trixie  the  "thinking"  baby 

Some  800  newspapers  are  building  loyal 
readership  with  the  hilarious  suburban  mis¬ 
adventures  of  Hi,  Lois,  their  son  Chip,  twins 
Dot  and  Ditto  and,  of  course,  Trixie,  the 
baby  who  talks  to  sunbeams. 

Would  you  expect  anything  less  from  Mort 
Walker  of  Beetle  Bailey  fame  and  Dik 
Browne,  creator  of  Hagar  the  Horrible? 


For  information  on  availability,  terms  and  samples,  phone  Dick  Fales, 
National  Sales  Director,  toll  free  at  800-223-7384 
(In  New  York  call  collect  212-682-5600). 

King  Fealvres  Syncf  iccrl’« 

235  East  45th  Street,  New  York,  N.Y.  10017 
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states  change  their  laws  to  permit  televi¬ 
sion  and  radio  coverage  of  court  pro¬ 
ceedings. 

The  next  step,  he  said,  must  be  to  fash¬ 
ion  general  guidelines  for  media  and 
judges  on  the  kinds  of  cases  where 
coverage  may  or  may  not  be  appropriate. 

“Without  guidance,"  Fretz  warned, 
“some  judges  may  not  be  inclined  to 
permit  broadcast  coverage  of  proceed¬ 
ings  in  their  courtrooms,  even  in  jurisdic¬ 
tions  where  they  are  permitted  to  do  so.” 

That  is  why.  he  explained,  the  commit¬ 
tee  has  asked  members  of  the  media, 
especially  working  reporters,  to  share 
their  thoughts  and  ideas  on  how  to  han¬ 
dle  the  issue. 

Fretz  said  the  committee  seeks  gui¬ 
dance  in  formulating  workable  guidelines 
for  courtroom  coverage. 

The  meeting  will  be  open  to  press 
coverage.  For  further  information,  con¬ 
tact  Randy  Baker.  ABA  Criminal  Justice 
Section,  1800  M  Street.  N.W.,  Washing¬ 
ton,  D.C..  2(X)36.  Phone  202/331-2260. 

Old  newspaper  plant 
designated  a  landmark 

The  Telegraph  Building,  214-16  Locust 
St.,  in  Harrisburg,  Pa.,  an  Italianate  style 
highrise  built  in  1909  as  one  of  this  city's 
earliest  skyscrapers,  recently  became 
the  24th  Dauphin  County  property  to  be 
entered  on  the  National  Register  of  His¬ 
toric  Places  kept  in  Washington,  D.C. 

National  Register  action  concerning 
the  former  newspaper  building  was  an¬ 
nounced  by  William  J.  Wewer,  executive 
director  of  the  Pennsylvania  Historical 
and  Museum  Commission  (PHMC). 

The  property  is  owned  by  the  Tele¬ 
graph  Building  Corporation  and  is  used 
as  an  office  building. 

Built  in  two  sections,  the  highrise's 
front  section  is  a  seven-story  steel-frame 
building  with  light  brick  walls  and  rein¬ 
forced  concrete  floors.  Its  rear  section  is 
a  darker  red  brick  five-story  building 
with  wood  floor  panels  and  lattice  steel 
columns.  Both  sections  are  connected  by 
doorways  and  both  have  a  full  basement. 

Charles  Howard  Lloyd,  a  successful 
Harrisburg  architect,  was  strongly  intlu- 
enced  by  the  work  of  Daniel  H.  Burnham 
and  Company.  Burnham  was  originally  a 
member  of  the  Chicago  School.  The 
building  is.  in  fact,  illustrative  of  a  type 
of  building  what  swept  most  of  the 
American  cities  at  the  turn  of  the  century 
and  remains  this  city's  rare,  downtown 
example  of  the  Burnham-influenced 
multi-storied  commercial  structure. 

The  building  served  from  1910  to  1948 
as  the  offices  of  the  Hanishiiri>  Tele¬ 
graph,  with  the  late  E.  J.  Stackpole,  Sr., 
as  publisher.  Founded  as  a  weekly  in 
1831  and  regarded  as  the  patriarch  of 
Harrisburg  newspapers,  the  Telegraph 
was  published  as  an  evening  newspaper 
until  it  was  sold  to  the  present  Patriot- 
News  Co.  in  1948. 
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By  Lenora  Williamson 


UFS  syndicating  Pat  Nixon  story 


The  Watergate  by-lines  and  book  ex¬ 
cerpts  go  on  apace  with  most  speculation 
centered  on  the  upcoming  series  and 
book  publication  of  former  President  Nix¬ 
on's  memoirs. 

But  immediately  available  now  ahead 
of  August  book  publication  is  United 
Feature  Syndicate's  major  series  on  the 
most  important  female  casualty  of  the 
Watergate  era — Pat  Nixon. 

The  series  is  a  Spotlite  Special  from 
the  book,  “The  Lonely  Lady  of  San 
Clemente:  The  .Story  of  Pat  Nixon."  The 
author  is  l,ester  David,  who  spent  nearly 
two  years  doggedly  interviewing  more 
than  .^00  people  in  this  country  and 
abroad  to  reveal  the  woman  behind  the 
public  mask. 

David  talked  with  Mrs.  Nixon's 
former  and  present  associates,  friends 
and  neighbors.  White  Flouse  sources  and 
others  in  San  Clemente.  Whittier,  and 
abroad  in  reconstructing  the  real  Pat 
Nixon  story  from  early  girlhood  to 
Watergate,  her  stroke  and  recovery,  and 
as  recently  as  the  Fialdeman  disclosures. 

David,  who  has  published  autobiog¬ 
raphies  on  several  Kennedys.  moved 
into  writing  over  the  past  .'<0  years  from 
an  editorial  post  on  the  old  Brooklyn 
Eufik’  to  managing  editor  of  Stars  and 
Stripes  (Europe)  during  World  War  II. 
Most  of  his  recent  books  have  evolved 
from  newspaper  series  or  have  been 
serialized  in  newspapers. 

John  Osenenko.  director  of  special 
features  for  UFS.  in  pointing  out  that  the 


Jeff  AAacNelly  (left),  a  1972  Pulitzer 
Prize  winning  cartoonist  with  the 
Richmond  (Vo.)  News  Leader,  re¬ 
ceived  the  1978  George  Polk  Award 
for  editorial  cartoons  from  Dr.  Albert 
Bush-Brown,  chancellor  of  Long  Island 
University.  AAacNelly's  editorial  car¬ 
toons  and  his  recently-launched  comic 
strip  "Shoe",  which  has  a  newspaper 
setting,  are  distributed  by  the  Chicago 
Tribune-New  York  News  Syndicate. 
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syndicate  price  on  this  Nixon  series  is 
"reasonable"  says  that  14  chapters,  10 
sidebars  and  20  photos  tell  the  story  but 
that  the  material  is  constructed  by  chap¬ 
ters  and  sidebars  to  stand  alone  accord¬ 
ing  to  space  requirements. 

In  New  York,  the  Daily  News  has 
bought  the  series  and  others  subscribing 
include  the  Philadelphia  Bulletin,  Seattle 
Post-lntellif;eneer,  Boston  Herald- 
Aineriean,  Chieaf’o  Tribune,  and  St. 
Louis  Glohe-Denioerat.  Good  Honse- 
keepini’  will  publish  in  August. 

*  *  * 

Meantime,  sale  of  syndication  rights  to 
President  Richard  Nixon's  forthcoming 
memoirs  have  passed  the  million  dollar 
mark  at  New  York  Times  Syndication 
Sales  Corp..  according  to  Sydney  Gru- 
son.  executive  vicepresident  for  af¬ 
filiated  operations  at  the  New  York 
Times  Company. 

Release  is  set  for  the  end  of  April  and. 
says  Gruson.  "Everybody  has  their  fin¬ 
gers  crossed."  This  being  a  reference  to 
the  recent  breaking  of  security  on  the  FI. 
R.  Fialdeman  book.  Gruson  says  the 
company  doesn't  know  what  the  final 
figure  will  be  on  the  Haldeman  serializa¬ 
tion  in  late  February.  A  total  ofS85().0(X) 
had  been  amassed  in  contractural  agree¬ 
ments  for  the  exclusive  newspaper/ 
magazine  series  when  the  publication 
schedule  was  blasted  by  the  Washnifi- 
ton  Post's  release  of  material  from  sev¬ 
eral  chapters. 

Asked  about  published  reports  that  the 
syndicate  would  get  half  of  the  con¬ 
tracted  amount  because  of  editors'  pro¬ 
tests  Gruson  said.  "We  don't  know; 
we're  waiting  for  the  dust  to  settle." 

Syndicate  security  for  the  newspaper 
series  rights  for  the  Nixon  book  being 
published  by  Grosset  and  Dunlap  is  de¬ 
scribed  by  Gruson  as  "three  times 
tighter"  than  for  the  Haldeman  series. 
Editors  generally  felt  the  syndicate  se¬ 
curity  held  and  that  the  leak  to  the  Post 
was  elsewhere. 

That  mostly  bitter/sweet  gossip  col¬ 
umn.  The  EAR  on  Washington,  which 
quickly  became  must  reading  around  the 
nation's  capital  months  ago  and  attracted 
a  lot  of  new  readers  for  the  Washini’ton 
Star,  is  now  being  syndicated  by 
Chicago-Tribune-New  York  News  Syn¬ 
dicate. 

The  syndicate  is  editing  the  six  daily 
columns  Diana  McLellan  does  for  the 
Star  into  three  releases  per  week  for 
cross-country  readership. 

The  column  attracted  media  attention 
for  its  approach  to  the  Washington  per¬ 
sonality  scene,  and  Robert  S.  Reed,  syn- 
(Continned  on  pai;e  34) 


BOATING 

BY  jULIUS  COOPER 


10.1  million  pleasure  boats 
-t-50.5  million  boaters 
-i-  5.3  billion  retail  dollars 

spent  on  boating  annually 

It  all  adds  up  to  an  explosion  in 
sail  and  motor  boating,  on  lakes, 
rivers,  and  oceans. 

Ride  the  crest  with 
JULIUS  COOPER,  whose  weekly 
BOATING  column  appeals  to  Old 
Salts  and  Sunday  sailors  alike. 
(Skipper’s  tips  on  seamanship, 
safety,  navigation,  and  keeping 
the  old  dinghy  shipshape.  Charts, 
drawings,  questions  and  answers.) 
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One  of  the  giants  of 
the  game  gives 
golfers  a  special 
reason  to  turn  to 
the  sports  page. 
Twice  a  week 

ARNOLD  PALMER 

offers  practical 
guides  to  better 
golfing,  with  superb 
line  drawings. 

Once  a  week,  in 

TIPS  FROM  THE  TOUR. 

he  writes  on  the 
strategy  of  golf  and 
how  to  handle 
specific  course 
problems. 

ARNOLD  PALMER: 
The  only  golfer  to  win  the  Masters 
four  times,  the  first  to  reach  the  $1 
million  mark  in  earnings,  the  best  to 
offer  your  readers,  gcannable  (any  font) 
Camera-ready 
Electronic  feed 
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Readers  of  all  ages  turn  poetic 
in  telling  what  “Love  Is 


Syndicates 

(Continued  from  pofie  33) 


Love  Is  .  .  .  when  8.745  readers  re¬ 
spond  when  asked  to  complete  a  cartoon 
caption. 

That  was  the  response  after  the 
Honolnin  Star-Bnlletin  invited  readers 
to  enter  a  "Love  Is  .  .  contest  based 
on  the  popular  cartoon  panel. 

"We  were  surprised  and  a  little  over¬ 
whelmed  by  the  response.  But  it  was 
gratifying  to  know  so  many  people  out 
there  read  us,”  said  Barbara  Morgan, 
editor  of  the  Today  section  of  the  1 18.(K)() 
circulation  evening  daily. 

The  response  was  less  of  a  surprise  to 
Priscilla  Felton,  manager  of  the  Los 
Angeles  Times  Syndicate,  which  distrib¬ 
utes  the  panel.  "The  “Love  Is  .  .  .'  fea¬ 
ture  remains  strong.”  she  said,  “and 
continues  to  grow  as  each  generation  ma¬ 
tures  and  begins  to  notice  the  opposite 
sex.  Even  in  these  perhaps  cynical  times, 
the  “Love  Is  .  .  .'  appeal  doesn't  seem 
to  go  out  of  style.” 

The  cartoon  is  currently  carried  in  350 
newspapers. 

The  Star-Bulletin's  ““Love  Is.  .  .” 
contest  was  tied  in  to  Valentine's  Day. 
Entries  were  divided  into  four  age 
categories:  under  10  years,  10  to  18.  18  to 
40  and  40  years  and  over. 

““We  had  entries  from  middle-aged  and 


dicate  president,  says  the  secret  of  The 
Ear  is  McLellan.  whose  sense  of  humor 
brought  ““a  new  style  to  gossip  col¬ 
umns.” 

King  Features  has  licensed  live  action 
rights  to  its  comic  strip  ““Mandrake  the 
Magician"  to  Universal  Television 
Studios  for  a  two-hour  television  movie. 
The  film  will  be  a  pilot  for  a  projected 
series  based  on  the  strip's  title  character 
and  is  set  for  NBC  telecasting  next  sea¬ 
son. 

The  Mandrake  deal  follows  three  other 
contracts  which  King  has  made  in  the 
last  six  months  with  major  producers 
transferring  cartoon  characters  from 
print  to  the  screen.  The  group  includes  a 
““Popeye”  series  and  live  action  rights 
and  animation  rights  to  "Flash  Gordon.” 

King  syndicates  “Mandrake  the  Magi¬ 
cian,”  created  by  Lee  Falk,  who  also  is 
creator  of  “The  Phantom.”  to  more  than 
200  newspapers.  It's  been  running  since 
1934. 

After  some  2(K),0(K)  words  and  several 
hundred  photos.  Walter  M.  Masson  of 
Needham.  Massachusetts  has  entered  the 
seventh  year  of  self-syndication  for  his 
weekly  down  to  earth  gardening  feature. 

The  column  photos  are  made  in  his 
backyard  garden  in  Needham  or  at  his 
garden  in  New  Hampshire — as  well  as 
his  studio,  at  various  home  gardens  and 
growing  fields.  Sometimes  it  takes  hours 
or  even  days  for  the  right  lighting  and 
minimum  of  wind  or  even  more  time  for 
the  flowers  and  vegetables  to  reach  their 
photographic  peak.  For  indoor  shots. 
Masson  designed  a  special  gallery  to  reg¬ 
ulate  background  contrast.  His  wife 
Esther  edits  the  feature. 

As  part  of  Masson's  recent  promotion 
mailing  to  editors,  he  sent  along  a  lucky 
day  wish  to  editors,  accompanied  by  a 
pressed,  dried  four-leaf  clover. 

Masson  may  be  reached  at  45 
Playmouth  Road.  Needham.  Mass. 
02192. 

^  ^ 

With  Spring  oftlcially  here.  King  Fea¬ 
tures  has  a  timely  series  on  an  appropri¬ 
ate  sport — running.  The  6-part  feature  is 
from  ““The  Runner's  Handbix^k"  by  Bob 
Glover,  a  physical  fitness  director 
in  New  York  City,  and  Jack  Shepherd, 
writer  and  runner.  The  book  for  both 
beginning  joggers  and  veteran  runners 
features  Glover's  ““run  easy  method”  of 
training. 

The  series  includes  technique  for  self- 
analysis  of  running  style  and  details  on 
training  and  selecting  equipment  that 
help  avoid  injuries.  Guides  to  running 
itineraries  in  25  major  American  cities 
are  available  on  request.  Each  article 
runs  about  1.500  words  and  carries  line 
illustrations  and  ai1. 
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Responding  to  the  Honolulu  Star- 
Bulletin's  "Love  .  .  .  Is"  contest,  Mrs. 
Arthur  Mimura  of  Pearl  City,  Hawaii 
wrote,  "Love  Is  .  .  .  kissing  him  when 
he  gets  home  after  the  'nineteenth 
hole.'  "  She  won  in  the  18  to  40  age 
category  of  the  contest. 


senior  citizens — male  and  female — 
youngsters,  teen-agers  and  young  mar- 
rieds,”  said  Ms.  Morgan.  ““In  one  fam¬ 
ily.  each  member  submitted  an  idea. 
They  said  it  was  the  first  time  any  of 
them  had  sat  down  and  considered  just 
what  love  is.” 

Five  years  ago  the  paper  ran  a  similar 
““Love  Is  .  .  .”  contest,  and  received 
some  7.000  submissions.  The  8.745  en¬ 
tries  this  time  represented  an  almost  20 
percent  increase. 

Winners  in  each  age  division  selected 
by  the  Today  staff  received  an  original 
““Love  Is  .  .  .”  cartoon  from  creator 
Kim  Grove  and  runners  up  received 
“‘Love  Is  .  .  .”  cartoon  books.  The 
winning  sentiments,  plus  pictures  of  the 
authors,  ran  in  a  full-page  layout  on  the 
Today  cover  on  Valentine's  Day. 

From  time  to  time  Star-Bulletin  editors 
solicit  public  response  on  the  issues  of 
the  day,  but  the  "Love  Is  .  .  .”  contest 
commanded  far  and  away  the  biggest 
reader  response  in  memory. 

The  winners:  Under  10.  "Love  Is  .  .  . 
eating  Mom's  cooking  even  when  it's 
yukkey”;  10  to  18.  "Love  Is  .  .  .  riding 
his  skateboard  home  from  a  date”;  18  to 
40.  "Love  Is  .  .  .  kissing  when  he  gets 
home  after  the  “nineteenth  hole'  ”;  over 
40.  "Love  Is  .  .  .an  occasional  pat  on 
the  fanny.” 

““l.ove  Is  .  .  .”  is  the  creation  of  Kim 
Grove,  a  former  secretary  who  began 
sketching  and  composing  the  panel  as  pri¬ 
vate  notes  to  her  husband  when  they 
were  courting  in  Southern  California. 
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Hub  is  the  magnet  you 
need  for  the  serious 
side  of  your  news,  ed¬ 
itorial  and  op-ed  pages 
. . .  Frank  G.  Murphy’s 
Pen  &  Ink  Sketches, 
no  cartooning,  of 
people  prominent  on 
the  national  and  inter¬ 
national  scene. 
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Dispatch  News  Service 

tS6  FHth  Ave.  New  York,  N.Y.  10010 
(212)  682-6770 

X>HN  J.  WESTLEY,  Manager 


Hearings 

(Continued  from  p(if>e  II) 

thorities  during  an  investigation  would 
not  constitute  a  criminal  act. 

2.  Provide  safeguards  assuring  that  a 
newsman  could  not  be  forced  by  the 
courts  to  disclose  a  confidential  source 
unless  disclosure  was  “pertinent  to  the 
subject  under  inquiry”  and  that  a  news¬ 
man  could  “purge”  himself  of  contempt 
by  complying  with  an  order  to  testify 
once  his  good  faith  assertion  of  a  tes¬ 
timonial  privilege  has  been  denied  or 
overturned  on  appeal. 

3.  Amend  language  protecting  court 
witnesses  from  “economic  loss  or  in¬ 
jury”  so  as  not  to  infringe  on  the  rights  of 
the  press  to  report  and  comment  on  the 
performance  of  witnesses  in  public  court 
proceedings. 

4.  Afford  statutory  protection  to  gov¬ 
ernment  employes  who  provide  to  the 
press  evidence  of  criminal  conduct  by 
the  government. 

5.  Exempt  a  news  reporter  from  crim¬ 
inal  prosecution  for  using  the  content 
from  illegally  intercepted  oral  communi¬ 
cations  or  private  correspondence  so 
long  as  the  material  had  been  obtained  by 
someone  else  and  not  at  the  inducement 
of  the  reporter. 

6.  Retain  some  procedure  whereby 
newsmen  and  other  interested  persons 
may,  by  showing  good  cause,  obtain  the 
release  of  records  of  persons  under  21 
years  of  age  who  have  been  arrested  and 
convicted  for  drug  possession. 

In  his  opening  statement.  Day  said  that 
the  Los  Angeles  Times  had  declared  that 
the  code  reform  bill  passed  by  the  Senate 
(S.  1437)  “assumes  a  need  for  a  govern¬ 
ment  that  is  watchful  over  the  ways  in 
which  Americans  exercise  their  freedom, 
rather  than  for  a  government  that  is  vigil¬ 
ant  in  defending  that  freedom,  it  is  up  to 
the  House  of  Representatives  to  do  what 
the  Senate  failed  to  do.” 

Day  pointed  out  that  the  Senate  passed 
S.  1437  “after  only  5  days  of  debate,  and 
that  debate  was  perfunctory.” 

On  the  subject  of  confidentiality.  Day 
had  this  to  say:  “Much  of  the  work  we 
do  is  scrutiny  of  government — of  its 
functions  and  malfunctions.  Many  of  the 
sources  of  our  information  for  this 
scrutiny  naturally  and  necessarily  come 
from  people  who,  for  fear  of  reprisal, 
would  not  speak  without  an  ironclad 
promise  of  confidentiality.  Sometimes 
the  sources  of  our  information  for  the 
scrutiny  of  government  are  themselves 
lawbreakers,  without  whose  help  we 
could  not  illuminate  deficiencies  in  gov¬ 
ernment. 

“In  both  kinds  of  cases  we  ardently 
maintain  that  we  must  be  protected  from 
being  drawn  into  disclosure:  by  an 
agency  of  government  demanding  to 
know  the  sources  of  our  allegations 
about — say,  alleged  government  corrup- 
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tion;  by  prosecution  or  defense  lawyers 
acting  through  the  courts  to  make  us  and 
our  information  in  effect  an  arm  of  the 
court.” 

Here  are  the  things  Day  said  the  press 
does  not  want  to  see: 

1.  Newsmen  going  to  jail  for  refusing 
to  disclose  under  court  order  confidential 
sources  of  story  information. 

2.  Newsmen  going  to  jail  for  refusing 
to  obey  a  court  order  commanding  them 
not  to  publish  certain  things  of  public 
interest. 

3.  Having  confidential  sources  dry  up 
for  fear  of  being  exposed. 

4.  Having  newspapers  pull  back  from 
looking  into  things,  like  government  cor¬ 
ruption.  that  they  should  be  looking  into. 

5.  Having  newspapers  surrender  to 
any  court  the  decision  on  what  informa¬ 
tion  to  publish  or  not  to  publish. 

In  his  opening  statement,  Lewis  said 
Sigma  Delta  Chi  is  concerned  over  the 
section  of  S.  1437  that  would  “subject 
public  servants  to  one  year  in  jail  and/or 
a  $100,000  fine  for  disclosing  confidential 
information  obtained  from  private  par¬ 
ties.  Its  purpose  is  to  safeguard  informa¬ 
tion  given  to  the  government  in  connec¬ 
tion  with  patent  applications  copyrights 
and  similar  proceedings — and  the  Soci¬ 
ety  has  no  objection  to  this  intent.  But 
the  Society  fears  that  it  would  silence 
government  employes  who  otherwise 
might  provide  evidence  of  criminal  mis¬ 
conduct  to  the  press.” 

Besides  signifying  agreement  with  the 
testimony  of  both  Day  and  Lewis, 
Johnson  expressed  concern  over  the 
provision  in  S.  1437  having  to  do  with 
“criticizing  a  witness.” 

“This  provision,”  he  said,  “would 
make  it  a  crime  to  publish  a  news  article 
or  editorial  which  ‘improperly’  criticizes 
a  witness  in  a  trial  or  at  a  Congressional 
hearing,  if  the  criticism  causes 
“economic  loss  or  injury'  to  the  person's 
‘business  or  profession.' 

“It  is  our  contention  that  civil  libel 
laws  cover  such  cases.  We  see  no  reason 
for  a  criminal  statute  which  is  so  broad 
that  it  inhibits  the  free  flow  of  public 
information.” 

Counsel  for  the  subcommittee  told  E&P 
that  the  subcommittee  will  probably 
finish  its  hearings  and  begin  a  markup  of 
the  House  criminal  code  reform  bill  by 
the  middle  of  April. 

Media  exec  promoted 

Dave  Arnold  named  vicepresident  at 
the  Leo  Burnett  Co.  in  Chicago.  He  is 
the  agency's  associate  media  director  in 
charge  of  administration  and  develop¬ 
ment. 

Meeting  planned 

National  Conference  of  Editorial 
Writers  has  scheduled  their  1978  conven¬ 
tion  for  October  1 7-20  at  the  Detroit  Plaza 
Hotel. 


Detroit  News 
invades  a.m. 

fieid  Aprii  3 

Detroit  News,  the  nation's  largest 
evening  paper  with  a  daily  circulation  of 
629,000,  according  to  the  Audit  Bureau 
of  Circulation,  will  bring  out  a  morning 
edition  April  3,  with  an  initial  press  run 
of  40,000  copies  scheduled.  The  paper 
will  be  available  at  6:30  a.m.,  through 
street  sales  only  in  Wayne,  Oakland  and 
Macomb  Counties.  Wayne  County  in¬ 
cludes  the  city  of  Detroit.  The  News  and 
the  Free  Press,  Detroit’s  other  major  pa¬ 
per,  with  an  ABC  circulation  of  620,000, 
have  been  in  a  circulation  war  for  years, 
and  it  is  expected  that  the  News  a.m. 
edition  will  pick  up  40,000  readers.  At 
present,  the  Free  Press  is  the  only  large 
morning  daily  in  Michigan;  the  News 
prints  a  special  “early”  edition  which  is 
distributed  in  areas  outside  of  Detroit 
and  that  edition  will  continue. 

Twelve  new  editorial  people  have  been 
hired  for  the  News  a.m.  edition,  and 
some  staffers  now  working  for  the  even¬ 
ing  News  will  now  be  handling  stories  for 
both  editions.  The  morning  paper’s  for¬ 
mat  and  overall  look  is  still  undecided, 
according  to  a  News  spokesman,  but  it  is 
expected  that  more  photos  and  larger 
headlines  than  appear  in  the  evening 
paper  will  be  used  for  the  morning  edi¬ 
tion,  particularly  on  the  front  page. 

News  morning  edition  advertising 
rates — national,  local  and  classified — 
will  be  the  same  as  the  current  evening 
News  rates,  and  any  advertiser  who  pur¬ 
chases  space  in  the  morning  edition  will 
be  buying  space  on  a  full-run,  morning 
and  evening  edition  basis;  advertisers 
will  be  unable,  therefore,  to  purchase 
and  run  ads  only  in  the  40,()00-circulation 
morning  edition. 

“Our  studies  show  that  there  are  a  sig¬ 
nificant  number  of  people  in  Detroit  who 
don't  read  any  paper  in  the  morning,  and 
this  is  where  our  growth  potential  lies,” 
said  Keith  Johnson,  circulation  and 
editorial  promotion  supervisor  at  the 
News.  “We  plan  to  deliver  what  morning 
newspaper  readers  want  .  .  .  better  than 
it's  currently  being  done,”  Johnson  said. 

The  Free  Press  is  not  planning  any 
counter  moves  to  this  new  a.m.  gambit 
by  their  rival  paper,  according  to  John 
Kimball,  advertiser  director,  short  of 
“making  the  Free  Press  an  even  stronger 
morning  product  than  before.”  Kimball 
said  that  the  Free  Press  doesn't  take  the 
News  venture  into  Detroit's  morning  cir¬ 
culation  arena  lightly,  but  it  does  seem 
amusing,  according  to  Kimball,  that 
“they  have  been  telling  people  for  years 
that  the  evening  paper  was  where  it  was 
at  .  .  .  and  now  they  feel  the  need  to 
bring  out  a  morning  paper.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


STORIETTES— Sparkling,  well-researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


COUNSELING 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
tor  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo.  NY  14202. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


TOP  EDITORS  run  Masson's  illustrated 
garden  and  houseplant  weekly.  Sample, 
Box  66,  Needham,  MA  02192. 


AVAILABLE  IN  ZONES  5,  7  ONLY— 
"Backyard  Bounty."  Readable,  practi¬ 
cal.  Jandon  Box  127,  Omaha,  NE  68101. 


HORSES 


OF  COURSE,  A  HORSE  ...  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  column.  Try  4  weeks  free.  Copley 
News  Service,  P.O.  Box  190,  San  Diego, 
CA  92112. 


HUMAN  INTEREST 


COUNTRY  CLIPBOARD— Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  response.  $1.00 
per  column.  Samples.  K.  M.  Head,  Box 
83,  Cumberland  Gap,  TN  37724. 


HUMOR 


MAKE  READERS  SMILE  with  out  LAFF- 
LINES  feature  $5  for  7  items  (cities 
under  25,000  population  only).  Free 
samples.  P.O.  Box  3293,  Stamford,  CT 
06905. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEV/S 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


MOVIE  REVIEWS 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  or  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAM PLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


RELIGION 


POLLS  SAY  "Religious  revival  here."  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature:  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices:  1866 
Stabler  Rd.,  Akron,  OH  44313. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features,  ^mples, 
rates:  Box  131,  Rego  Park.  NY  11374. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


Feature  Your  Feature  in  FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

"How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson. 
NY  11777. 


SUNNY,  COASTAL.  NORTH  CAROLINA. 
Weekly  newspaper  with  very  good  poten¬ 
tial.  Needs  dynamic  and  creative  man¬ 
agement.  $35,(X)0  includes  building,  land, 
composition  equipment  and  inventory. 
Contact  Commercial  Realty  Co.  (919) 
791-1381.  3909  Oleander  Dr..  Wilmington, 
NC  28403. 


NEWSPAPERMAN  with  28  years  of  experi¬ 
ence  wants  to  take  over  managing  or  other 
editorship  of  good,  financially  sound  small 
daily  with  a  circulation  in  the  10-30M 
range.  If  you  as  a  publisher  are  business 
and;or  ad  oriented  and  need  competent 
shirt-sleeve  working  management.  I  could 
be  what  you  are  looking  for.  Broad  back¬ 
ground  as  writer,  copy  and  picture  editor 
for  dailies,  plus  news  manager  of  daily  .  .  . 
awarded  sweepstakes  in  1965  Better 
Newspaper  contest.  Would  consider  in¬ 
vesting  some  money  as  guarantee  of  sin¬ 
cerity,  stability  if  working  relationship 
satisfactory  after  trial.  Box  3998,  Editor  & 
Publisher. 


SEEK  Associate  Publisher  to  help  with  ex¬ 
pansion  of  international  daily  newspaper. 
Experience  and  imagination,  working  facil¬ 
ity  in  one  or  more  European  languages, 
modest  investment  and  European  resi¬ 
dence  required.  Reply  Box  4021,  Editor  & 
Publisher. 


INVESTOR  AVAILABLE 


CAPITAL  TO  INVEST.  Certificates  of  de¬ 
posit  $1,000,000  and  over,  usually  within 
72  hours.  Loans  $l,000,000-$20,000,000 
and  over.  (617)  648-3694. 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  tees.  Brochure.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654.  or 
Robert  N.  Bolitho,  Box  7133.  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


THE  COMPLETE  NEWSPAPER 
BROKERAGE  SERVICE 
for  weekly  publishers.  We  find  the  buyer, 
provide  the  necessary  legal  assistance,  if 
desired.  All  at  a  modest  fee. 

ROY  HOLDING  &  ASSOCIATES 
Box  212— Galva,  IL  61434 
(309)  932-2270  days,  932-2642  Evenings. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  (wo  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office." 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133.  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48358 
(517)  772-3261 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


E&P  Classifieds 

Programmed  for  Selling 


NORTHWESTERN  OHIO  SHOPPER,  $45M 
Gross  in  first  year,  priced  at  gross.  Terms. 
29%  down,  8%  over  5  years.  (419)  352- 
3538. 


HEALTH  forces  sale  of  4  year  old  Georgia 
Shopper.  Grossed  $155,000  1977  (over 
40%  increase)  Ja.  59%  increase.  Cash 
$125,000,  Terms  $160,000.  Some  equip¬ 
ment.  No  press.  Exceptional  opportunity 
for  growth  and  Profits.  Box  3921,  Editor  & 
Publisher. 


NORTHERN  CALIFORNIA  shopper  within 
45  miles  of  San  Francisco  3  years  old  with 
exciting  potential  and  continued  expan¬ 
sion.  90,0(X)  copies  weekly  with  87%  pen¬ 
etration  of  two  counties.  Gross  sales 
1975— $250,000,  1976— $600,000. 
1977— $850,000,  excellent  staff.  Priced 
for  quick  sale,  (jualified  buyers  contact 
Glenn  Watkins,  1115  W.  Texas,  Fairfield, 
CA  94533  or  call  collect  (707)  429-5440. 


NEW  WEEKLY  PAPER  in  fast  growing 
Rocky  Mountain  Community,  500  paid 
subscriptions.  No  equipment.  Excellent 
opportunity  for  man  and  wife.  $30,000, 
$10,000  down.  Write  Box  4088,  Editor  & 
Publisher. 


GEORGIA  WEEKLY  complemented  by  area 
monthly.  Both  for  $75,000. 

Box  4145,  Editor  &  Publisher 


SOUTHWESTERN  WEEKLY  20M  plus  per 
week  circulation  with  all  equipment  to 
plate  ready,  gross  $175M  to  $200M.  Not  a 
shopper.  Ideal  for  work-a-holic  husband 
and  wife.  $100,000.  Reply  Box  4146, 
Editor  &  Publisher. 


E&P  Classifieds- 

As  effective  in  the  newspaper  community 

as  your  newspaper’s  classifieds  are  in  your  community! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $1.40  per  line,  per  issue  4-weeks  —  $2.10  per  line,  per  issue 

3-weeks  —  $1.55  per  line  per  issue  3-weeks  —  $2.30  per  line  per  issue 

2-weeks  —  $1.75  per  line  per  issue  2-weeks  —  $2.50  per  line  per  issue 

1-week  —  $1.90  per  line  1-week  —  $2.60  per  line 

Add  $1.50  for  box  service  and  count  Add  $1.50  per  insertion  for  box  service 
as  an  additional  line  in  your  copy.  and  count  asanadditional  line  in  copy. 

Air  mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $4.75  per  agate  line - 
$66. (X)  per  column  inch  minimum  space. 

Classifiad  Contract  Ratos  Availoblo  On  Roquost 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  Now  York  Timo 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


Add  $1 .50  per  insertion  tor  box  service 
and  count  as  an  additional  line  in  copy. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


_Till  Forbidden 


Please  indicate  exact  classilication  in  which  ad  is  to  appear 

Moil  to:  EDITOR  L  PUBLISHER  •  575  Lexington  Ave.*  New  York,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ADJUDICATED  Back  Country  weekly  tab¬ 
loid,  Zone  9.  Excellent  growth  opportunity, 
perfect  for  man.'wife  team.  Grossing  $25M. 
Box  3934,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


PROFITABLE  county  exclusive  weekly  or 
twice  weekly;  gross  $2(X)  to  $250M.  Zone 
4,  6.  Must  have  offset  press  and  without 
commercial  printing.  Experienced,  suc¬ 
cessful  publisher  with  cash  up  to  50°o 
down  for  family  expansion.  Box  4071, 
Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  br.  12428,  Panama  City,  Fla. 


PUBLICATIONS  WANTED 


OUR  CLIENTS  have  substantial  down 
payments  for  technical,  scientific  journals 
ana  small  (25M-50M)  dailies  without  own 
presses.  Reply  in  confidence.  Box  4132, 
Editor  &  Publisher. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recently  from  across  the  country: 

'  Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 


"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters." 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!” 


These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pagesat 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  24P  INSERTER 
EXCELLENT  CONDITION 
Box  3942,  Editor  &  Publisher. 


STA-HI  251 

EXCELLENT  CONDITION 
Box  3943,  Editor  &  Publisher. 


STEPPER  INSERTER  MACHINE  Available 
with  5  stations  and  spare  parts.  Used  2 
months,  $16,000.  Box  3944,  Editor  & 
Publisher. 


CHESHIRE  LABELING  m'achines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Helsley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


CUTLER  HAMMER  MARK  III,  excellent 
condition,  available  immediately.  Box 
3746.  Editor  &  Publisher. 


MAGNACRAFT  LABELING  MACHINES 
Excellent  condition  available  immediately. 
Box  3747,  Editor  &  Publisher. 


USED  IDAB  CS  202  Universal  Counter- 
Stacker.  Available  for  sale  or  release. 
Please  call  or  write  Steve  Mecyssne,  Trans 
Union  Leasing  Corp.,  Ill  W.  Jackson 
Blvd.,  Chicago.  IL  60604.  Phone;  (312) 
431-3074. 


CHESHIRE  LABELING  MACHINE  (serial 
134  model  542-01)  with  head  (serial  159 
model  721);  12  foot  variable  speed  delivery 
(serial  1619  model  557-3);  quarter  folder 
(serial  336  model  505).  Excellent  condi¬ 
tion,  purchased  new,  used  less  than  1 
year.  Contact  Bill  Trickey.  Benton  (Ark.) 
Courier,  (501)  778-8228. 


FOR  SALE— ST-30  Pakscal  twine  tying 
machine,  automatic  bundler.  6  year  old  in 
good  condition.  Original  cost  $22,500. 
Best  offer.  Phone  (902)  426-3035  or  write 
The  Halifax  Herald  Limited,  P.O.  Box  610, 
Halifax,  Nova  Scotia. 


MEASURING  DEVICES 


INSTANT  AD  MEASURE,  measures  ads 
"Faster  than  a  ruler."  Use  to  quickly  vis¬ 
ualize,  measure  and  cost  out  ads.  Com¬ 
plete  postal  form  3541  in  half  the  time. 
$9.45  each  or  $23.50  for  3.  Two  for  one 
special  with  this  ad,  any  quantity.  6,8  or  9 
column  versions.  Specify  agate  lines  or  col¬ 
umn  inches.  Instant  Ad  Measurement  Co., 
P.O.  Box  11105,  Chicago,  IL  60611. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


DATATYPE,  model  DF-3  page  reader,  Facit 
punch  and  4K  programmable  controller; 
able  to  generate  tape  for  any  configura¬ 
tion.  $3,5(X),  phone  David  Rideout  at  (403) 
346-3356. 


PHOTOTYPESETTING 


2  COMPUGRAPHIC  4961  TL's— Dual  Im¬ 
age,  Direct  Input.  Fonts,  Spare  Parts.  Ex¬ 
cellent  Osndition.  (415)  834-6841. 


FOR  IMMEDIATE  SALE 

1—  COMPSTAR.  16  memory  fonts  and 
extra  cassettes. 

2—  COMMERCIAL  88's.  Fonts,  extra  cas¬ 
settes. 

All  3  machines  set  to  45  picas,  with  point 
sizes  from  5*2  to  72.  Commercial  88’s 
used  only  approximately  2  months.  Best 
offer  accepted.  Inquire  Helen  Simmons  or 
Rob  McKee:  (213)  843-3323. 


2  MARK  II  Photon  Pacesetters,  PC-16.  One 
8-face  ad  disc,  one  4-face  high-speed 
news/classified  disc,  six  miscellaneous 
discs.  Latest  programs.  Good  readers. 
Presently  in  use  and  in  good  running  con¬ 
dition.  Available  March  25.  Boca  Raton 
(FL)  News.  Call  Wendy  Graffeo  (305)  395- 
8300. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


WILL  TAKE  best  otter  on:  Photo  Typositor 
(like  new),  Arkay  Model  St  22  Print  Dryer 
(used  for  1  week),  Alphatype,  ATF  Photo 
Unit,  Photon  713,  Photon  7135B,  3M-MR 
412  Omera  Plate  Unit  (has  had  4  rolls  of 
film  run  through  it).  Please  help  us  out.  We 
need  ROOM.  &lem  Times-Commoner,  120 
S.  Broadway.  Salem.  IL  62881. 


COMPUGRAPHICS  9000  SYSTEM 
1— Compugraphics  9000  with  direct 
entry  keyboard  and  tape  unit. 

1— Compugraphic  keyboard  series  91(X) 
paper  tape. 

1— Spare  parts  kit. 

Compugraphics  90(X)  System 
1 1— Typefilm  strips— 4  fonts  per  strip  (4 
mathfont). 

System’s  3  years  old,  excellent  condition. 
Price:  $15,(XI0.  Contact  Ed  Farlow,  (205) 
277-A700.  Brown  Printing  Co.,  P.O.  Box 
3603,  Montgomery,  AL  36109. 


NEW!  120  page  Photocomposition 
Catalog.  l,(XX)'s  of  latest  styles.  Catalog 
$3.00,  credited  to  first  order.  Host 
Graphics,  P.O.  Box  1665,  Harrisburg.  PA 
17105. 


COMPUGRAPHICS 

7200— i2800.  Compuwriters— $4000. 
2%1— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


STAR  AUTO-SCAN  B  (OBR).  Three  years 
old  in  excellent  condition,  10  IBM  typewri¬ 
ter  elements,  Burpee  punch  (6  level  out¬ 
put).  Make  offer.  Richard  Paynter,  Athens 
(Ohio)  Messenger,  (614)  592-6612. 


FOR  SALE:  Varisystems  21(X)  edit  terminal 
with  tape  reader  and  punch. 

(617)  581-3272 


PLATEMAKING  SYSTEMS 


DYNA-FLEX  EQUIPMENT 
Brown  Plate  Burner,  5000  watt  with  spare 
bulb;  plate  processor,  5  bay  with  spare 
parts,  speed  control,  water  pump  and 
motor,  all  electrical  boxes:  16  saddles  for 
duplex  press  and  1  double  truck  saddle: 
plate  cutter;  plate  puncher;  plate  bender; 
assorted  ink  rolls.  Can  be  purchased  as  a 
unit  or  separately.  Contact  Don  Paparella, 
(315)  823-3680. 


PRESSES 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16'  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is.  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


ROLL  THE  PRESSES!  | 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment-.but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2.10 
a  line  of  our  space!  We'llputthat 
equipment  back  into  production 
for  you  in  someone  else's 
plant..and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
We  move  machinery! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Sealed  Bid  Sale 

NEWSPAPER  PRESS 

Hoe  Super  Production  Color  Convertible 
with  8  Web  Units,  Complete  Letterflex 
Equipment,  Electrical  Switchgear  and 
Miscellaneous  Supplies.  Now  printing 
Santa  Monica  Evening  Outlook.  For  details 
write  Purchasing  Department.  City  of 
Santa  Monica.  1685  Mam  Street.  Santa 
Monica,  CA  90401  or  call  (213)  393-9975 
Ext.  209. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
(xoss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22%" 

Urbanite  V»  folder 
Color  King,  3  units  folder  1965 
Fincor  motor  and  control  40-60-75-100HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  lieavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


8  UNIT  Goss  Mark  1,  23  9/16  cut  off 
16  UNIT  Wood,  22%"  cut  off 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21'/2  cut  off 
GOSS  URBANITE  Va  folder 
6  UNIT  Color  King 
3  UNIT  Newsking 

1974  5  Unit  Dailyking  with  Balloon  Former 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition.  '/2  and  V4  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17,000  I  P  H.  May  be 
ins[>ected  at  Killeen  Daily  Herald.  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 


GOSS  URBANITE  4  black  units  new  1970. 
Urbanite  folder  with  Va  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N, 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 


TWO  UNIT  Goss  Community  Press  with 
side  lay  register  and  folder.  (3ood  condi¬ 
tion.  As  is,  where  is.  First  $35,000.  Avail¬ 
able  June  1978.  Contact  Phil  Wright,  (602) 
753-2121. 


HOE  PRINTMASTER 
6  Units  22%  cutoff,  2  newspaper  Folders 
and  Slitters.  Six  reversable  (Cylinders,  can 
be  run  as  2  single  Presses  or  Twin  as  a 
6-Unit  Press.  Two  60  H.P.  Motors,  twin 
Electrical  Controls.  Maximum  speed  40 
R.P.M.  Cline  automatic  Reels  and  Pasters. 
Roll  width  25"  to  35"  maximum  diameter 
40' .  Can  be  seen  running;  press  is  in  excel¬ 
lent  condition.  Call  (201)  759-06(X)  and 
ask  for  Leo  F.  Mattia  or  Ralph  Ciccone,  or 
write  tO:  Mattia  Press,  Inc.,  91  Terry 
Street,  Belleville.  NJ  07109. 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship.  Continental  Printing  Machinery.  257 
Stump  Rd.,  Lapeer,  Ml  48446.  (313)  664- 
7050. 


OFFSET  PRESS  DRIVES 
40  HP  Fincor— 100  HP  Fincor— 15  HP 
King— 2-75  HP  CH  Twinned  Rectifier 
drives.  Will  sell  separately.  George  Oxford, 
Box  8483,  Boise,  ID  83705. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TRADE-INS 


Cottrell  V25  four  unit 
press  complete.  (1974) 
available  May. 

Community  Four  unit  press 
complete.  (1%2) 
available  immediately. 

Community  Three  unit  press 
complete.  (1974) 
available  immediately. 

Newsking  Four  units  and 
rollstands;  add-ons 
available  June. 

Thatcher  Five  unit  press 
complete.  (1962) 
available  immediately. 

Cotrell  V15  four  unit 
press.  (1964) 
available  immediately. 

These  presses  were  recently 

replaced  with  Web  Leader 

presses  manufactured  by: 

Web  Press  Corporation 

829  Houser  Way  North 
Renton,  WA  98055 
(206)  762-6770 


6  UNIT  1966  Goss  Suburban 
5  Unit  ATF  Commercial  Web  with  ovens, 
chill  rolls,  combination  folder,  web 
control  and  Butler  pasters 
5  Unit  News  King  with  Color  King  Folder 
5  Unit  Cottrell  Vl5A 
4  Unit  Vanguard  V15 
Baldwin  Count-o-veyor 
Goss  Urbanite  Folder  with  Va  fold 
Combination  Goss  Suburban  Folder  with 
Va.  V2,  double  parallel  and  cross  perf., 
38  X  22%  ' 

ATF  Flying  Imprinter,  22%  cutoff 
Clark  Propane  6,(XX}  lb.  Fork  Lift 
Di-acro  Electric  Plate  Bender 
45"  Jomac  roller  washer 
Goss  Rewinder 

Goss  Community  Single  Unit  (grease)  with 
folder  and  drive 

We  buy  and  sell  letterpress,  including 
stereo  equipment, 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455 

Lyndhurst,  N.J. 

201-438-3744 


VDTs 


ELECTRONIC  EQUIPMENT  for  sale— 
Hendrix  61(X)-3  VDT  System.  One  VDT, 
W./8K,  2  VDTs  W/4K.  Complete  with  Tal-Star 
Interface.  2  Readers,  2  Facit  Punches. 
Photon  MKll  Pacesetters  w/5  discs.  Make 
offer.  Contact  Jim  Tucker:  (805)  323-7631 
ext  275.  The  Bakersfield  Californian,  P.O. 
Box  440,  Bakersfield,  CA  93302. 


WANTED  TO  BUY 


LATE  MODEL  COMPUGRAPHIC  72001  TG 
or  not.  Preferably  with  processor  and 
fonts.  (203)  434-9550. 

SHERIDAN  .24P  INSERTER 
Must  see  in  operation. 

_ Box  4050,  Editor  &  Publisher. _ 

DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 

WANTED  Compugraphic  Unified  Com¬ 
poser.  Please  list  age.  serial  number,  op¬ 
tions.  Contact  Jeff  Morton,  Record  Pub¬ 
lishing,  P.O.  Box  110.  Ravenna,  OH  44266 
(216)  296-9657. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946,  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY 

MULLER  227  or  EM-10  INSERTER. 
BOX  1781,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED: 

2  or  3  STATION  INSERTER 
Box  4099,  Editor  &  Publisher. 


COMPUTER  PROGRAMS  for  small  compu¬ 
ter  for  advertising,  circulation,  payables. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

CIRCULATION  CONSULTATION 
Need  a  TMC,  revisions  or  changes?  We  are 
a  firm  that  provides  help  for  short  or  long 
term  circulation  needs.  Systems,  controls, 
or  entire  departments.  New  booking 
June-tJecember,  1978.  Call  Charlie  Wis- 
kow,  (201)  361-0912or  write  FT  News  Inc., 
Box  259,  Wharton,  NJ  07885.  _ 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR’S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  re¬ 
production,  Ask  tor  details.  Berkley-Small 
Inc.,  P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


PUBLISHERS'  REP 


WE  CAN  INCREASE  YOUR  ADVERTISING 
LINAGE  WITH  REVENUE-PRODUCING 
MAIL  ORDER  PAGES.  As  the  leading  Pub¬ 
lishers’  Representatives  in  the  Direct  Re¬ 
sponse  field,  we  can  provide  selective  Mail 
Order  Advertisers  for  your  publication. 
Just  as  we  do  tor  Ladies’  Home  Journal, 
Redbook,  Saturday  Review,  Sport,  Es¬ 
quire,  Plants  Alive,  Boston  Herald  Ameri¬ 
can,  St.  Louis  Globe-Democrat,  MacFad- 
den  Women’s  Group  and  so  many  others. 
Let’s  talk.  It  we’re  right  for  each  other, 
we’ll  guarantee  an  increase  in  your  mail 
order  advertising  pages  and  revenue.  Call 
or  write.  Joseph  Sheldon,  Campbell- 
Reynolds,  Inc.,  Dept.  3325,  641  Lexington 
Avenue,  New  York,  NY  10022  (212)  935- 
4100. 


TAXES 


INCOME  TAX  SPECIALIST 
to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 
PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 

Calitornia:  (8(X))  852-7631  Op  43 
(800)  824-5136  Op  43 
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Wanted... 


ASSISTANT  PROFESSOR  starting  Sep¬ 
tember  1978.  PhD  in  journalism  or  mass 
communication,  experience  in  teaching 
and  professional  publications  preferred. 
Professional  background  in  newspaper 
journalism  desirable.  Teach  under¬ 
graduate  courses  in  print  and  broadcast 
journalism  such  as  reporting,  editing,  lay¬ 
out.  $12,000-$16.000'9  months.  Applica¬ 
tion  deadline,  March  31,  1978.  Equal  Op- 
portunity/Affirmative  Action  Employer. 
Apply  to  Dr.  V.  M.  Smith,  Chairperson,  De¬ 
partment  of  Communication,  Florida  At¬ 
lantic  University,  Bnca  Raton,  FL  33431. 


JOURNALISM.  CHAIRPERSON  &  FAC¬ 
ULTY 

For  Fall  Semester  1978 
Chairperson:  Responsibilities  include  pro¬ 
viding  leadership  in  department's 
academic  program,  administrative  duties, 
scheduling  classes,  preparing  budgets  and 
some  teaching.  Must  have  earned  docto¬ 
rate  or  equivalent  in  journalism  or  mass 
communications  and  an  outstanding  rec 
ord  of  teaching,  service,  publication  and 
professional  achievements.  Rank  and  sal¬ 
ary  negotiable. 

Faculty:  Potential  openings  in  news- 
editorial,  public  relations,  advertising  and 
magazine  sequences.  Doctorate  preferred 
and  5  years  professional  experience.  Rank 
and  salary  negotiable.  Application  dead¬ 
line  April  10,  1978.  Send  application  to: 
John  P.  Hayes,  Department  of  Journalism, 
310  Annenberg  Hall,  Temple  University. 
Philadelphia,  PA  19122.  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 


ASSISTANT/ASSOCIATE  PROFESSOR 
OF  ENGLISH 

To  teach  news  reporting,  editing,  mass 
media  in  society,  writing  for  magazines 
and  newspapers,  history  of  communica¬ 
tions,  and  composition.  PhD  or  MA  in  jour¬ 
nalism  and  ex^rience  in  the  print  media 
necessary.  Experience  in  college-level 
teaching  required.  Salary  commensurate 
with  education  and  experience.  West 
Chester  State  College  is  in  a  pleasant  sub¬ 
urb  25  miles  west  of  Philadelphia.  It  is 
within  2V2  hours  of  New  York  and  Washing¬ 
ton.  Write  to: 

Dr.  David  E.  McKenty,  Chairman 
Department  of  English 
West  Chester  State  College 
West  Chester,  PA  19380 
An  Equal  Opportunity/Affirmative  Action 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  seeking  persons  interested 
in  positions  as  graduated  teaching  as¬ 
sociates  in  the  Kiplinger  Program  of  Public 
Affairs  Reporting  while  working  on  a 

Graduate  degree,  beginning  Autumn  1978. 

or  information,  write  or  call  Chairman. 
Graduate  Committee.  School  of  Jour¬ 
nalism,  Columbus,  OH.  (614)  422-7438. 

ASSISTANT  PROFESSOR.  Need  all  round 
professional  to  teach  basic  and  advanced 
courses:  news  and  feature  writing,  editing, 
reporting:  magazine  article:  press  law. 
Competitive  salary,  benefits.  Minimum 
credentials:  Masters  in  journalism  plus  4 
years  news-side  major  daily.  Send  resume, 
sample  clips  and  arrange  for  receipt  of  of¬ 
ficial  transcripts,  references  by  deadline, 
April  21.  Professor  J.  B.  McFadden,  Head, 
Division  of  Journalism,  Lehigh  University, 
Bethlehem.  Pa.  18015.  Equal  Opportunity, 
Affirmative  Action  Employer. 


A  REQUEST: 

ALL  ADVERTISERS! 


To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  cor.er  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account 


Thank  You— E&P  Classified  Department 


HELP  WANTED 


ACADEMIC 


JOURNALIST-IN-RESIDENCE.  2-5  years 
good  newspaper  reportingediting  experi¬ 
ence.  Degree  in  journalism  or  mass  com¬ 
munication.  MA  or  PhD  preferred.  Previ¬ 
ous  experience  working  with  minority  stu¬ 
dents  important.  Abilities  to  supervise 
students  producing  independent  student 
newspaper,  to  teach  reporting  and  news¬ 
paper  practicum.  Knowledge  of  reporting, 
editing,  layout  and  offset  production  im¬ 
portant.  Two-year  appointment  only.  Open 
fall  1978.  $16,000  to  $21,000  for  nine 
months.  Resumes  by  May  1.  1978,  to 
Robert  M.  Ruggles,  Chairman,  Journalism, 
P.O.  Box  14,  Florida  A&M  University,  Tal¬ 
lahassee,  FL  32307.  FAMU  is  an  Equal 
Opportunity/Equal  Access  Institution. 


FULL-TIME  Assistant  Professor  starting 
September  1,  1978.  Teach  newswriting, 
reporting,  magazine  writing.  Assist  in 
coordinating  internship  program  and  jour¬ 
nalism  lab.  Prefer  Masters  degree  and  two 
years  professional  experience  with  daily 
newspaper.  Salary  negotiable.  Application 
deadline  April  14,  19^.  Send  vita,  writing 
samples  of  news  and  feature  stories, 
names  and  addresses  of  references  tO:  Mr. 
Thomas  P.  Proietti,  St.  John  Fisher  Col¬ 
lege,  Rochester,  NY  14618.  An  Equal  Op¬ 
portunity  Employer. 

PROFESSIONAL  EXPERIENCE  and 
Bachelor’s  (Jegree  are  essential,  an  MA  or 
PhD,  desirable.  The  position  is  teaching 
news  writing  and  editing  for  both  print  and 
electronic  media.  It  you  have  another  spe¬ 
cialty.  fine,  but  the  assignment  is  almost 
l(X3°o  in  the  technique  areas.  Rank:  In¬ 
structor  or  Assistant  Professor,  starting 
Fall,  1978,  We  need  to  hear  from  you  by 
April  7.  Write  P.  A.  Distler,  Communica¬ 
tions  Department,  VPI&SU,  Blacksburg, 
Virginia  24061.  An  Equal  Opportunity/ Af- 
fimiative  Action  Employer,  of  course. 

CHAIRMAN  for  expanding  Department  of 
Journalism.  Broadcasting  and  Speech  to 
begin  September,  1978.  Faculty  of  13; 
400  students.  Must  have  significant  pro¬ 
fessional  print  or  broadcast  news  experi¬ 
ence.  PhD  preferred.  Master’s  degree  re¬ 
quired.  Rank  and  salary  open  depending 
on  qualifications.  Affirmative  Action, 
Equal  Opportunity  Employer.  Deadline  for 
application  is  May  1.  Write:  Dr.  Ron  Rabin, 
Department  of  Journalism,  Broadcasting 
and  Speech,  Buffalo  State  College,  1300 
Elmwood  Ave.,  Buffalo,  NY  14222. 


SOUTHWEST  TEXAS  STATE  UNIVERSITY 
is  seeking  a  chairman  for  its  Department  of 
Journalism,  The  department  has  a  faculty 
of  7.  approximately  350  undergraduates, 
and  more  than  1,000  students  taking 
courses  in  news  editorial,  broadcast  jour¬ 
nalism.  photojournalism,  public  relations, 
advertising,  and  journalism  education.  The 
University  is  one  of  the  fastest  growing  in¬ 
stitutions  in  the  state  of  Texas  with  a  stu¬ 
dent  body  enrollment  of  more  than 
15,000. 

Desired  qualifications:  An  earned  Docto¬ 
rate  or  equivalent  in  professional  experi¬ 
ence:  administrative  experience  or  strong 
evidence  of  potential:  apptitude  for 
budget  and  personnel  management:  a 
background  in  teaching  at  the  college 
level;  demonstrated  effectiveness  in  work¬ 
ing  with  undergraduate  and  graduate  stu¬ 
dents:  commitment  to  mass  communica¬ 
tion  research:  productive  media  experi¬ 
ence  and  commitment  to  working  with 
state,  regional  and  national  media  agen¬ 
cies. 

Salary  compietitive.  12  month  appointment 
at  associate  or  full  professor  level.  Position 
available  September  1,  1978.  Application 
or  nominations  should  be  made  by  April  1. 
1978.  Full  resumes  should  be  sent  to:  Dr. 
Henry  J.  Dies,  Chairman  of  Search  Com¬ 
mittee.  School  of  Applied  Arts,  Southwest 
Texas  State  University.  San  Marcos,  TX 
78666.  Southwest  Texas  is  an  Equal  Op- 
portunity  Affirmative  Action  Employer. 


TWO  PERMANENT  full-time  positions  at 
assistant  or  associate  professor  rank  in 
Mass  Communications'Journalism  begin¬ 
ning  fall  quarter  1978.  Salary  range 
$13,500  to  $18,000.  The  persons  in  these 
positions  will  be  assigned  to  teach  courses 
in  the  areas  of  newspaper  reporting,  edit¬ 
ing,  mass  communication  theory  and  press 
responsibility.  Masters  degree  required: 
PhD.  preferred.  Professional  newspaper 
experience  required.  VDT  and  photojour¬ 
nalism  background  desirable.  Application 
deadline  April  15.  1978,  Send  application 
to  Prof.  Bonnie  Spillman,  Department  of 
Communication,  Utah  State  University, 
Logan,  UT  84322.  An  Equal  Opportunity- 
Affirmative  Action  Employer. 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


PRODUCT  LINE 
DIRECTOR 

Copy  Processing  Systems 
In  Graphic  Arts  Industry 

Harris,  a  dynamic  multi-national  corporation  and 
acknowledged  leader  in  graphic  arts  products  has  an 
outstanding  opportunity  for  a  strong  P&L  oriented  in¬ 
dividual  to  assume  overall  management  responsibil¬ 
ity  for  a  multi-million  dollar  copy  processing  system 
product  line  in  the  rapidly  growing  graphic  arts  market¬ 
place. 

The  responsibilities  of  this  position  include  product 
development,  manufacturing,  marketing  programs, 
profitability  management  and  asset  management.  This 
position  requires  a  BS  Degree  in  Engineering  and  an 
MBA  or  equivalent  with  a  minimum  of  10  years  of  ex¬ 
perience  in  computer  based  commercial  product  de¬ 
velopment  activities. 

In  addition  to  an  excellent  income  commensurate  with 
your  experience  and  a  generous  benefits  program, 
Harris  also  provides  a  unique  focus  to  our  product  line 
management  techniques  that  offers  you  outstanding 
professional  opportunities. 

For  immediate  and  confidential  attention,  please  send 
your  resume  to  Personnel,  HARRIS  COMPOSITION 
SYSTEMS  DIVISION,  P.O.  Box  2080,  Melbourne,  Flor¬ 
ida  32901. 


HARRIS 


An  Equal  Opportunity  Employer  Male  and  Female 


CONTROLLER  BUSINESS  MANAGER 
For  NewspaperRadio  Broadcasting  group 
operating  in  Indiana.  Ohio,  and  Michigan. 
Requires  aggressive  individual  with  well- 
rounded  background  in  accounting,  EDP 
systems,  internal  control  techniques,  and 
supervision. 

Personnel/labor  relations  administration 
experience  highly  desirable.  Must  have  po¬ 
tential  tor  personal  development  with 
growth-oriented  organization. 

Business  degree  required,  CPA  desirable. 
Good  salary  with  excellent  fringe  benefit 
package. 

Send  resume  detailing  education  and  prior 
work  assignments  in  confidence  to 
Richard  P.  Williams,  Treasurer,  Federated 
Media,  P.O.  Box  2500,  Elkhart,  IN  46515. 


GENERAL  MANAGER  for  Massillon, 
Ohio— 19,000  circulation  daily 
newspaper— The  Evening  Independent. 
Background  in  advertising,  production  or 
circulation  desirable.  Excellent  opportun¬ 
ity.  Fine  company.  Reply  with  full  resume 
and  salary  requirements  only  to  Lee  Stauf¬ 
fer,  The  Daily  Times,  P.O.  Box  271,  Nile, 
OH  44446. 


PUBLISHERS  AND  GENERAL  MANAGERS 
Looking  to  join  cne  of  the  most  progressive 
newspaper  companies  in  the  US?  If  you 
have  the  qualifications,  then  we  have  the 
challenge  for  you.  Salary  range  $25,000- 
$40,000  depending  on  your  abilities  PLUS 
commission.  Immediate  openings.  Write 
qualifications  to  SEARCH,  Suite  605, 
30500  Van  Dyke  Ave.,  Warren.  Ml  48093. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Ave.,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  which  can  be  for¬ 
warded  in  a  large  manila  envelope.  Never  submit  complete 
newspapers  or  magazines  unless  specifically  called  for. 


EDITOR  &  PUBLISHER  for  March  25,  1978 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER 

Well  established  weekly  in  attractive  West 
Coast  location  seeks  mature  publisher  to 
lead  and  develop  successtui  organization. 
Experience  must  include  a  good  supervis¬ 
ory  record  with  strength  in  editorial  or  gen¬ 
eral  management.  Position  requires  em¬ 
phasis  on  staff  development  and  commun¬ 
ity  relations.  Send  resume  with  salary  re¬ 
quirements  to  Box  4102,  Editor  & 
Publisher. 


AGEING  PUBLISHER  seeks  understudy 
for  our  9  daily-weekly  chain.  Ed  Brown, 
P.O.  Box  731,  Willows,  CA  95988. 


ADVERTISING 


GROWTH  AND  FUTURE  for  aggressive  ad 
salesman  on  small  daily  in  Zone  6.  #2  per¬ 
son  on  vigorous  staff,  take  place  of  pro¬ 
moted  man.  Salary,  commission  m  great 
town.  Weather's  always  good.  Resume  to 
Box  4014,  Editor  &  Publisher. 

RETAIL  DISPLAY  MANAGER 
The  Northern  California  5-day  daily  half¬ 
way  between  Reno  and  San  Francisco 
seeks  well-rounded  leader.  Experienced 
salesperson  ready  to  move  up  could  fill 
qualifications  in  organization  where  retail 
display  sales  should  boom.  Re-shaped 
news  product  combined  with  strong  sales 
effort  has  ABC  circulation  up  20°o  in  6 
months  under  new  publisher.  Replies  held 
confidential.  Call  Robert  Swan,  (916) 
783-0451  or  782-7325. 


SALES  MANAGER  for  fast  growing  young 
Oregon  weekly  newspaper  group.  Guaran¬ 
tee  plus  overrides.  Send  resume  and  salary 
requirements  to  Box  3918,  Editor  & 
Publisher. 


DIRECTOR  OF 
ADVERTISING 

Major  East  Coast  (Zone  2)  daily  is 
seeking  a  Director  to  assume  respon¬ 
sibility  for  all  classified,  retail,  and  na¬ 
tional  advertising.  This  is  a  top  posi¬ 
tion  requiring  technical  expertise  in  all 
advertising  areas  and  personableness 
to  relate  to  all  levels  of  employees  and 
clients.  Managerial  skills  and  the  abil¬ 
ity  to  coordinate  the  efforts  of  over 
150  staff  personnel  is  required.  We 
offer  a  top  salary  with  excellent  bene¬ 
fits.  Send  resume  and  salary  require¬ 
ments  in  confidence  tO: 

BOX  41 12 

EDITOR  &  PUBLISHER 

Equal  Opportunity  Employer  M  F 


WANT  TO  BE  AN  ADVERTISING  MAN¬ 
AGER?  We  re  looking  for  a  newspaper 
salesperson  with  3-5  years  successful  ex¬ 
perience  who  IS  seeking  an  opportunity. 
Ambitious  Zone  9  weekly.  Box  4083,  Editor 
&  Publisher. 

NATIONAL 
ADVERTISING 
MANAGER 
MODESTO,  CALIFORNIA 

The  Modesto  Bee  has  an  opening  for  a 
manager  of  its  national  advertising  de¬ 
partment.  Newspaper  selling  experience 
required.  Some  supervising  experience 
along  with  both  national  and  retail  selling 
experience  preferred.  Excellent  opportun¬ 
ity  tor  a  result-oriented  self-starter.  Good 
employee  benefits.  Competitive  salary. 
Send  letter  and  resume  in  confidence  to 
Robert  Byerly,  General  Executive.  The 
Modesto  Bee.  Box  3928.  Modesto,  CA 
95352.  An  Equal  Opportunity  Employer. 

WE  NEED  a  newspaper  advertising  man¬ 
ager  with  "go  power!"  If  you're  tired,  un¬ 
ambitious,  inexperienced  or  unable  to 
motivate— don't  apply.  This  20.000  circu¬ 
lation  Wisconsin  daily  newspaper  needs  an 
advertising  manager  who  can  direct  a  staff 
of  15.  Salary  in  the  $25-30,0(X)  range.  Lots 
of  community  involvement.  Great  oppor¬ 
tunity  for  someone  who  can  sell  and  moti¬ 
vate  others  to  sell.  This  position  offers  a 
future,  great  benefits  and  lots  of  responsi¬ 
bility.  Write  Ron  Cruger.  Publisher,  Beloit 
Daily  News,  149  State  St.,  Beloit,  Wl 
53511. 


HELP  WANTED 


ADVERTISING 


IMMEDIATE  OPENING  for  advertising 
manager  for  conservative  Washington. 
D.C. -based  publication  with  national  audi¬ 
ence.  Successful  sales  experience  wit  h  na¬ 
tional  accounts  required.  Applicant  must 
be  capable  of  developing  and  managing 
national  sales  program.  Submit  resume 
and  salary  requirements  to  HUMAN 
EVENTS,  422  First  St.  SE  20003. 

AMBITIOUS  ADVERTISING  person  to  grow 
with  suburban  weekly  on  Monterey  Bay. 
Unlimited  potential  for  self-starter.  Salary, 
commission,  fringes.  Management/owner¬ 
ship  interest  opportunity.  Harry  Casey, 
Casey  Newspapers,  Box  J,  King  City,  CA 
93930. 


WE  DON'T  ASK  MUCH—Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first<lass 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We're  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan's  Upper  Peninsula, 
and  need  a  top  flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation.  P.O.  Box  1860,  East 
Lansing,  Michigan  48823,  enclosing  re¬ 
sume,  salary  requirements,  and  samples  of 
your  work. 


I  COMMERCIAL  ARTIST 


Our  expanding  Creative  Services  depart¬ 
ment  has  an  opening  for  an  advertising 
layout  artist.  You  will  be  transferring  rough 
ideas  and  raw  materials  into  professional 
ad  layouts  for  established  accounts  and 
prospective  advertisers.  If  you  are  an  ex¬ 
perienced  artist  interested  in  joining  a  pro¬ 
fessional  staff,  please  send  letter  of  appli¬ 
cation  including  education,  work  and  sal¬ 
ary  history  to: 

Personnel  Department 
Madison  Newspapers  Inc. 

P.  0.  Box  8056 
Madison,  Wl  53708 
An  Affirmative  Action  Employer 
A  Labor  dispute  is  in  progress  at  Madison 
Newspapers  Inc. 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


COME  AND  GROW  WITH  US 
Leading  Midwestern  metro  is  seeking  a 
sales  and  results  oriented  division  man¬ 
ager  with  some  union  experience. 

We  are  an  innovative  and  progressive  man¬ 
agement  team  with  definite  plans  for  the 
future.  Our  city  is  growing  and  has  a  pleas¬ 
ant  living  environment.  Salary  will  be  in  the 
$20,000  range  with  excellent  benefit 
package. 

Don't  miss  this  opportunity  for  immediate 
achievement  and  personal  growth.  Send 
resume  to  Box  4024,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  ans 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 

ASSISTANT  Circulation  Manager  needed 
for  34,000  Zone  3  daily  and  Sunday  news¬ 
paper.  Excellent  future  for  right  person. 
Must  be  promotion  minded.  Send  resume, 
references,  salary,  first  letter  to  Box  4031, 
Editor  &  Publisher. 


WE  ARE  a  fast  growing  suburban  daily  in 
Zone  5  seeking  experienced  circulation 
people.  If  you  are  looking  for  a  rewarding 
and  challenging  career  with  an  innovative 
and  progressive  newspaper,  we  may  have 
just  the  right  position  for  you.  All  candi¬ 
dates  must  be  bright,  energetic  and  have 
management  capabilities.  Excellent  start¬ 
ing  salary  and  fringe  benefits,  including 
profit  sharing.  Send  resume  to  Box  3895. 
Editor  &  Publisher. 


ADMINISTRATIVE  CIRCULATION 
MANAGER 

We  are  in  the  process  of  putting  together  a 
top-notch  circulation  team  in  one  of  the 
fastest  growing  markets  in  the  Sun  Belt. 
We  are  about  to  embark  on  one  of  the  most 
exciting  facets  of  circulation  management 
today:  The  development  of  a  computerized 
Circulation  Information  System  with  full 
subscriber  and  marketing  data. 

We  are  seeking  an  energetic,  detail 
oriented  person  to  manage  the  transition 
and  the  many  administrative  details  of  the 
circulation  activities  in  a  metro  daily.  The 
right  candidate  activities  in  a  metro  daily. 
The  right  candidate  should  have  a  strong 
background  in  accounting  and  systems 
development  and  implementation.  Experi¬ 
ence  in  circulation  and  data  processing 
highly  desirable  but  not  a  requirement. 
Responsibilities  will  include  an  active  role 
in  the  implementation  and  design  of  a 
computerized  Circulation  Intomiation  Sys¬ 
tem,  all  accounting  functions  and  trans¬ 
portation  and  distribution.  The  person  we 
want  should  have  good  administrative 
abilities,  excellent  people  skills  and  a 
strong  desire  to  make  things  better. 

This  IS  a  real  challenge  with  excellent 
growth  and  advancement  possibilities  with 
one  of  the  nation's  top  newspaper  groups. 
All  replies  confidential.  Please  send  re¬ 
sume.  salaiy  history  and  requirements  to 
Box  4042.  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

TOP  NOTCH  home  delivery  circulation  and 
promotion  pro  for  one  of  the  largest  PM 
papers  in  the  country  located  in  Zone  2  to 
assist  in  the  expansion  program  of  the  pa¬ 
per.  Must  be  very  strong  in  home  delivery 
promotion  and  street  sales.  Assignments 
will  also  include  establishing  of  new  areas. 
A  great  challenge  and  opportunity.  Send 
resume  and  salary  range  to  Box  4069, 
Editor  &  Publisher. 


ASSISTANT  Circulation  Director  tor 
30.000  6  day  PM  publication  in  Zone  5. 
Requires  knowledge  of  motor  route,  car¬ 
rier,  collections  and  promotion.  Must  have 
potential  to  become  Circulation  Director. 
Solid  progressive  company  with  excellent 
fringes  and  advancement  opportunities. 
Send  complete  resume  including  salary 
requirements  to  Box  3906.  Editor  & 
Publisher. 

QUALIFIED  circulation  person  with  young 
ideas  IS  being  sought  for  management 
team  on  24,000  daily  newspaper  in  a 
strong,  growing  market.  Send  resume  to  R. 
C.  Dix,  Publisher,  Times-Leader  News¬ 
paper,  200  S.  4  St..  Martins  Ferry,  OH 
43935. 

TOP  CIRCULATION  DIRECTOR  needed  for 
14M  daily  in  growing  market.  Southerner 
preferred  for  Zone  4  college  town.  Top  sal¬ 
ary  for  a  professional  who  can  produce  ef¬ 
ficiency  and  results.  Quality  living  in  city  of 
28.0(X)  with  outdoor  atmosphere.  Reply 
immediately  to  Box  4130,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  for  25,000  cir¬ 
culation  weekly  in  southwestern  Ohio. 
Must  be  strong  on  management,  carriers, 
mail  distribution  and  circulation  records. 
Good  chance  to  move  up  in  "Top  10"  U.S. 
Chain.  Write  Rex  Richardson.  Publisher, 
Echo  Publications,  5120  Dixie  Highway, 
Fairfield,  OH  45014. 


CLASSIFIED  ADVERTISING  I 

MORE  MONEY,  total  responsibility  are 
what  you  can  expect  as  selling  manager  of 
cur  fast-growing.  New  York  suburban, 
classified  department.  Competitive  market 
demands  experienced  man  or  woman  pro 
to  build  staff,  promotions,  gross  and  net. 
Gorgeous  living.  Real  growth  and  ad¬ 
vancement  opportunity.  Resume,  salary 
history  and  references  to  Box  41 10.  Editor 
&  Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


ASSISTANT  MANAGER 
FOR  A 

MILLION  AD  CLASSIFIED 

The  San  Antonio  Light  seeks  an  experi¬ 
enced  classified  person  with: 

(1)  experience  in  sales  management 
and  training 

(2)  a  working  knowledge  of  the  new 
electronic  techniques,  and 

(3)  a  desire  to  grow  in  a  competitive 
three  daily  newspaper  market. 

You'll  earn  good  pay  and  benefits  and 
enjoy  living  in  the  great  climate  (no  snow 
here)  of  San  Antonio,  one  of  America's  four 
unique  cities. 

Send  resume  and  salary  requirements  tO: 
Bill  Green,  Classified  Ad  Manager 
San  Antonio  Light 
P.  0.  Box  161 
San  Antonio.  TX  78291 
An  Equal  Opportunity  Employer. 


VOLUNTARY  AND  COMMERCIAL 
MANAGERS 

The  St.  Louis  Post  Dispatch,  this  country's 
most  vibrant  classified  department,  is  ex¬ 
panding  Its  telephone  division  creating  an 
immediate  need  tor  two  top-flight  mana¬ 
gers. 

No  other  newspaper  in  this  country  offers 
this  kind  of  opportunity  .  .  .  Help  us  build 
upon  a  70  percent  classified  share  of  field 
and  13  million  plus  lines. 

You'll  earn  an  above  average  salary  in  this 
market,  participate  in  a  liberal  incentive 
plan,  enjoy  3  weeks  vacation,  company 
paid  health  and  life  insurance  and  more. 
Send  your  resume  in  complete  confidence 
to: 

Larry  Steinman 

Classified  Advertising  Manager 
St.  Louis  Post  Dispatch 
900  North  12th  St. 

St.  Louis,  MO  63101 

CLASSIFIED  AD  MANAGER  for  sunny 
Florida.  Must  have  good  track  record,  in¬ 
ventive  enough  to  immediately  increase 
linage.  Good  starting  salary  and  bonus 
deal.  Send  resume  to  Box  4082,  Editor  & 
Publisher. 


DATA  PROCESSING 


NEWSPAPER 
EDP  PROFESSIONAL 

Are  you  a  data  processing  professional 
seeking  corporate  responsibility  as  a  staff 
consultant  with  a  large,  national  group  of 
newspapers?  You  should  be  familiar  with 
newspaper  operations  and  have  a  back¬ 
ground  which  includes  a  wide  variety  ot 
data  processing  applications.  Experience 
with  H-P  3000  and  IBM  370  computers  is 
desirable. 

Responsibilities  will  include  coordinating 
hardware  and  software  selection,  perform¬ 
ance,  installation  and  implementation  as 
new  requirements  surface  periodically  at 
different  plants. 

This  position  requires  a  self-starter  who 
has  good  communicative  and  writing  skills 
and  IS  seeking  a  career  position  offering 
exciting  challenge  with  excellent  salary 
and  benefits. 

If  you  qualify  for  this  position,  send  your 
resume,  including  salary  history  to  Box 
4091.  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
Zone  6.  90.000-  daily  seeks  classified 
manager  with  proven  track  record.  The  po¬ 
sition  requires  strong  motivation  and  train¬ 
ing  skills.  In  addition  the  successful  can¬ 
didate  will  offer  a  working  knowledge  of 
newspaper  audiences  and  research  as  well 
as  the  ability  to  work  individually  with  ac¬ 
counts  and  be  attuned  to  a  competitive 
classified  environment.  Position  is  respon¬ 
sible  tor  an  inside  outside  sales  force  ot  2 1 
employees.  Submit  resume  with  salary  his¬ 
tory  to  Box  4094.  Editor  &  Publisher. 


PROGRAMMER/ANALYST 

Interesting  and  challenging  position  for 
experienced  programmer  to  join  our  ex¬ 
panding  EDP  staff.  Knowledge  of  Cobol 
essential.  Systems  and  NCR  experience 
helpful. 

Position  offers  growth  opportunity  with 
good  starting  salary  and  excellent  fringe 
benefits. 

If  you  have  2-4  years  experience,  please 
send  resume  detailing  experience  and  sal¬ 
ary  history  in  confidence  tO: 

Personnel  Department 
GORE  NEWSPAPERS,  CO. 

P.  0.  Box  14430 
Ft.  Lauderdale.  FL  33302 
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EDITORIAL 


GROWING  afternoon  daily  in  warm  Texas 
climate  needs  several  good  Display  sales¬ 
persons.  Good  opportunity  for  the  right 
people.  Send  resume  and  references  to 
Box  3900,  Editor  &  Publisher. 


TOP  PEOPLE  DESERVE  TOP  PAY 
Aggressive,  experienced,  salesperson,  will¬ 
ing  to  work  hard,  wanted  to  join  fast  grow¬ 
ing  Midwest  weekly  group.  Outstanding  in¬ 
centives,  excellent  benefits,  no  travel, 
career  opportunity.  For  confidential  inter¬ 
view,  send  resume  and  earnings  history. 
Box  3902,  Editor  &  Publisher. 


LAST  MOVE  OR  FIRST  MOVE? 
We’re  looking  for  an  experienced  advetis- 
ing  sales  person.  Someone  that  has  de¬ 
cided  he  or  she  is  ready  to  learn  manage¬ 
ment  skills  and  wants  an  opportunity  to 
grow  ...  or  someone  who  doesn’t  want  any 
more  responsibility  but  wants  a  chance  to 
be  a  newspaper’s  top  salesperson  and  earn 
all  that  his  or  her  talents  deserve. 

We  are  a  small  daily  (8,000  circulation)  in  a 
small  city  (15,000)  with  a  large  trade  area. 
We’re  located  in  a  beautiful  area  far 
enough  from  metro  areas  to  escape  their 
disadvantages  but  close  enough  to  enjoy 
their  advantages  if  desired. 

Talented  sales  people  are  appreciated  at 
the  Daily  Gate  City.  If  you  feel  you  are  one 
of  the  people  we’re  looking  for,  contact: 
Reid  Christensen,  Advertising  Director, 
Daily  Gate  City,  1016  Mam  St.,  Keokuk,  lA 
52632  or  call  him  at  (319)  524-8300  and 
find  out  how  appreciative  we  can  be! 


COUNTRY  WEEKLY  seeks  salesperson/ad¬ 
vertising  director  with  drive.  Layout  and 
pasteup  experience  needed.  Northern 
Zone  1.  Good  entry  level  position.  Box 
4134,  Editor  &  Publisher. 


WE  WANT  TO  ADD  one  good  person  to  our 
ad  staff.  Positive  attitude  with  willingness 
to  learn  more  important  than  experience. 
Large  weekly  in  beautiful  area.  Outdoor 
recreation  abounds  year  round.  Write  fully. 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


EDITORIAL 


SHIRT  SLEEVE  EDITOR  for  fast  growing 
Arizona  business  and  financial  semi¬ 
monthly  with  18,000  circulation.  Send  re¬ 
sume  It  you  are  sharp,  experienced,  hard 
working  and  interested  in  a  great  future. 
Arizona  Business,  Financial  and  Real  Es¬ 
tate  Press,  801  East  Pasadena,  Phoenix, 
AZ  85014. 


LIVING  EDITOR 

MAJOR  METRO  (160,000)  seeks  editor  of 
lifestyle  section.  Strong  leadership  for 
staff  of  8;  demonstrated  flair  tor  layout 
and  tight  editing  are  prerequisites.  We  are 
seeking  more  than  just  a  Lifestyle  Editor. 
We  want  a  person  who  has  potential  for 
larger  management  role  in  expanding  news 
operation.  Send  resume  and  3  full  sections 
from  the  same  week  to  Box  3913,  Editor  & 
Publisher. 

MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 

SPORTS  EDITOR  for  9.000  circulation 
deep  south,  cotton  country  daily.  Good 
hunting,  good  living,  prefer  J-grad  with 
experience- -long  on  writing  and  initiative. 
VDTs,  higli  standards.  Contact:  John  Em¬ 
merich,  Greenwood  Mississippi  Common¬ 
wealth  (601)  453-5312. 


MANAGING  EDITOR  FOR  medium  daily  in 
Zone  6.  Must  have  mature  outlook,  yet  be 
able  to  change  with  the  changing  needs  of 
a  growing  newspaper  in  a  growing  market. 
Must  be  able  to  show  convincingly  the  abil¬ 
ity  to  supervise  all  sections  of  news/ 
editorial  department.  Must  be  a  leader  who 
can  and  does  set  the  standard  of  perform¬ 
ance  and  professional  honesty  for  staff  to 
follow.  Send  resume  and  brief  statement 
of  Journalist  philosophy  to  Box  4039, 
Editor  &  Publisher, 

EDITOR  &  PUBLISHER  for  Marc 


COPY  EDITOR  for  30.000  Zone  6  dailies. 
VDT  experience  preferred.  Send  resume 
and  salary  requirements  to  Box  4015. 
Editor  &  Publisher. 


SOUTH  FLORIDA  AM 
COPY  EDITOR 

For  city  desk  must  be  skilled  in  editing 
local  news,  headline  writing,  layout.  Elec¬ 
tronics  editing  experience  desirable. 
Please  send  resume  including  salary  re¬ 
quirements  to  Box  4009,  Editor  & 
Publisher. 

General  assignment  reporter  with  at  least 
1  year  daily  newspaper  experience.  Please 
send  resume  detailing  experience  and  sal¬ 
ary  requirements  to  Box  4010,  Editor  & 
Publisher. 


AMBITIOUS?  We’re  for  you.  Our  universal 
desk  needs  someone  who’s  sharp  on  copy, 
will  challenge  writers  and  can  write  bright 
heads.  The  reward  is  your  limit.  The  oppor¬ 
tunity  to  go  someplace  in  the  corporation 
or  to  stay  here  among  great  staff  and  fine 
community  is  up  to  you.  Applicants  should 
have  some  desk  experience,  good  writing 
ability  and  able  to  handle  camera.  Re¬ 
sumes  only  to  William  M.  McCarty,  Manag¬ 
ing  Editor.  The  Herald-Star,  Steubenville, 
Ohio  43952. 


DESK  PERSON— Connecticut’s  fastest 
growing,  most  aggressive  newspaper 
needs  someone  good  at  all  aspects  of  desk 
work:  Editing,  re  writing,  working  with  and 
managing  reporters,  and  layout.  Experi¬ 
ence  important,  but  competence  more  im¬ 
portant.  Send  resume  and  clips  to  Chris 
Powell,  Managing  Editor,  Journal  inquirer, 
306  Progress  Drive.  Manchester,  CT 
06040. 


MANAGING  EDITOR 

AP-UPI  Bureau  Chief  or  assistant  ready  to 
move  to  Los  Angeles  to  manage  local 
newswire  staff.  Phone  Joe  Quinn  (213) 
625-7601. 


OPEN  A  DOOR  TO  OPPORTUNITY 
If  you  have  had  two  to  three  years  editorial 
experience,  ready  to  settle  down  and  are 
interested  in  learning  the  MAGAZINE  pub¬ 
lishing  business,  this  may  just  be  the  op¬ 
portunity  you  have  been  looking  for. 

As  a  guideline,  check  out  the  following: 

(1)  You  should  like  to  write  and  be  good  at 

It. 

(2)  Adaptable  to  learning  magazine  edito¬ 
rial  layout. 

(3)  Like  details  sufficiently  enough  to 
write  heads — proof  read  and  handle 
your  own  editorial  production. 

(4)  Be  able  to  use  camera 

(5)  Alert  to  coverage  of  conventions,  boat 
and  special  feature  stories.  In  other 
words,  have  or  develop  the  know-how 
to  see  the  NEWS. 

(6)  Be  a  STICKLER  for  maintaining  dead¬ 
lines. 

(7)  BE  DEDICATED- ENJOY  WHAT  YOU 
ARE  DOING. 

(8)  Some  knowledge  of  boats  helpful,  but 
not  necessary. 

You  will  be  working  with  a  publisher  who 
came  up  the  newspaper  editorial  route  and 
who  knows  and  understands  it.  You  will  be 
working  as  a  staff  member  of  one  of  the 
nation’s  leading  boating  publications— a 
"Slick  Paper”  magazine  in  four  colors.  You 
will  be  located  in  the  Sun  Belt-  a  bedroom 
community  just  across  the  Lake  from 
fabulous  New  Orleans. 

In  a  community  known  as  the  Ozone 
Belt— where  the  air  and  water  is  the 
cleanest  in  the  entire  U.S.— a  wonderful 
place  to  raise  a  family  (excellent  schools). 
Come,  join  a  team  that  works  together,  and 
everyone  enjoys  what  he  is  doing.  We’ re 
dedicated. 

Write  Box  4068,  Editor  &  Publisher. 

AGGRESSIVE.  3  day  a  week  newspaper 
looking  for  experienced  editor  who  can 
build  paper  into  daily.  Must  be  strong  on 
features  and  able  to  manage  staff.  Com¬ 
petitive  salary  and  progressive  manage¬ 
ment.  Zone  5.  Send  resume  and  salary  re¬ 
quirement  to  Box  4074,  Editor  & 
Publisher. 


LARGE  MIDWESTERN  DAILY,  Zone  7, 
seeking  experienced  financial  editor. 
Strong  supervisory  skills  required  for  a 
staff  of  7.  Must  have  thorough  background 
in  economics,  agribusiness  and  finance. 
Must  be  able  to  analyze  statements— 
corporate,  bank  and  federal  reserve,  write 
a  daily  column.  Send  resume  and  samples 
to  Box  4072,  Editor  &  Publisher, 

I  25,  1978 


MANAGING  EDITOR  for  aggressive,  well- 
established  alternative  weekly.  Must  be 
absolutely  independent,  mature,  hard 
working,  creative.  Proven  excellence  in 
both  investigative  reporting  and  editing/ 
management  essential.  4-day  week,  $250 
week,  all  fringes.  Resume  and  references 
to  Maui  Sun,  1924  Mam,  Wailuku,  Maui 
96793. 


REPORTER— A  versatile,  experienced, 
self-starting  reporter  is  needed  by  Connec¬ 
ticut’s  fastest  growing  and  most  aggres¬ 
sive  newspaper.  Send  resume  and  clips  to 
Chris  Powell,  Managing  Editor,  Journal  In¬ 
quirer,  306  Progress  Drive,  Manchester, 
CT  06040. 


NATIONAL  SPORTS  PUBLICATION  has 
opening  for  editor-writer  with  solid  back¬ 
ground.  College  degree  plus  minimum  3-5 
years  experience.  Attractive  salary  and 
many  fringe  benefits.  Send  complete  re¬ 
sume,  including  salary  requirements  to. 
Box  4007,  Editor  &  Publisher. 


COPY  DESK  EDITOR 

We  seek  a  person  experienced  in  copy  edit¬ 
ing,  headline  writing  and  page  layout  to 
work  on  our  universal  desk.  VDT  experi¬ 
ence  desirable.  We  offer  an  excellent  sal¬ 
ary  and  employee  benefit  package.  The 
Wisconsin  State  Journal  is  located  in  a 
beautiful,  medium  sized  community  with 
abundant  cultural  and  recreational 
facilities.  Please  send  letter  of  application 
including  education,  work  and  salary  his¬ 
tory  tO: 

Personnel  Department 
Wisconsin  State  Journal 
P.  0.  Box  8056 
Madison,  Wl  53708 
An  Affirmative  Action  Employer. 

A  labor  dispute  is  in  progress  at  the 
Wisconsin  State  Journal. 


SPORTS  WRITER  for  77,000  PM  daily  cov¬ 
ering  high  schools  to  pros.  Some  layout 
experience  preferred.  Strike  conditions  in 
effect.  Write  Joe  Weiler,  The  Oakland 
Press,  P.O.Box  9,  Pontiac,  Ml  48056.  No 
calls,  please. 

ASSISTANT  CITY  EDITOR  with  top  editing 
and  layout  skills  for  permanent  position 
with  77,000  PM  daily.  Strike  conditions  in 
effect.  Write  Joe  Weiler,  The  Oakland 
Press,  P.O.  Box  9,  Pontiac,  Ml  48056.  No 
calls,  please. 


SPORTS  WRITER  for  19.000  Northwestern 
Illinois  daily.  Must  be  able  to  do  layout. 
Contact  Saul  Shapiro.  Managing  Editor, 
Freeport  Journal-Standard,  Box  361, 
Freeport,  IL  61032. 


NEWS  EDITOR 

The  Midland  Daily  News,  a  17,000  East- 
Central  Michigan  daily,  has  recently 
created  the  position  of  news  editor.  The 
primary  responsibilities  of  this  position  will 
be  the  coordination  and  development  of 
the  wire  and  city  staffs. 

Above  average  skills  in  copy  editing,  head¬ 
line  writing,  picture  editing  and  news  de¬ 
velopment  are  essential.  The  ability  to  de¬ 
velop  and  challenge  a  professional  staff  is 
necessary. 

If  you  are  interested  in  a  position  offering 
good  salary  growth  and  advancement  op¬ 
portunities,  send  me  a  resume  or  letter 
outlining  your  background  and  experience. 
John  Palen,  Editor.  Midland  Daily  News, 
P.O.  Box  432,  Midland.  Ml  48640. 

DESK  EDITOR 

Experienced  but  creative,  who  can  make 
the  best  use  of  our  reporters  and  wire  ser¬ 
vices.  The  job  involves  page  makeup, 
headline  writing  and  local  and  wire  copy 
editing.  We’re  Eastern  Idaho’s  only  morn¬ 
ing  daily,  and  proud  of  our  local  news  dis¬ 
play.  Contact  editor  Tom  Hodge,  Box  70, 
Blackfoot,  ID  83221,  (208)  785-1100. 


MANAGING  EDITOR  tor  small,  central 
Ohio  PM  daily.  We  want  to  become  the  top 
paper  of  our  size  in  Ohio.  You  should  be 
able  to  upgrade  photographers  and  have 
demonstrated  superior  skills  as  a 
reporter, editor.  Experience  on  a  metro 
desk  and  with  VDT  would  be  helpful.  Send 
resume  and  work  samples  to  Box  4080, 
Editor  &  Publisher. 


WASHINGTON  REPORTER 
Smart,  hardworking,  literate  reporter  with 
2-4  years  experience  on  quality  daily 
sought  for  Washington  Bureau  of  news¬ 
paper  group.  Box  4079,  Editor  & 
Publisher. 


WIRE  EDITOR,  experienced,  $10,000. 
News-Sun,  Box  1779.  Sun  City,  Arizona. 
Direct  resumes  to  Burt  Freireich. 


NATIONAL  SPORTS  PUBLICATION  has 
opening  for  editor-writer  with  solid  back¬ 
ground.  College  degree  plus  minimum  3-5 
years  experience.  Attractive  salary  and 
many  fringe  benefits.  Send  complete  re¬ 
sume,  including  salary  requirements  to. 
Box  4007,  Editor  &  Publisher. 


LEADER  WANTED 

Small  Midwestern  daily  wants  news  repor¬ 
ter  who  wants  to  advance.  General  As¬ 
signment  duties.  Desk  experience  desira¬ 
ble.  Must  be  ready  to  move  immediately. 
Call  (316)  251-3300. 

FEATURE  WRITER 

Are  you  an  experienced  and  original  writer, 
a  thorough  and  accurate  reporter?  We 
have  an  opening  on  our  first-rate  met¬ 
ropolitan  feature  writing  staff.  If  you  are 
confident  of  standing  up  to  stiff  competi¬ 
tion.  send  resume  and  samples  to  Box 
4125,  Editor  &  Publisher. 


SHIRT  SLEEVE  EDITOR  for  25,000  circu¬ 
lation  weekly  in  southwestern  Ohio.  Strong 
emphasis  on  community  issues.  Layout, 
headline  writing,  editing  experience  essen¬ 
tial.  Good  chance  to  move  up  in  "Top  Ten" 
US  chain.  Write  Rex  Richardson,  Pub¬ 
lisher.  Echo  Publications,  5120  Dixie 
Highway,  Fairfield,  OH  45014. 


ARCHITECTURE  AND  INTERIOR 
DESIGN— Major  monthly  magazine  needs 
a  writer  with  experience  in  these  areas  to 
develop  stories  both  in-house  and  in  the 
field.  Send  resume  and  samples  to  Box 
4143,  Editor  &  Publisher. 


VERSATILE  REPORTER  with  strong  inter¬ 
est  in  layout.  Interesting  varied  work  with 
small  staff  that  has  helped  tabloid  weekly 
newspaper  gain  large  circulation  increases 
during  past  year.  Recent  journalism  grad 
welcome  but  must  enjoy  reporting  and 
copy  editing  including  head  writing  and 
makeup.  Write  (no  phone  calls)  to  Editor, 
The  Chicago  Catholic,  P.O.  Elox  11181, 
Chicago,  IL  60611. 


EXECUTIVE  EDITOR  wanted  for 
specialized  consumer  newspaper.  Zone  9. 
Must  be  meticulous  editor,  skilled  at 
graphics,  layout.  Will  direct  staff  of  6  plus 
bureaus  and  stringers.  Salary  open,  based 
on  experience.  Reply  Box  4144,  Editor  & 
Publisher. 

STATE  EDITOR  to  serve  an  area  larger 
than  all  of  New  England,  generating  news, 
features  and  photos  for  Montana’s  biggest, 
brightest  daily  through  bureaus,  corre¬ 
spondents  and  staff  assistance.  A  profes¬ 
sional  and  managerial  challenge  involving 
writing,  editing,  layout  and  travel  for 
someone  who  is  now  demonstrating  drive 
and  imagination  in  a  similar  position 
elsewhere.  Please  send  tearsheets  and 
clips  to  Personnel  Manager,  The  Billings 
Gazette.  P.O.  Box  2507,  Billings,  MT 
59103.  An  Equal  Opportunity  Employer 
M/F. 


READY  FOR  mild  winters,  beautiful  sum¬ 
mers?  Seasoned  reporter  tor  large  size 
Colorado  daily.  Must  have  minimum  of  5 
years  general  reporting  experience,  be  re¬ 
sourceful.  objective  and  dependable. 
Write,  giving  background,  references  and 
expected  starting  salary.  Box  4138,  Editor 
&  Publisher. 


COMBINATION  SPORTSWRITER/ad 
salesman  for  midwest  daily.  Long  hours, 
low  pay,  great  experience.  Good  spot  for 
beginning  J-grad.  Contact  the  Editor,  The 
Daily  Standard,  Excelsior  Springs,  MO 
64024. 


EDITOR.  Must  lead  small  staff.  Write,  edit, 
handle  camera  with  imagination,  layout, 
PR-minded,  get  involved  in  community, 
not  afraid  of  long  hours.  Growing  Arizona 
weekly.  Box  4135,  Editor  &  Publisher. 

BUSINESS  NEWS  EDITOR 

Looking  for  skilled,  experienced  reporter 
or  copy  editor  with  background  or  interest 
in  business  and  economic  coverage  to  be 
news  editor/copy  editor  for  7-day 
Business/Finance  News  Section.  We  re¬ 
quire  top-notch  writing  skills  and  strong 
talent  in  editing.  Layout  skills  important. 
Contact:  Scott  Aiken,  Business  Editor, 
Cincinnati  Enquirer,  Cincinnati,  OH 
45201. 
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HELP  WANTED 


COLORADO  daily  looking  for  quality  desk 
person  with  several  years  experience.  Box 
4140.  Editor  &  Publisher. 

ARTICLE  EDITORS 

The  NATIONAL  ENQUIRER.  America's 
largest  circulation  newspaper,  is  looking 
for  people  with  the  best  story  ideas  in  the 
business.  We  want  top  journalists  who  are 
lively  and  creative  to  strengthen  our  team 
of  article  editors.  Being  the  great  ideas 
person  is  the  key,  but  you  must  also  have 
the  ability  to  handle  reporters  working 
major  stories.  It  is  a  challenging  position 
with  a  staff  starting  salary  of  $41,990  per 
year.  Article  editors  are  based  at  our  cor¬ 
porate  headquarters  in  Lantana,  Florida. 
We  pay  relocation.  If  interested,  submit 
resume  and  clips  in  confidence  tO: 

Boyd  E.  Wanzer 
Director  of  Personnel 
THE  NATIONAL  ENQUIRER 
Lantana,  FL  33464 
An  Equal  Opportunity  Employer,  M/F 

AGGRESSIVE  REPORTER  for  national 
news  agency  specializing  in  investigative 
coverage  of  federal  government.  Good  op¬ 
portunity  for  hard  working,  self-starter.  Of¬ 
fices  located  in  Washington  exurbia:  living 
conditions  high,  costs  low.  Starting  salary 
based  on  proved  capability  during  try-out 
period.  Send  resume  and  samples,  refer¬ 
ences  to  Box  4126,  Editor  &  Publisher. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  "Freelancer’s  Newsletter.” 
Used  by  successful  freelancers  for  more 
than  8  years.  Special  Trial  Offer— 6 
months  (11  issues)  $12.50.  Satisfaction 
Guaranteed.  P.O.  Box  128-EP,  Rhinebeck, 
NY  12572. 

REGIONAL  LEISURE  EDITORS  wanted  by 
national  publication.  Zones  1-9,  to  send 
careful  picks  of  most  interesting  leisure 
activities/events  in  your  Zone.  Must  have 
good  sources  of  new,  off-beaten-track 
ideas.  Box  4137,  Editor  &  Publisher. 


MAINENANCE 


HELP  WANTED 


PERSONNEL 


ZONE  1  Metropolitan  daily  has  immediate 
opening  for  a  Personnel  Administrator  with 
an  academic  background  in  the  field  and 
1-2  years  experience  in  various  personnel 
functions.  Will  be  responsible  for  employ¬ 
ment  and  benefit  administration  with 
growth  opportunities  in  labor  relations  and 
other  personnel  areas.  Send  resume  to  Box 
4149,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  with  black  and  white 
experience  to  join  small  staff  of  spirited 
young  professionals  publishing  Zone  5  re¬ 
gional  weekly  newspaper  with  top  quality 
reproduction.  Full-time  position  for  ag¬ 
gressive  self-starter  who  can  capture  the 
region's  style  and  flavor.  Equipment  and 
car  are  necessities;  weekend  and  evening 
assignments  are  frequent.  State  salary, 
send  samples  and  resume  tO:  Box  4077, 
Editor  &  Publisher. 


PRESSROOM 


WORKING  pressroom  superintendent  in 
beautiful  Florida.  8  Unit  Community,  dou¬ 
ble  folders,  supervise  2  shifts  and  run  1. 
Good  starting  salary  and  incentive  bonus. 
Send  resume  to  Box  4081,  Editor  & 
Publisher. 

PRESSROOM  SUPERVISOR.  Large,  long 
established  weekly  with  growing  contract 
work,  seeks  experienced,  responsible 
supervisor  for  two-shift  offset  press  opera¬ 
tion.  Located  in  semi-rural  area  of  Zone  2. 
Send  resume  and  salary  expected  to  Box 
4085,  Editor  &  Publisher. 


PRESSROOM 

SUPERINTENDENT 

Major  metropolitan  daily  and  Sunday 
newspaper  in  Zone  2.  Top  opportunity  for 
individual  with  10-15  years  of  letterpress 
pressroom  experience.  Must  be  strong  on 
pressroom  management  in  union  environ¬ 
ment  involving  multi-press  operations. 
Prefer  extensive  experience  as  supervisor 
or  top  assistant  in  metropolitan  press¬ 
room.  Ability  to  analyze,  interpret  and 
carry  out  pressroom  reports,  studies,  and 
programs  essential.  An  Equal  Opportunity 
,  Employer.  Reply  Box  4148,  Editor  & 
Publisher. 


NEWSPAPER 
ELECTRICIAN 
AND  MACHINIST 
OPENINGS 

Northern  Californio 

Fast  growing,  major  daily  in  booming 
San  Francisco  Bay  Area  growth  market. 

Newspaper  printing  equipment  back¬ 
ground  is  required. 

At  the  San  Jose  Mercury  News,  we  need  to 
bring  on  board  one  electrician  and  one 
machinist  to  provide  maintenance  support 
in  our  pressroom  and  mailroom  areas.  Only 
applicants  with  at  least  2  years’  recent 
newspaper  printing  equipment  experience 
can  be  considered.  Knowledge  of  elec¬ 
tronics  will  be  helpful. 

In  addition  to  our  excellent  working  condi¬ 
tions,  mild  climate  and  proximity  to  unlim¬ 
ited  recreational  and  cultural  attractions, 
we  offer  an  exceptional  pay  and  fringe 
benefit  package.  You  will  also  enjoy  liberal 
vacations  and  opportunity  for  advance¬ 
ment. 

For  immediate  consideration,  write  our 
Personnel  Department,  750  Ridder  Park 
Drive,  San  Jose,  CA  95190  or  call  (408) 
289-5555  weekdays  9  a.m.  to  4  p.m. 
Pacific  Time.  We  are  a  conscientious  equal 
opportunity  employer.  Men,  Women, 
Minority  and  handicapped  should  apply. 

San  Jose 
Me'^cury  News 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 
Opportunity  for  human  relations  oriented 
production  manager  with  working  knowl¬ 
edge  of  composing,  platemaking  and 
press.  Will  have  full  responsibility  for  these 
departments.  Medium  sized  AM'PM  daily 
in  a  growing  market  located  in  Zone  6. 
Computer  experience  helpful.  Organiza¬ 
tion  provides  career  growth  potential. 
Send  resume  with  salary  history  to  Box 
4046,  Editor  &  Publisher. 

PRODUCTION  MANAGER  needed  for  new 
web  plant.  Must  be  experienced  with  Har¬ 
ris  V-15A,  camera,  strip-up.  $275  to  start. 
Area  6.  growing  daily  paper.  Ben 
Blakstock,  (405)  524-4421  between  8  and 
5. 


PUBLIC  RELATIONS 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor’s  degree  required.  Clear  newswrit¬ 
ing  a  must,  also  keyhne  and  publica¬ 
tions  experience.  Broadcast  experience 
helpful.  Immediate  availability  required. 
Send  resume,  references,  and  salary  re¬ 
quirements  to  Box  3926,  Editor  & 
Publisher. 


RESEARCH 


MARKET 

RESEARCHER 

Expansion  of  NEWSDAY  cre¬ 
ates  an  excellent  opportunity  for 
experienced  research  pro  with  5 
years  in  market  research  includ¬ 
ing  2  years  in  media  research. 
Send  resume  including  salary  re¬ 
quirements  to:  Employment  Di¬ 
rector 

NEWSDAY 

550  Stewart  Avenue 
Garden  City,  NY  11530 

An  Equal  Opportunity  Employer  MIF 


_ PRODUCTION _ 

NEWSPAPER  MACHINIST 
WORKING  SUPERVISOR 
Due  to  advancement,  an  opening  exists  for 
a  qualified  newspaper  machinist  to  be  a 
working  supervisor.  Knowledge  of  press, 
mail  room,  stereo,  and  other  production 
machine^  necessary.  Electronics  training 
helpful.  Supervisory  experience  or  ability 
necessary. 

Work  involves  directing  and  scheduling 
work  of  machinists,  as  well  as  doing 
routine  maintenance  and  repairs. 

This  position  offers  good  pay,  full  company 
benefits  and  a  wide  range  of  assignments. 
If  interested,  write  or  call  Bill  Donaldson, 
employee  relations  manager: 

Omaha  World-Herald 
World-Herald  Square 
Omaha,  NB  68102 
(402)  444-1000 

An  Equal  Opportunity  Employer  M/F 

PROCESS  CAMERA  OPERATOR 

Newspaper  background  preferred,  experi¬ 
ence  with  automatic  film  processing  and 
stripping  necessary.  Good  pay,  benefits. 
Contact:  Camarillo  Daily  News  (805)  482- 
2701. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don’t  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  (JIassifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your 
I  reply. 


RETAIL 

ADVERTISING  SALES 

Are  you  looking  for  a  chance  to  exercise 
your  sales  skills  in  a  modem,  growing  or¬ 
ganization?  Recent  expansion  has  created 
a  rare  opportunity  for  the  right  person.  We 
are  seeking  an  experienced  sales  rep¬ 
resentative  capable  of  servicing  and  ex¬ 
panding  a  varied  account  list.  You  will  be 
joining  a  staff  of  sales  professionals  and 
be  working  in  one  of  the  most  modern 
newspapers  in  the  country.  If  you  are  look¬ 
ing  for  a  challenging  career  with  lots  of 
opportunity  for  advancement,  please  send 
letter  of  application,  with  education,  work 
and  salary  history  to: 

Personnel  Department 
Madison  News^pers  Inc. 

P.  0.  Box  8056 
Madison.  Wl  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers  Inc. 


_ SALES  REPS _ 

SYNDICATE  SALES  REPRESENTATIVE. 
Cur  progressive,  innovative  newspaper 
syndicate  is  expanding  and  has  opening 
for  a  sales  executive  who  will  travel  at  least 
40  weeks  a  year.  Applicants  must  have 
sales  background,  but  not  necessarily  in 
syndicate  field.  Media  knowledge  and  ex¬ 
perience  preferred.  Salary-commissions- 
benefits.  An  Equal  Opportunity  Employer 
M/F.  Zone  5.  Send  resume  to:  Box  4096, 
Editor  &  Publisher. 

ZONE  3  publisher  needs  aggressive  sales 
rep  to  build  supplement  printing  business. 
Knowledge  of  printing  helpful.  Reply  in 
confidence.  Box  4104,  Editor  &  Publisher. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


PRODUCTION  OR  MARKETING  OPPOR¬ 
TUNITY  with  major  daily.  Overall  knowl¬ 
edge  of  operations,  expecially  production 
and  advertising.  Experienced  in  pre-press 
line  management  at  large  metro;  cold  type 
conversion,  new  technology  implementa¬ 
tion.  Extensive  staff  work  in  expense  and 
capital  budgeting  and  project  manage¬ 
ment.  Young.  MBA  in  marketing  and  man¬ 
agement.  Box  3999,  Editor  &  Publisher. 

INTERESTED  in  an  outstanding  developer 
of  human  potential.  A  community  minded 
doer  is  looking  for  a  challenge  with  room 
tor  growth.  Prefer  Zone  9.  Confidential. 
Box  4028,  Editor  &  Publisher. 


GENERAL  MAN.AGER  and  business  build¬ 
er  available  for  your  large  weekly  or  small 
daily.  Familiar  with  all  aspects  of  publica¬ 
tion  management.  Area  no  barrier  for  the 
right  opportunity.  Box  3905,  Editor  & 
Publisher. 


CREATIVE,  cost  conscious,  37-year-old 
marketing  executive  with  exceptional  cre¬ 
dentials,  knowledge  in  all  departments, 
seeks  position  as  general  manager  or  circu¬ 
lation  director.  Successful  background, 
solid  management  abilities  and  record  of 
profit  oriented  programs  in  present  post. 
Want  growth  position.  Also  willing  to 
explore  situations  outside  newspapers. 
Salary  requirements— high  30’s.  Box 
4147,  Editor  &  Publisher. 


CIRCULATION 


PROFESSIONAL  Circulation  Director,  39, 
married,  experience  in  AM,  PM  and  com¬ 
bination  markets.  Sen/ed  as  circulation  di¬ 
rector  in  35M,  BOM  and  llOM  markets  in 
Northeast  and  South.  Strong  in  supervisor 
management,  DSM  management,  coun¬ 
selor  programs,  little  merchants,  motor 
routes,  adult  independent  carriers, 
wholesale  dealers.  Complete  budgeting 
and  MBO  management  background  Can 
effectively  create  and  manage  well  plan¬ 
ned  productive  circulation  promotions.  To¬ 
tally  familiar  with  highly  productive  tele¬ 
phone  and  crew  soliciting  programs  with 
strong  emphasis  on  increased  circulation 
at  a  reasonable  cost.  Outstanding  personal 
and  professional  references.  Available 
immediately.  Write  Box  4075,  Editor  & 
Publisher. 

CIRCULATOR  with  20  years  experience 
and  under  40  desires  number  1  spot  on  a 
medium  sized  daily  newspaper.  Currently  a 
department  manager  on  a  large  metro.  Ex¬ 
cellent  record  in  carrier  promotions  and 
budget  control.  Also  experienced  in  single 
copy  sales  and  N.I.C.  programs.  Box  4044, 
Editor  &  Publisher. 

EMPLOYED  43  year  old  circulation  man¬ 
ager  on  28,000  newspaper  wants  a  change 
after  21  years  on  same  paper.  Would  like  to 
become  part  of  staff  on  larger  paper.  Box 
4133,  Editor  &  Publisher. 

EMINENTLY  qualified  circulator  with  im¬ 
pressive  background  seeks  position  with 
publication  that  is  MOVING.  Exchange 
REFERENCES  and  details  in  confidence. 
Box  4141,  Editor  &  Publisher. 


ADDED  BDNUS  FDR 
E&P  PDSITIDNS 
WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their 
magazines  several  days  later  than 
should  be  expected.  So.  while  you're 
awaiting  for  just  the  right  publisher  to 
see  your  POSITIONS  WANTED  ad 
we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside 
the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds 
by  Monday  morning— and  the  same 
chance  to  shoot  off  an  early  reply  to 
any  Help  Wanted  Ads  of  interest! 


EDITOR  &  PUBLISHER  for  March  25,  1978 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


INDIVIDUAL  with  extensive  promotional 
and  customer  relations  experience  pres¬ 
ently  handling  related  services  for  over 
450,000  circulation  interested  in  being  re¬ 
tained  by  syndicate.  Box  4036,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER-Presently 
with  a  100,000  AM/PM  daily  with  a  staff  of 
30,  Excellent  track  record  in  auto  and  real 
estate.  Past  business  experience  with  a 
large  250,000  weekly.  Seeking  a  progres¬ 
sive  newspaper  with  room  for  advance-  I 
ment.  Desires  to  relocate  to  ione  3  or  4. 
Box  4038,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


WORKING  AD  MANAGER.  Weekly  or  small 
daily,  BJ  Missouri,  54.  Wife  is  commercial 
artist.  $300  draw.  Phone  (813)  894-4550. 

CREATIVE,  motivated  weekly  ad  manager, 
6  years  experience,  needs  new  challenge. 
Degree.  Zones  3,4.  Box  4129,  Editor  & 
Publisher. 


EDITORIAL 


I  LIKE  MY  JOB  but  I  know  I  can  do  more. 
Wire  Editor/reporter  on  10,000  daily  to¬ 
day)  seeks  position  with  more  challenge, 
responsibility.  Husband  is  willing  to  relo¬ 
cate  too— he’s  going  on  11  years  in  prod¬ 
uction  department,  experienced  in  both 
cold  type  and  hot  metal.  We're  both  fast 
learners.  Box  4127,  Editor  &  Publisher. 


PUT  US  TO  WORK.  Young  ambitious 
couple  seeks  right  spot  on  medium  size 
daily.  She,  22,  has  BA-J,  sports  editing  and 
D.C.  reporting  experience.  He,  23,  is 
police,  court,  and  city  hall  reporter  for 
southern  daily.  Write  or  call  Sue  Burkey  or 
J.  P.  Duncan,  P.O.  Box  21,  Hammond,  LA 
70401.  (504)  345-8293. 

BROADLY  EXPERIENCED  reporter,  27, 
seeks  job  on  medium  or  large  daily.  2  years 
reporting  experience,  copy  editing  with 
VDTs,  political  speech  writer,  major  maga¬ 
zine  credits,  edit  page  editor  major  campus 
daily,  good  on  photo.  Zones  1,2,9  preferred, 
butwill  consider  any  major  metro.  Box  3898, 
Editor  &  Publisher. 

EXPERIENCED  general  assignment  repor¬ 
ter,  4  years  on  large  weekly,  seeks  report¬ 
ing  job  on  daily.  Intelligent,  hard-working, 
dedicated,  MA Journalism,  Prefer  Zones  9, 

8.  Box  3912,  E^fitor  &  Publisher, 

SPORTSWRITER  stuck  on  desk  at  major 
New  York  daily  wants  out  of  office  and  into 
arenas.  Have  covered  most  sports  and 
freelance  for  Basketball  Weekly.  Track  & 
Field  News,  Runner's  World  Magazine  and 
others.  I’m  young,  eager  and  I'm  good. 
Surely  there  must  be  someone  out  there 
with  a  writing  position  for  me.  Box  3931, 
Editor  &  Publisher. 

PHOTOGRAPHER  with  6  years  news  ex¬ 
perience  seeking  to  relocate.  Contact  Box  i 
3922,  Editor  &  Publisher.  I 


OOPS!  I  stepped  on  a  sacred  cow.  Award¬ 
winning  political  writer  who  sees  the  I 
handwriting  on  the  wall  looking  for  a  new 
wall.  (I  have  covered  other  beats).  Box 
4016.  Editor  &  Publisher. 

SPORTSWRITER.  4  years  desk  and  writing 
experience— Preps  to  Pros— wants  to  move 
on.  For  a  fluid  and  colorful  writer,  contact 
Box  4048,  Editor  &  Publisher. 


BUSINESS  WRITER,  34.  seeks  return  to 
news  field  as  business  writer  or  reporter.  8 
years  experience  as  reporter,  copy  editor, 
city  editor.  Currently  #2  man  on  public 
relations  staff  of  Fortune  500  firm.  Box 
4025,  Editor  &  Publisher. 

SPORTS  WRITER,  29,  5  years  experience, 
4  as  editor  of  daily.  Versatile,  VDT.  Seeks 
writing  andior  desk  job  with  professional 
operation,  any  Zone.  Box  4026,  Editor  & 
Publisher 


EDITORIAL 


SEEKING  Reportmg-Editing  position  with 
small  daily;  6  years  community  journalism 
experience;  will  finish  graduate  study  at 
Minnesota  on  March  3 1 ,  available  thereaf¬ 
ter;  will  relocate.  Box  4029,  Editor  & 
Publisher. 


FEATURES  and  entertainment  writer  with 
3*  2  years  experience,  including  associate 
editor's  position  with  newspaper  supple¬ 
ment  magazine.  Have  ability  to  see  human 
interest  in  all  areas  of  everyday  life.  Also 
have  national  magazine  freelance  credits. 
Resume  and  clips  available.  Box  4100, 
Editor  &  Publisher. 


JOURNALIST,  37,  BSJ,  desires  to  return  to 
reporting  from  PR  work.  Background  in  in¬ 
vestigative  reporting  domestic  and  over¬ 
seas.  Fluent  in  Spanish.  (503)  643-3712. 
Box  4101,  Editor  &  Publisher. 


LEGISLATIVE  AND  POLITICAL  reporter 
I  with  experience  in  two  state  capitals  seeks 
I  editorial  writing  job  on  paper  that  em¬ 
phasizes  state  and  local  issues.  Also  has 
I  expertise  in  foreign  affairs.  Strong 
I  academic  background  in  humanities  and 
social  sciences,  including  foreign  study. 
Award  winning  columnist.  Box  4105, 
I  Editor  &  Publisher. 


REPORTER,  veteran,  can  do  it  all  and  do  it 
well.  Excellent  reference.  121  W.  Bell  St., 
Winnemucca,  NV  89445. 


DEPENDABLE  hard  worker  with  7  years 
solid  experience  seeks  employment  with 
daily  newspaper.  BS,  MA  solid  references. 
Now  in  5th  year  as  news-editor  of  twice- 
weekly  county  seat  paper  in  Nebraska.  To 
relocate  in  Texas  or  Oklahoma.  Solid,  ac¬ 
curate  news  writer.  Capable,  imaginative 
photographer.  Mature  judgment.  Box 
4106,  Editor  &  Publisher. 


SPORTS  WRITER— Columnist  desires  big 
league  position.  Versatile  news  person,  4 
years  medium-size  daily  experience, 
awards,  clips.  Sense  tor  news  off  field,  too. 
J-school  grad  .  .  .  also  national  magazine 
freelance.  Box  4090,  Editor  &  Publisher. 


DESKMAN— 31  with  eight  years  experi¬ 
ence  (3  weekly,  5  daily)  as  reporter,  pho¬ 
tographer  and  editor.  Can  also  write  edito¬ 
rials.  Currently  working  slot  of  widely- 
known,  highly-regarded  17,000  Mississippi 
PM.  Interested  in  wire,  rim  or  slot  on  daily 
or  deskyreporting  job  on  weekly.  Paper’s 
size  isn't  important,  but  a  commitment  to 
quality  is.  Salary  requirements  flexible. 
Will  relocate  anywhere  near  an  ocean.  Any 
ocean.  Stan  Burkes.  Box  615,  Greenville, 
MS,  38701  or  (601)  335-4561. 


SPORTS  WRITER  and  columnist.  Top 
drawer  with  major  league  experience  in 
football,  basketball  and  hockey.  Metro  ex¬ 
perienced,  presently  employed.  Change 
desired  tor  personal  reasons.  Stable 
employee,  no  job  hopper.  Write  Box  4123, 
Editor  &  Publisher. 


EXPERIENCED  deskman.  All  phases  met¬ 
ropolitan.  small  town  operation  including 
VDT.  Box  4030.  Editor  &  Publisher. 


EXPERIENCED  sports  editor  seeks  similar 
position  on  PM  newspaper.  5  day  week 
preferred.  MA  Fellowship  winner.  Available 
immediately.  Please  contact  Wes  Dumont, 
Box  360,  Las  Vegas,  NM  87701. 


GENERAL  ASSIGNMENT  REPORTER,  age 
46.  with  20  years  in  the  business,  the  last 
10  operating  a  one  man  bureau  for  South¬ 
western  Metropolitan  daily.  BA  in  jour¬ 
nalism.  Box  4122,  Editor  &  Publisher. 

INVESTIGATIVE  REPORTER-Experi- 
enced  with  solid  credentials.  Excellent  wri¬ 
ter.  Current  clips  available.  Presently  em¬ 
ployed.  If  you  are  seeking  recent  J  school 
grad  or  newcomer,  I  am  not  your  man.  Na¬ 
tional  and  metro  daily  experience.  Wish  to 
go  where  I  am  needed.  Not  a  job  jumper, 
simply  want  a  greater  challenge  than  I  now 
have.  Box  4139.  Editor  &  Publisher. 


FEATURE  WRITER— available  summer. 
May  grad,  biology  minor.  Layout,  paste  up, 
editing,  heads,  photos.  Prefer  weekly, 
small  daily:  scenic  area;  outdoor  writing. 
Won't  work  for  Panax.  Resume,  clips,  re¬ 
ferences.  Laura  Zahn,  2313  Fitch,  Mar¬ 
quette.  Ml  49855. 


EDITORIAL 


'  VETERAN  SLOT,  rim  man  seeks  challenge, 
i  Former  assistant  ma  naging  editor  lOO.CW 
I  daily.  PH:  (312)  364-1327.  Box  4124, 
Editor  &  Publisher. 


I  I  WANT  a  sportswriting  position  on  a 
!  medium-sized  to  metro  daily  where  quality 
I  writing  IS  appreciated.  6  years  experience 
as  a  sportswriter.  Clips,  layouts  and  refer- 
I  ences  on  request.  Box  4034,  Editor  & 
Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-dnnker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


TALENTED  newswise  photographer.  MSJ. 
Will  relocate.  (213)  397-6371.  J.  Biltchick, 
12763  Mitchell  Ave..  Apt.  4,  Los  Angeles 
CA  90066. 


DON'T  MISS  OUT  on  your  chance  to  hire 
this  versatile  May  1978  J-grad.  I'll  do  it  all, 
from  reporting  (strong  on  business,  poli¬ 
tics)  to  desk  work  to  production.  College 
editor  plus  outside  experience.  Will  relo¬ 
cate  to  any  Zone.  Box  4035,  Editor  & 
Publisher, 


SPORTS  EDITOR  3L2  years  for  Zone  1 
8,0(X)  daily  seeks  reporting  or  desk  posi¬ 
tion  with  larger  daily  in  any  Zone.  MSJ, 
VDT  trained.  Strong  writer,  thorough 
editor.  Box  4037,  Editor  &  Publisher. 


REPORTER  seeks  general  assignment 
spot.  Dedicated  J-grad  with  IV2  years  ex¬ 
perience.  Also,  college  paper  and  IV2  years 
as  advertising  copywriter.  Will  consider 
any  location.  Box  4078,  Editor  & 
Publisher, 


FIRST  CLASS  SPORTS  EDITOR  looking  for 
advancement  to  larger  daily.  Fast,  sharp 
layout,  good  writer.  Works  well  with  others. 
Peter  Rose,  1224  Angels  Camp  Drive,  Car- 
son  City,  NV  89701.  (702)  883-2489. 


METRO  DAILY  feature  writer,  27,  4  years 
experience,  wants  a  change  of  scenery. 
Contact  Box  4045,  Editor  &  Publisher. 


AWARD-WINNING  lifestyle  section,  sick  of 
industrial  midwest,  seeks  relocation  at 
East  or  West  Ckiast  metro  daily.  Staff  of  10 
includes  copy  editor,  fashion  and  food 
writers,  zany  columnist  and  5  stylish  writ¬ 
ers  who  love  their  jobs  but  want  out  of 
Zone  5.  Box  4142,  Editor  &  Publisher. 


RECENT  EDITOR  of  24-page  tabloid 
weekly  seeks  position  as  reporter  and/or 
editor.  Also  has  experience  on  community 
and  metropolitan  daily  papers.  Anywhere 
in  Southern  California.  Please  write  Lola 
Sherman,  P.O.  Box  854,  Del  Mar,  CA 
92014. 


EDITORIAL 


MY  JOB  in  this  small  town  is  done.  The 
paper  looks  great  and  I  need  more  chal¬ 
lenges.  I  am  a  young,  talented  woman  look¬ 
ing  for  a  shot  at  the  big  time.  MA  pending 
and  2  years  at  daily  reporting  and  editing 
behind  me.  Look  at  my  record.  Box  4131, 
Editor  &  Publisher. 


SEEK  editorial  post  with  a  future  in  Zone 
8,9.  University  of  Missouri,  37,  family.  4 
years  reporter/photographer  on  metro 
daily;  5  years  corporate  PR  with  oil  major; 
4  years  ad  agency  president.  Now  editor  of 
VDT  40,000  Zone  5  daily.  Imaginative, 
savvy.  Eiox  4128,  Editor  &  Publisner. 


PHOTOJOURNAUSM 


WIRESERVICE  PHOTOGRAPHER  seeks 
opportunity  with  magazine  or  newspaper. 
Contract  or  staff.  Any  Zone.  Resume  and 
portfolio  available.  Box  4011,  Editor  & 
Publisher. 


EXPERIENCED  Zone  9  photo  editor/photo¬ 
journalist  available  with  tearsheeU.  refer¬ 
ences.  equipment.  Will  travel.  Box  4136, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  KnowMgeable 
in  all  departments,  front  to  back  Box 
3821.  Editor  &  Publisher. 


OPERATIONS  MANAGER 
PRODUCTION  MANAGER 
A  capable,  experienced  leader.  Good 
knowledge  all  departments.  Successful 
record  in  orderly  conversion  to  all  cold 
type,  VDT  operation  with  significant  cost 
reductions.  Seek  a  pemianent  position. 
Consider  any  area  but  prefer  SNPA  territ¬ 
ory.  Confidences  respected.  Box  4097, 
Editor  &  Publisher. 


PUBLIC  INFORMATION 


PROVEN  PR  journalist.  Award  winning 
writer/photographer.  Start  to  finish  editor. 
University  PIO  and  business  background. 
BAJ,  English  and  business  minors.  PIO  or 
industry  slot  wanted.  Any  Zone.  Box  4107, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


AG  JOURNALIST/EDITOR;  BAJ.  4  years 
writing/photo/editing  and  PR  media  con¬ 
tact  experience.  Proven  self-starter. 
Strong  credits.  Not  limited  to  ag.  Any 
Zone,  any  country.  Box  4109,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER  for  March  25,  1978 


43 


By  Robert  U.  Brown 


Shop  Talk  at  Thirty 


Journalism’s  discipline 

Those  “old-timers”  (it  can  mean 
chronological  age  or  length  of  service, 
depending  on  how  you  look  at  it)  who  are 
inclined  to  throw  up  their  hands  in 
despair  over  what  their  cub  reporters  or 
trainees  don't  know  about  writing  and 
reporting,  may  take  heart.  Those  jour¬ 
nalism  graduates  may  know  more  than 
they  let  on  or  are  being  given  credit  for. 

Gilbert  Stinger,  who  retired  as  manag¬ 
ing  editor  of  the  Olean  (N.Y.)  Times 
Herald  in  1976,  has  been  teaching 
parttime  since  1974  at  St.  Bonaventure 
University.  His  course:  Newswriting  and 
Reporting. 

For  his  freshman  journalism  students 
he  has  traditionally  given  them  a  mid¬ 
term  exam  with  one  question:  “What  do 
you  know  now  about  newswriting  and 
reporting  that  you  didn't  know  Jan.  17 
when  the  first  class  met?”  The  exam  was 
on  March  2.  That’s  about  six  weeks  ex¬ 
posure. 

Some  of  the  answers  are  refreshing 
because  they  reveal  how  fast  some  of  the 
students  catch  onto  the  basic  principles. 
How  well  some  of  them  practice  them 
later  on  is  another  story.  Also,  one  won¬ 
ders  how  many  misconceptions  had  to  be 
unlearned  before  the  fundamentals  were 
accepted. 

With  such  honesty,  as  follows,  there  is 
hope: 

”I  learned  not  to  inject  personal  feel¬ 
ings  or  opinions  into  a  story  unless  it 
calls  for  it.  and  a  news  story  never  does 
call  for  it.  I  learned  the  importance  of 
taking  down  information  that  seems  triv¬ 
ial,  but  is  important,  like  spelling  a  name 
right.” 

“The  first  thing  1  learned  is  the  impor¬ 
tance  of  the  deadline.  Being  a  girl.  1  like 
to  ramble  on,  but  the  newsroom  is  no 
place  for  rambling.  The  best  ideas  are 
expressed  in  the  simplest  and  few'est 
words.” 

“You  have  to  be  aggressive,  but  in  a 
polite  way.  If  you  can't  get  information 
out  of  a  person,  then  you  are  in  the 
wrong  field.” 

“1  thought  news  was  an  interesting 
event  or  happening,  but  1  learned  that 
nothing  is  news  until  it  is  reported;  that's 
where  we  come  in!” 

“I  learned  to  go  out  and  do  stories 
even  if  1  didn't  want  to  go  out  and  do 
them — that's  the  life  of  a  journalist.” 

“The  colloquialism  is  the  breaker  of 
the  editor's  heart;  the  human  interest 
story  will  make  him  love  you.” 

“The  thing  that  impressed  me  most 
was  the  vast  number  of  rules  and  regula¬ 
tions  that  all  journalists  must  follow,  but 
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1  believe  there  is  something  valuable  in 
all  of  this  discipline.  It  adds  profes¬ 
sionalism  to  journalism.” 

“I  learned  that  an  open  ear  and  closed 
mouth  are  important  qualities  for  a  re¬ 
porter.” 

“Accuracy,  good  writing,  and  good 
spelling  are  important.  A  reporter  must 
take  careful  notes,  verify  points,  edit 
carefully.  Thus  he  shows  he  cares  about 
and  is  writing  for  his  readers.” 

“As  long  as  you  remember  to  keep 
your  story  short  and  don't  editorialize, 
you  will  be  able  to  write  an  effective 
story  on  any  subject.” 

“Reporting  for  a  newspaper  isn't  all 
glamour;  it  takes  a  lot  of  hard  work  and 
patience,  a  lot  of  digging  for  informa¬ 
tion.” 

“1  am  no  longer  afraid  to  ask  questions 
of  people  I  had  previously  held  in  re¬ 
vered  awe.  Being  a  reporter.  I  am  no 
better  than  my  readers — but  no  less  than 
the  most  impressive  star  or  dignitary. 
There  is  a  certain  power  behind  that 
notebook  and  pen  that  must  be  handled 
wisely.” 

“If  we  don't  ask  questions  people  will 
want  answers  to,  then  we  shouldn't  be 
asking  the  questions!” 

Panax  reports  rise 
in  1977  earnings 

Panax  Corporation,  Michigan-based 
newspaper  publishing  and  printing  firm, 
announced  a  1 259?  increase  in  net  earn¬ 
ings  during  1977  to  $656,150  ($0.56  per 
share)  from  $291,987  ($0.25  per  share)  in 
1976. 

Panax  operating  revenues  rose  to 
$32,271,677,  an  ll.l9f  increase  from 
$29,048,422  in  1976. 

Panax  Corporation  publishes  7  daily 
and  45  weekly  newspapers  in  Michigan, 
Illinois,  Maryland,  Virginia  and  Florida 
and  operates  commercial  printing  plants 
in  Michigan.  Illinois,  Florida  and  South 
Africa. 

Tabloid  covers 
wagering  scene 

A  new  tabloid  has  started  in  Connec¬ 
ticut.  the  16-page  paper.  The  Bettors 
Edite,  covering  the  wagering  scene  in 
that  state,  selling  for  75e  at  newsstands 
across  Connecticut  and  western  Mas¬ 
sachusetts.  Publishing  base  is  31  Edwin 
Road,  South  Windsor  06074,  with  initial 
press-run,  4,0(X)  copies.  The  tabloid,  ap¬ 
pearing  Mondays  through  Saturdays,  is 
backed  by  Paul  Bradley,  formerly  on 
editorial  staff,  defunct  Hartford  Tribune, 
and  associates. 


HONORED  BY  NEWSPAPERS:  Fred 
Bliesner  (right)  who  retired  recently  as 
national  retail  sales  promotion  and 
advertising  manager  for  Montgomery 
Ward  &  Co.  was  honored  on  behalf  of 
daily  newspapers  by  the  Newspaper 
Advertising  Bureau,  Inc.  He  is  shown 
accepting  a  copper  plaque  signed  by 
all  the  members  of  the  Bureau  board 
of  directors  from  Charles  C.  Siegmann, 
Bureau  vicepresident  in  charge  of 
mid-west  retail  operations.  Bliesner 
was  honored  "for  more  than  fourteen 
years  of  dedicated  service  to 
Montgomery  Ward  in  the  profession  of 
advertising."  The  plaque  also  notes 
that  "He  annually  placed  over  $110 
million  worth  of  Wards  advertisements 
in  over  500  daily  newspapers." 

ITT  to  fund  lectures 
on  business— press 

How  the  news  media  views  the  busi¬ 
ness  and  economic  scene  and  how  the 
media  is  viewed  by  the  business  and 
economic  pace  setters  will  be  the  general 
subject  of  6  lectures  which  the  Univer¬ 
sity  of  Missouri  School  of  Journalism 
will  begin  this  fall. 

Journalists  and  business  executives 
will  scrutinize  and  challenge  present  day 
concepts  of  journalistic  practice  and  the 
journalism-business  relationship  with  an 
eye  toward  achieving  broader  and  more 
complete  coverage  of  business  and 
economic  activity,  the  school  said. 

Called  “The  Key  Issues  Lecture 
Series,”  the  lectures  are  funded  by  a 
$20,000  grant  from  the  International 
Telephone  and  Telegraph  Co.  ITT  has 
funded  other  key  issues  lectures  at  vari¬ 
ous  business  schools  for  several  years. 
The  University  of  Missouri  School  of 
Journalism  is  the  first  journalism  school 
to  offer  the  series. 

Three  lectures  are  planned  this  fall  and 
3  next  spring.  The  lecture  theme  is:  “The 
Business  and  Economics  Beat:  Its  Im¬ 
pact  and  Its  Problems."  Topics  will 
range  from  “The  Business  Image 
Through  the  Journalist's  Eye”  to 
“Methods  of  Business  and  Economics 
Reporting.” 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  / 
N  A  TOTAL  J 

3  SYSTEM,  TOTAL  ^ 
J  SERVICE  AND 
]  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  spmeone  that 
could  quickly  set  up  a  plateroomj,  jtrain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  reliefr' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature — and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uiejTem 


3433  TREE  COURT  INDUSTRIAL  BLVD..  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 
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CHARLES  DAVIS 
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:„os-Howard  Newspaper 


Shoptalk  at  the  M.E.  level* 


In  the  newsroom,  the  Managing  Editor  is  the 
man  or  woman  on  the  firing  line. 

The  M.E.  evaluates  the  news,  determines  its 
display,  worries  about  deadlines,  production, 
personnel,  pictures,  a  hundred  other  things. 

Next  week  the  Managing  Editors  of  the 
Scripps-Howard  newspapers  and  theScripps- 
Howard  Washington  Bureau  will  gather 
in  Albuquerque,  New  Mexico,  for  their  bi¬ 
annual  meeting. 


There,  away  from  deadlines  and  breaking 
news,  these  people  will  exchange  ideas  and 
talk  shop.  It  will  be  a  time  of  learning, 
of  contribution. 

Out  of  this  give-and-take  will  come 
enlightenment — the  kind  that  will  enableall 
to  return  home  and  put  out  better  Scripps- 
Howard  newspapers  in  their  communities. 


Scripps-Howard  Newspapers  fW 


1100  CENTRAL  TRUST  TOWER,  CINCINNATI,  OHIO  45202 
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